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Where Dreams Come True 








The motorists’ ideal garage is no longer a dream— 
National Garage Hardware makes it possible. The most 
rigid requirements of the most exacting and discriminat- 
ing customer are completely satisfied in the National No. 


806 Garage Door Set. 


Here he finds grace of beauty combined with ease of 
operation. Hardware that lends a refined appearance 
and distinctiveness to the garage and that is extremely 
practical as well. Hardware that always functions prop- 
The No. 27 Latch has no erly, that never binds, jumps the track or gets out of 
complicated parts to ° . 
om aut ehonde order. Hardware that makes the garage impervious to 
the elements, that hangs the doors so they swing closely 
against the inside wall when opened, eliminating all 
waste space in the garage and hardware with an adjust- 
able feature that prevents the doors from sagging. 


All these qualities and many others, including ready acces- 
sibility to the garage at all times, are advantages enjoyed by 
the National No. 806 Garage Door Set. 


Profit by bringing them to the prospective customer's atten- 
tion. For further information and prices write direct. 








National Mfg. Co. 


Sterling, Illinois 
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Making the Back Yard the 


Summer School for Kids 


Games and Toys Will Keep Willie and Mary Off the 
Dangerous Streets and Within Call of Mother 
and They Will Be Learning Things That 
Will Strengthen and Mould Their Characters 


ry\WO mothers were exchanging 
backfence confidences about 
their children. 

Mrs. Green. said her Willie was 
“always into something.” 

“Why, yesterday, I was so morti- 
fied,” she said, “he broke the glass 
in the big front window of the par- 
sonage across the street.” Willie 
had been proving he could throw. a 
stone farther than “the other kids.” 
Just a few minutes ago he had 
spilled the rubber plant with its jar 
of dirt all over the sun-parlor floor 
while he was climbing over the fur- 
niture. 

“TIsn’t it the limit?” sympathized 
Mrs. Higgins. “Boys are awful— 
worse than girls for getting into 
things. But there’s my Louise! She 
gets on my nerves terribly, some- 
times. She’s always cutting up 
things and messing up the house.” 

And so on and so on for nearly an 
hour. What a “panning” those poor 
innocents did get! 

A successful educator heard a part 
of the parental censure of these 
youths and then said: 

“All the blame is with the parents. 
None of it is deserved by the chil- 
dren. It’s simply another case of 
misplaced effort. Children run over 
with energy and activity. Misdi- 
rected it means trouble; properly 
utilized it means their happiness, 
their growth and their education.” 

In a word, this authority urges 
proper play as a cure for juvenile 
mischief. He says games are one of 
the finest ways of employing a child’s 
time and improving his mind. 

Games have taken front rank as 


“good sellers” in hardware 
store toy departments. 
Many dealers regard their 
games sales as the most 
profitable feature of this 
section. And with intelli- 
gent understanding of the 
importance of these play- 
things, in the life of the 
child, sales should greatly 
outstrip present records. 

Here are some of the 
reasons why the children in 
your town should have 
more games in their play- 
rooms: 

Games teach mental 
alertness—quick thinking. 

Games teach honesty— 
cure cheating. 

Games create ambition—create the 
desire to win. 

Games prevent mischief—replace 
questionable pastimes. 

Games instruct—teach 
thoughts and ideas. 


new 


Material for Selling 


With such basic facts in mind the 
hardware salesman can sell more 
games. The window trimmer and 
card writer can tell a big story and 
the advertising man can write copy 
that compels parents to come in. 

The surest way to a man’s heart 
may be via his stomach but the quick- 
est way to a parent’s pocketbook is 
through the child. That thing which 
is calculated to give the child pleas- 
ure and at the same time make him 
or her a brighter and better boy or 
girl is sure to appeal to mother and 
dad. Show games and push games in 


the toy departme:.t and the knot will 
soon come out of the parent’s purse 
strings. 

Too many stores regard their 
game stocks as an incident in the 
toy department rather than as one 
of the leaders. That wrong habit of 
thinking, which is quite general in 
department stores, is the hardware 
man’s opportunity. The fact that 
some stores neglect the sales possi- 
bilities of games is added reason why 
the hardware man will find profit in 
pushing them. 

The Albany Hardware & Iron Co., 
Albany, N. Y., has sold games for 
several years with growing and 
pleasing success. “Our toy business 
is most satisfactory,” says William 
E. Foskett, secretary, “and games 
have played a prominent part in that 
department. We feel that there is 
an increasing demand for games, 
both in the children’s lines, intended 
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Here is a regular little village with the railroad trains and all. Culverts and tunnels have been built in and it is all 


for the young folks’ amusement, and 
for those that delight and interest 
the grown-ups. 

“We find throughout this section,” 
continued Mr. Foskett, “that the 
hardware man is taking a greater in- 
terest in games and wherever any 
real effort has been put behind the 
line the results have been excellent.” 

Seasons have no serious intluence 
on business in this department for 
there are indoor and outdoor games, 
affording an all year round oppor- 
tunity for output. And there are 
games for little tots and youths in 
their teens and for grown-ups, too. 
There are games for the folks who 
like to exercise their athletic prowess 
and games for those who want to 
busy their mental muscles. There 
are games that interestingly instruct 
children in travel, history, literature, 
etc. There are games that indulge 
the love of chance. Old and young 
find something to please in games 
and a well diversified stock is sure 
to appeal to any and every customer 
who comes into the store. 

“Considering the small investment 
and the limited amount of room they 
take we have no better money earner 
in our store than our games,” said 
one Michigan dealer. 


Putting Enthusiasm Into Toy Selling 


Indifferent selling is always re- 
sponsible for indifferent success. Go 


right in the back yard. 


into many department stores in quest 
of games and this is about what will 
happen: 

Many various kinds of games will 
be spread out on tables and a sales- 
woman will ask, “something in 
games?” You reply that you are 
looking around and she will permit 
you to ramble about. When you find 
something that interests you and you 
ask her how the game is played she 
will look at you with a blank stare 
and after a momentary daze will 
reply, “full directions are on the 
box.” No information. No enthu- 
siasm. No sales talk on the enjoy- 
ment and instruction which kiddies 
secure from games. If you buy it’s 
because you buy and not because you 
are sold. 

To tell the story of games, their 
usefulness and enjoyment is to in- 
sure success for the hardware man 
who sells them. Stress the part they 
play in keeping the little folks profit- 
ably employed and out of harmful 
and objectionable pastimes. Let par- 
ents realize that games, like books, 
build up the minds of their children 
and better qualify them for the ex- 
periences of life. 

The Back Yard Railroad 

The impression that has been 
wrongfully gained that the toy rail- 
road sets are good sellers only at 


Christmas is quickly being dispelled 


by live manufacturers. The railroad 
cars and the trackage should and 
do sell even better in the summer 
if the hardware man will apply to 
their merchandising the simple prin- 
ciples of salesmanship. 

To begin with the best place in the 
world for the miniature “expresses 
and locals” is in the backyards, not 
in the parlor where they are easily 
stepped on and broken. The back 
yards give the children so much bet- 
ter opportunity to exercise their im- 
agination and creative ability than 
the indoors. Outside the boy or girl 
can create little villages, send the 
trains around on a schedule basis, 
build culverts, string telephone and 
telegraph wires, make tunnels for the 
train to pass through and many other 
things that are impossible inside. 

One manufacturer has started in a 
certain section of the country what 
he terms a “backyard” campaign for 
the sale of these toys during the sum- 
mer months. Much missionary work 
is being done but the results are al- 
ready coming in and it is reported 
that the hardware merchants are 
quick to see the great possibilities in 
selling railroads for the back yards. 
Children are delighted with the new 
idea. 

There are so many excellent selling 
talks for this line at this time that 


(Continued on page 114) 
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Bridges and stations, double trackage and all right in the rear of the house, within call of mother and out of danger’s 


It looks like a sure enough railroad, but the photograph has been enlarged. It was in one of the backyards in the 
Middle West. 





Motor Accessories and Sporting Goods Highly 
Praised at Southeastern Convention 


Association Members from 


Big Convention at Atlanta, 
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Four Southern States Hold 
Ga.—Question Box Proves 


H. Young, the New President 











states — Alabama, Florida, 

Georgia and Tennessee—rep- 
resenting four state associations, 
met in joint sessions at the sixth an- 
nual convention and exhibition of 
the Southeastern Retail Hardware 
and Implement Association in the 
City Auditorium, Atlanta, Ga., May 
17, 18, 19 and 20, where they elected 
new officers for the Southeastern and 
the four state associations, passed 
four important resolutions urging, 1, 
the reduction of prices on agricul- 
tural implements to conform with 
the reductions of agricultural prod- 
ucts; 2, the reduction of freight 
rates; 3, the removal of the so-called 
“Pittsburgh Plus Base” on nails and 
wire goods; 4, the marking of all hol- 
low ware vessels so that their ca- 
pacity, weights and measurements 
can at all times be easily ascertained, 
and then adjourned, as a convention, 
on schedule time, after having chosen 
Chattanooga, Tenn., as the place for 
holding the 1922 convention. 

The outstanding feature of the 
Southeastern convention was that all 
of the sessions were devoted to dis- 
cussions «f present day merchandis- 


H ‘sate — dealers from four 


ing problems, that were not local in 
character but pertinent to the hard- 
ware trade everywhere throughout 
the country. 

The morning of the opening of the 
convention was given over to regis- 
tration and distribution of badges, 
the payment of dues and the opening 
of the exhibit. There were 137 va- 
rieties of hardware exhibits on the 
exhibition floor, all of which were 
well visited by the 800 visitors at- 
tending the convention, although 
only a small amount of actual buy- 
ing was transacted. President O. 
K. Jones and Secretary Walter Har- 
lan endeavored to meet personally 
every dealer and guest attending the 
convention. The ladies registered at 
the ladies’ parlor in the Auditorium 
where they received badges and 
entertainment tickets for the week. 

The first session was opened in 
the convention hall Tuesday after- 
noon by O. K. Jones, president of the 
Southeastern Hardware and Imple- 
ment Dealers’ Association. Presi- 
dent Jones welcomed the delegates 
and guests and urged the importance 
of harmony, co-operation and open 
discussion at all of the association 
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sessions. .He also urged the im- 
portance of the association helping 
dealers to level their stocks. The 
importance of clean stores and the 
proper display of merchandise, Mr. 
Jones said, can never be over-empha- 
sized and that their importance to- 
day was more than ever a matter of 
deep concern for the sake of attract- 
ing customers. The president ad- 
vised all dealers to keep in touch 
with market conditions and char- 
acterized market reports and market 
letters as barometers of business 
tendencies. In conclusion Mr. Jones 
sketched the business conditions in 
the South and predicted that it will 
gradually become more self-support- 
ing. 

S. Kendrick Guernsey, Orlando, 
Fla., lead the singing of “America,” 
which was followed by an invocation 
delivered by W. R. Lowry, Green- 
ville, Tenn. 


Why They Succeed or Fail 


“Why ninety-five per cent of busi- 
ness men fail and why five per cent 
succeed” was the subject of the 
principal address of the afternoon 
session, which was made by Dr. A. 
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T. Osborne, president, International 
School of Business Psychology, New 
York. The fundamental reasons for 
this, Dr. Osborne said, were because 
the five per cent have found their 
proper place in the business world; 
believe in themselves, and in the 
rights of others; convince themselves 
on the assumption of success; have 
ambition, concentration, visualiza- 
tion and stick-to-it-iveness. 

President Jones introduced J. R. 
Gamble, Montgomery, Ala., as the 
father of the Southeastern Associa- 
tion, who spoke about the founding 
of the association and urged dealers 
not to go back but to progress in 
business enterprise and_ service. 
Other members and guests intro- 
duced by President Jones were: 
Frank Cassell, Rivers Peterson, 
“Dave” Baker, Charles Downes and 
Hamp Williams. 

The presiding officer at the 
Wednesday morning session was Ar- 
thur E. Leckie, president of the Ala- 
bama Retail Hardware and Imple- 
ment Association. President Leckie 
spoke about the usefulness of asso- 
ciation work and the importance of 
every member doing his part in mak- 
ing the convention sessions a success. 
The purpose of an association, Mr. 
Leckie said, is to increase the earn- 
ing power of its individual members 
in every legitimate way possible. 


The Secretary’s Activities 


Secretary Walter Harlan’s annual 
consolidated report for the Alabama, 
Florida, Georgia and Tennessee as- 
sociations was then distributed to 
the delegates. Mr. Harlan did not 
read his report, as he said he did not 
wish to take up the time of the con- 
vention, and therefore had his re- 
port published and_ distributed 
among the members. The secretary’s 
report was in part as follows: 

“We had last year 1121 active, as- 
sociate and honorary members. We 
have a net increase of 168 active, as- 
sociate and honorary members, of 
which 143 are active, 10 associate 
and 15 honorary. The total mem- 
bership of the Alabama association 
is 834; Florida, 235; Georgia, 415; 
Tennessee, 305; making a total of 
1289 members.” 

Secretary Harlan praised the 
freight audit bureau which is main- 
tained for the benefit of the asso- 
ciation members. Two hundred and 
eight members, Mr. Harlan reported, 
took advantage of this service since 
last May. Since June 1, 1919, 
$7,423.12 in overcharges have been 
recovered for association members. 

The “For Sale and Want List” re- 
ceived special mention in the secre- 
tary’s report. This is a medium by 
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which members with overstocked 
and surplus goods are put in touch 
with dealers who will buy or ex- 
change. It also assists, the secre- 
tary said, in bringing together sell- 
ers and buyers of entire stocks. 
Lists are mailed to all members 
quarterly with blank sheets to be 
filled in by those who wish to dispose 
of surplus stocks which are sent out 
the following quarter. 

Other matters treated by the sec- 
retary in his report were the special 
service bureau which furnished prac- 
tical information on such matters as 
store management, price informa- 





Fred H. Young, the new president 


tion, goods of unknown make, new 
goods, sources of supply, etc., to 113 
members during the past year. The 
secretary’s office also helps members 
of the association to secure efficient 
help, adjust complaints with jobbers 
and manufacturers, keeps watch on 
legislative matters in the four states, 
handles hardware mutual insurance 
and does a great deal of direct field 
work. 

Following the distribution of Sec- 
retary Harlan’s report a battle royal 
was staged in which four small negro 
boys took part to the intense amuse- 
ment of the assembled delegates. All 
four of the combatants walked out 
at the conclusion of the battle amid 
the applause of the spectators. 


Many Questions Discussed 


The Question Box was then opened 
for the first time under the direction 
of G. S. Meserve, St. Augustine, Fla., 
one of the original founders of the 
Southeastern Association. 

The first question—‘How much 
should a hardware merchant invest 
in store fixtures and equipment?”— 
was answered in effect that it would 
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depend altogether on the locality of 
the store, the quality and quantity of 
stock and the kind of trade that pa- 
tronized the store. Hamp Williams, 
Hot Springs, Ark., said that the ques- 
tion was emphatically an individual 
problem, but that in his opinion the 
amount invested in fixtures should be 
proportionate with the stock invest- 
ment and the locality of the store. Too 
much care, however, he said, could 
not be given to the general appear- 
ance of the store, so as to make it 
attractive and create a favorable im- 
pression on customers. The other 
questions and answers followed in 
this order: 

2.—“How is the best way to de- 
velop and expand a retail hardware 
business to get the best results?” 


G. A. Norton, Bessemer, Ala.: “It 


takes grit and _ progressiveness. 
Especially to-day. Develop pros- 
pective customers and_ cultivate 


them, and camp on their trails until 
they buy. Keep a prospect card in- 
dex file and follow up every pros- 
pect and customer in your locality. 
Study your individual customers as 
to their tastes and buying potentiali- 
ties. Have investigators out look- 
ing for business, such as houses that 
need painting, etc. Index all users 
of electricity in your community and 
make a specific date for giving 
demonstrations of electric spe- 
cialties.” 

3.—“How many dealers have their 
store departmentized, and with what 
success ?” 

Answers to this question varied. 
Few of the dealers actually had their 
stores departmentized except on their 
books, but those that did said that 
they have found the departmentized 
method eminently satisfactory, as it 
enables them to know how each line 
of goods is selling, helps them to 
buy more evenly, and makes it easy 
for them to ascertain at any time 
just which lines are selling the best. 
The best selling lines at the present 
time were reported to be automobile 
accessories and paint. 

4.—“In the present price situation, 
how can we, as retail hardware deal- 
ers, best hold the patronage, confi- 
dence and good will of the farming 
class of trade, and in what way 
could we be of service to him since 
the price of farm products has 
dropped so low?” 

The general consensus of opinion 
on this question showed that it was 
one of the most perplexing problems 
that the rural hardware dealer has 
to contend with at the present time. 
Opinions. were expressed. that as 
hardware did not advance yntil a 
shortage had accrued it should not 
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be expected to go down as quickly as 
other lines that are affected by specu- 
lative influences. 

Fred H. Young, Lake City, Fla., 
said that the situation was different 
in. every locality. For that reason 
he said dealers should be governed 
by the sentiment in their respective 
localities and make reductions ac- 
cording to the purchasing power of 
the peopie. In some places he said 
it would probably be wise for deal- 
e:s-to take into consideration the 
fact that agricultural products had 
suffered a big reduction and there- 
fore farmers were unable to buy the 
hardware that they needed at the 
prevailing prices. 

Rivers Peterson, editor of the Na- 
tional Hardware Bulletin, then spoke 
about the work that the National 
Association is doing for its mem- 
bers. 


Ludlow Wires 


A telegram from Matthias Ludlow, 
president of the National, was read 
by Secretary Harlan addressed to 
the members of the Southeastern As- 
sociation, in which President Lud- 
low felicitated the Southern Associa- 
tion on the work that it is doing and 
extended the greetings of the na- 
tional body. Eastern dealers, Mr. 
Ludlow wired, are optimistic about 
business conditions and look forward 
to a return to normalcy within a rea- 
sonably short time. The joint reso- 
lutions committee was then ap- 
pointed, consisting of the following: 
G. S. Meserve, Florida, chairman; A. 
L. Burdett, Georgia; J. G. White, 
Alabama; J. D. Forbes, Georgia; A. 
J. Marshall, Alabama, and Slater M. 
Varnell, Tennessee. 

W. C. Waddell, president of the 
Tennessee Retail Hardware and Im- 
vlement Association, presided at the 
Wednesday afternoon session. Mr. 
Waddell, in the course of his address, 
said: 

“After every great war there is al- 
ways a period of reconstruction; we 
are in the midst of it now. Condi- 
tions exist in our country such as 
have never been known before. If 
times were such last year that we 
needed a close co-operation between 
the members of our Association, 
think, hardware dealers, what we 
need to-day. You know and I know 
just how things are. For the past 
few years all we have had to do was 
to get the goods, name the price, and 
the money came rolling into our cash 
drawers. That time has gone, never 
to return, and most of us are caught 
with a big stock of high priced goods 
and more on our books than we have 
ever had at this season of the year. 
We are all seeking advice as to how 
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we are to continue business without 
losing what we have made during 
the abnormal time. 

“When people think of hardware 
do they think of you? You have no 
right to exist unless you render serv- 
ice, cannot expect to grow unless you 
should be one of the most important 
citizens in your town or village al- 
ways ready to take the lead and help 
in all charitable, civic and religious 
movements as well as try to sell 

















T. A. Burke, who was elected Georgia’s 
president 


every dollar’s worth of hardware 
that is sold in your town. 

“Business in our country is surely 
heading back to normalcy and it is 
only natural that it should be; it has 
taken six years to build prices up to 
this high point and it’s evident they 
cannot be brought down over night; 
all indications point to a slow jour- 
ney.” , 

R. O. Noojin, Attalla, Ala., then 
gave a talk on Auto Accessories. 
Mr. Noojin said that during periods 
of business depression he agrees 
with Babson that one should not 
look to bank and industrial statistics 
but the mental attitude of the people 
which is the true barometer, he said, 
to gage the trend of conditions. The 
importance of education Mr. Noojin 
dwelt upon for some time and quoted 
Humboldt, “What you would put into 
the life of a nation first put into the 
school,” 

Mr. Noojin asked for a showing of 
hands as to how many of the dealers 
in attendance handled automobile ac- 
cessories. Practically every one of 
the 390 dealers present raised their 
hands, 


The Success of Motor Accessories 


Accessories, Mr. Noojin — said, 
logically belong to the hardware 
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business. Hamp Williams said that 
he handles accessories and that he 
wouldn’t give up handling  ac- 
cessories under any consideration as 
they were one of the most profitable 
lines that he has. Accessories also 
constitute a good advertisement for 
the rest of the lines that the average 
hardware dealer carries, Mr. Will- 
iams said, 

Hamp Williams, Hot Springs, 
Ark., then made a talk on how to. 
make money in the retail hardware 
business under present conditions. 
Mr. Williams urged closer reading of 
trade papers and the importance to 
the dealer of getting in more inti- 
mate touch with his customers and 
prospective customers. He also 
urged dealers to face the issue ot 
price reductions squarely and come 
down in prices in accordance with 
the market reductions. It is essen- 
tial for business success, Mr. Will- 
iams said, to have both profit and 
pleasure balanced both for one’s self 
and one’s customers. To get closer 
to the public Mr. Williams declared 
to be the most profitable kind of ad- 
vertising that there is. The speech 
of Mr. Williams was one of the note- 
worthy events of the convention and 
will be published in full in another 
issue. 


More Excellent Questions 


The Question Box was again 
opened under the direction of Hugh 
C. Ross. 

1.—“How much of your personal 
time do you give your customers?” 
The consensus of opinion on this 
question boiled down to: “As much 
as is absolutely necessary, according 
to the requirements of individual 
customers.” 

2.—“What method of advertising 
pays best for the retail hardware 
dealer?” 

O. K. Jones, Sweetwater, Tenn.: 
Personal visits to customers by the 
owner of the store, as well as spe- 
cial salesmen. This is especially im- 
portant in the case of farmers. There 
is plenty of business to-day, Mr. 
Jones stated, if you go out after it. 
Visits to homes of customers is the 
best way of finding out the class of 
trade in your community and the 
best way also’ of ascertaining their 
needs. 

The general opinion on this ques- 
tion seemed to be that it was a mat- 
ter which every individual dealer had 
to handle himself. Some dealers 
favored special sales, others demon- 
strations, others newspaper adver- 
tising and others window displays, 
while still others advocated a bal- 
anced combination of all of these. 

3.—“Does it pay to price articles 
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advertised in newspapers, that is, if 
they are staple goods?” 

The majority favored pricing all 
articles. One of the delegates de- 
clared that it was very important to- 
day as it helped establish confidence, 
and show the public that the dealer 
was not afraid to show his prices. 

4.—“When receiving an invoice 
for a repair for some implement have 
you noticed at the bottom charges 
for postage, packing and insurance? 
Is it right for the dealer to pay for 
this overhead the manufacturer is 
charging?” 

The answer was unanimously in 
the affirmative. 

5.—“Is Hardware Mutual Insur- 
ance as safe as the old line company 
insurance? What does it save the 
insured?” 

Every answer to this question was 
emphatic that the Mutuals were fully 
as safe as the old line companies. 
The answer to the second part of 
the question given by an insurance 
expert estimated that the saving to 
the insured averaged 50 per cent. 

E. L. Almand, president of the 
Georgia Retail Hardware and Imple- 
ment Associations presided at the 
Thursday morning session. One of 
the noteworthy features about all of 
the sessions was that they were all 
largely and promptly attended. In 
the course of his address at the open- 


ing of the Thursday session Mr. Al- 
mand said: . 
“It seems to me the one problem 
to be solved, among the many that 
will engage our attention, is how we 
are to look through the clouds of to- 
day into the sunshine of to-morrow. 


This we must do and will do. The 
history of all business conditions of 
the past is replete with evidence to 
show that in times of temporary de- 
pression as now, the darkest hour im- 
mediately precedes the dawn of 


day.” 


O. K. Jones, 
the retiring 
president 
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The Future of Sporting Goods 

C. X. Balfour, Savannah, Ga., gave 
a talk on sporting goods and house- 
furnishing goods. The only way a 
successful business can be carried on 
in these two lines, Mr. Balfour said, 
is to go out and get the business and 
push the goods. He stated that his 
business in baseball goods this spring 
was the largest he has had since he 
has been in business which he at- 
tributed principally to the fact that 
he has organized high school and 
amateur ball teams in his community 
and developed the latent possibilities 
for this kind of business. In house- 
furnishing goods, Mr. Balfour said, 
that he believed the value of giving 
demonstrations in customer’s homes 
as well as in the store could not be 
over-estimated. 

In the open forum discussion that 
followed Mr. Baltour’s talk several 
Florida delegates stated that fishing 
tackle was one of the best selling 
lines at the present time in their 
State. Sporting goods will sell sur- 
prisingly well, it was agreed, if prop- 
erly pushed. W. C. Waddell, Tenn., 
declared that many dealers are los- 
ing opportunities by not pushing the 
best quality sporting goods. He said 
that he has found that the better 
grade sporting goods sell the best 
and give more all around satisfac- 
tion. 

The advantage of having a woman 
do the buying for the housefurnish- 
ing goods department was endorsed 
by several dealers, and others 
strongly recommended having a 
woman sales force in that particular 
department. 

George M. Gray, secretary of the 
Ohio Hardware Mutual Insurance 
Co., delivered a statistical address on 
fire prevention, which was followed 
by a business discussion. 

T. B. Glass, president of the Flor- 
ida Retail Hardware and Implement 
Association presided at the Thurs- 
day afternoon session. Mr. Glass 
had recently recovered from a seri- 
ous illness and did not make an ad- 
dress. 

The Question Box was the first 
matter taken up at the afternoon 
session with O. K. Jones and Rivers 
Peterson alternating in directing it. 

1.—“How is the best way to ad- 
vertise to increase profits?” 

Mr. P’Poole—It depends alto- 
gether on the size of the town. Ina 
smal] town newspapers, circulars and 
demonstrations and show windows 
are probably best. In a city, win- 
dows and demonstrations. Business 
can be increased approximately 56 
per cent by using window displays 
and newspaper ads together. Everv 
kind of advertising should be used 





Walter Har- 
lan, re-elected 
secretary 








just the same as you eat a balanced 
diet and not bread alone or meat 
alone or vegetables alone. 

2.—“How can the retailer best 
compete with the catalog houses?” 

Demonstrate to your customers 
the difference in quality of your 
goods. You will always find a great 
many articles which you can do bet- 
ter on in the matter of price than 
even the mail order houses. Adver- 
tise these goods to the public and 
show them the difference. Use cata- 
logs as buying guides. Many or- 
ders are going to mail order houses 
because hardware dealers are not on 
the job with the right kind of serv- 
ice. Service is the hardware dealers 
big advantage over the mail order 
house. 

Insurance Problems 

Leon D. Nish, manager of the 
Hardware Underwriters, Elgin, IIl., 
then discussed insurance problems 
and lead an,open discussion on vari- 
ous kinds of hardware insurance. 
The hardware mutuals were unani- 
mously indorsed by the convention. 
It was pointed out that in the event 
of a fire the first thing for the dealer 
to do is to take care of his stock and 
building and get things ready for an 
inventory. Better adjustment, it was 
said, usually follows when a man 
takes care of his place and shows a 
willingness to get on his own feet 
again. 

J. B. Seckinger, Glenville, Ga., 
talked on the principles of conduct- 
ing a cash hardware business. The 
advantage of the cash hardware bus- 
iness, Mr. Seckinger said, was that 
it enabled the dealer to put every en- 
ergy in his store behind his sales, 
and that his troubles were ended 
when the merchandise left the store, 
It also puts small customers on the 
same basis with large ones, Mr. Seck- 
inger stated, so that all customers 
have equality before the store. At 
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the end of each day each clerk turns 
in cash slips and it is easy to ascer- 
tain the exact amount of business 
transacted during the day. Mr. 
Seckinger stated that his firm started 
business on the cash basis several 
years ago and did a $25,000 business 
that first year. “ The second year 
showed an increase and a business 
of $48,000; the third year totaled 
$86,000 and the fourth $104,000. He 
stated that his business is still in- 
creasing in spite of a falling off dur- 
ing the first part of this year. 

The final session Friday morning 
was presided over by O. K. Jones, 
president of the Southeastern. It 
was one of the most important of the 
whole convention. Officers were 
elected and resolutions passed of out- 
standing moment. 

All four states voted on the propo- 
sition of abolishing the office of sec- 
ond-vice-president and all except 
Alabama abolished this office as be- 
ing superfluous. 

The question box was opened un- 
der the direction of M. A. Smith, 
Ozark, Ala. The consensus of opin- 
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ion about buying was markedly con- 
servative. It was urged that group 
meetings be held to help association 
members level their stocks. It was 
voted to have the secretary’s office 
send out stock lists for the benefit of 
members wishing to dispose of sur- 
plus stocks. 

J. B. Norton, Bessemer, Ala., then 
gave a talk on Credits and Collec- 
tions. He advised that if a dealer 
had a good cash customer and had 
ample reason to believe that that cus- 
tomer’s credit was good, that the 
dealer put that customer on his 
credit ledger, by going to the man 
and telling him that his trade was 
appreciated and that they would like 
to have his name on the firm’s books. 
In other words, Mr. Norton said, if 
you find that a man is entitled to 
credit extend it to him. He will in- 
variably appreciate it and feel his 
obligations appropriately. Any solid 
citizen is usually reliable, especially 
in a small town, Mr. Norton said. 

Reports of committees were then 
read. The Suggestion Committee 


urged that more time be given in fu- 
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ture to implement dealers for discus- 
sion, that badges at the next conven- 
tion be equipped with larger name 
plates and that the next convention 
be confined to three days, each hav- 
ing longer sessions. These sugges- 
tions were referred to the executive 
committee for action. 


Varied Resolutions 


The Joint Resolution Committee, 
G. S. Meserve, chairman, presented 
several resolutions all of which were 
adopted. The committee urged price 
adjustment on agricultural imple- 
ments to conform with the reduction 
of prices on agricultural products. 
It recommended care in buying. It 
urged association members not to be 
mislead by propaganda aimed at the 
Hardware Mutual Insurance compan- 
ies and indorsed the Mutuals. It 
urged a reduction in freight rates 
and urged dealers to write the Inter- 
state Commerce Commission asking 
for a reduction. It urged a removal 
of the so-called “Pittsburgh Plus 
Base” on nails and wire. It urged 
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ssions Held in Greensboro, N. C. by Hardware 
n of the Two States—W. M. Terrell, Hartsville, 
for the Coming Year 


C., Elected President 


the consideration of many of 

the vital problems that con- 
front hardware dealers to-day char- 
acterized the seventeenth annual con- 
vention of the Hardware Association 
of the Carolinas held at Greensboro, 
N. C., May 10, 11, 12 and 13. Presi- 
dent W. K. Holt, Burlington, N. C., 


Vig yim of new officers and 














W. M. Terrell, Hartsville, S. C., 
elected president 


presided at the sessions of the con- 
vention. In his opening address Mr. 
Holt said in part: 

“My mind goes back to about six- 
teen years ago when the first conven- 
tion was held in Charlotte, N. C., 
with headquarters at the Selwyn 
Hotel. In the times gone by men 
were made drunk with liquids, while 
lately they have been drunk with suc- 
cess, and it seems to me that the 
present one is a prolonged drunk. 
The manufacturer, jobber and re- 
tailer all find it hard to get back to a 
normal basis, and a reasonable profit, 
which must be done before we can 
expect a return of prosperity.” 

At the opening of the convention 
following the singing of “America” 
an invocation was delivered by the 
Rev. Charles F. Myers, pastor of the 
First Presbyterian Church, which 
was followed by an address of wel- 
come on behalf of the Greensboro 
Chamber of Commerce, made by C. 
W. Gold, assistant secretary of that 
organization. J. Norman Wills ex- 


tended a welcome to the visiting dele- 
gates on behalf of the hardware deal- 
ers of Greensboro. Mr. Wills also 
read a paper prepared by Charles H. 
Ireland, for whom he was substitut- 
ing because of Mr. Ireland’s absence 
from the city. E. W. Duvall, Cheraw, 
S. C., responded to these addresses 
for the association. 

At the Wednesday session Secre- 
tary-treasurer T. W. Dixon, Char- 
lotte, N. C., read the names of the 
members who have died since the last 
meeting, to whose families messages 
of sympathy were sent. 

Secretary Dixon then read his an- 
nual report, part of which follows: 


Secretary’s Report 


“Being thoroughly convinced both 
by experience and observation that 
the time of any convention can be 
spent to much better advantage in 














T. W. Dixson, re-elected secretary 


the discussion and solution of cur- 
rent problems—in visiting exhibits 
and in social intercourse than in lis- 
tening to a detailed account of the 
activities of the secretary, this re- 
port will contain but little of these 
details. 

“If it were of value, or even inter- 
est to you to know just how many 
hours have been spent in travel—how 
many miles have been covered—how 
many members have been visited, or 
how many letters written, several 
pages might be devoted to this nar- 
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rative. What does interest you, how- 
ever, is ‘what has been done and 
what. service are you rendering the 
dealers?’ 

“The object of our Association, as 
set forth in the constitution ‘shall be 
for the mutual benefit of the retail 
hardware dealers of the Carolinas, 
by protecting their interests and se- 
curing their friendly co-operation! 
You will doubtless agree with me 
that this object is entirely too nar- 
row and restricted. Should we not 
take in more territory and embrace 
other interests? Is it not a fact 
that, while many problems are local, 
there are others of equal or greater 
importance affecting the interests of 
the entire country, in which we 
should take an active part? 

“Accepting this broader view as 
the real purpose of our Association, 
we have become contributing mem- 
bers of the Southern Traffic League, 
which has for its purpose the cor- 
rection of freight rates and classifi- 


* eations that are and have been for 


years discriminatory against us, 
thereby depriving us of business that 
should logically come to our dealers 
and shippers. This League has also 
been very active in demanding and 
securing more equitable rates for 
our section in the adjustments and 
increases that have been made from 
time to time,’ which, but for their ef- 
forts would now be much more bur- 














W. K. Holt, Burlington, N. C., 
retiring president 
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densome, although that may seem to 
you hardly possible. There is not 
any doubt but that they have saved 
us many thousands of dollars, and 
eternal vigilance is demanded that 
we may save what we have-won. 


In U. S. Chamber of Commerce 


“Extending our activities still 
further, by and with the approval of 
the Executive Committee, and on in- 
vitation of the Chamber, we became 
members of the United States Cham- 
ber of Commerce at Washington, and 
have contributed to the building of a 
most imposing structure there, to 
be used by the Chamber, and by our 
members when visiting in the city. 

“North Carolina is represented on 
the Board of Directors by H. M. Vic- 
tor, a prominent banker, and South 
Carolina by Ex-Mayor Rhett of 
Charleston, S. C. Each member or- 
ganization is entitled to one or more 
delegates or councillors at every 
meeting and our Association has 
been very ably represented by W. W. 
Watt during the current year, hav- 
ing been appointed by President 

‘Holt. 

“Our interest in these organiza- 
tions has in no way interfered with 
the attention that is due, and that 
has always been given to our local 
interests. In fact, it has rather 
emphasized it by giving us a more 
intelligent and comprehensive idea 
of the difficulties and problems which 
now confront us, and which must be 
solved and overcome by united and 
universal co-operation. 

“In proof of the above statement, 
it will be my pleasure to submit at 
the proper time a list of fifty-two 
firms that have applied for member- 
ship since May, 1, 1920, and you 
know that most of them, if not all, 
have been secured by personal solici- 
tation. In addition, a very nice vol- 
ume of business has been added to 
our insurance department, with ex- 
cess amounts sent to other hardware 
mutuals that have produced in com- 
missions sufficient funds to increase 
our revenue very materially. At no 
time has the office business suffered 
from neglect.” 

Following Secretary Dixon’s re- 
port A. R. Craig, freight auditor of 
the association read his report. Mr. 
Craig made many constructive sug- 
gestions for the handling of freight 
and told of the work carried on dur- 
ing the past year by the association 
auditing department. 

Freight Audits 

“In this day of business chaos,” 

Mr. Craig said, “it becomes more im- 


portant that each department of his 
business should be carefully in- 
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spected with a view to knowing abso- 
lutely that every part of the machin- 
ery is functioning without lost mo- 
tion, for many small leaks, in the ag- 
gregate, may mean for him failure. 

“The loss which comes through 
freight overcharge is one of the leaks 
that often goes unnoticed by the bus- 
iness man until money becomes tight, 
but an audit for freight overcharge 
is, at any time important, and as 
said above should be attended to, if 
for no other reason than the satis- 
faction of knowing that there is no 
overcharge; but for some of our 
members this is being done profit- 
ably as is shown by the following :— 


Number of members for whom bills 
were audited 5-1-20 to 5-1-21...64 

Number of members for whom col- 
lections have been received 

Amount collected May 1, 1920 to May 
1, 1921 

Average collection per member, for 
whom vouchers have been re- 


Number of claims filed during the 


“As, in every previous report, and 
because some do not seem to under- 
stand, I wish to direct your attention 
to certain things that are necessary 
before sending in freight bills for 
verification. 

“Attach each freight bill to its cor- 
responding bills of lading before 
sending to our office. 

“Check weights on freight bill 
with that on bill of lading, or weigh 
the shipment, and in case of error 
have your agent change same, since 
all bills read ‘Weight subject to cor- 
rection.’ 

“Advise our office when sending 
bills whether or not you want them 
returned. ' 

“See that your agent signs all 
freight receipts when you pay 
freight. Transportation Claim 
Agents refuse to accept claim papers 
when freight receipts are not signed 
by their agents, and unless the re- 
ceipt is the original.” 

R. W. Hatcher, Milledgeville, Ga., 
member of the Board of Governors 
of the National Association, then 
made a talk on “Excess Profits.” He 
dealt with the many and varied serv- 
ices rendered the members by both 
State and National Associations. 
Thomas G. McCracken, secretary of 
the Minnesota Hardware Mutual 
then made a short talk on Mutual 
Insurance. P. J. Jacobs, of the Wis- 
consin Hardware Mutual talked on 
the Casualty end of Mutual Insur- 
ance, which was followed by general 
discussion. 

Wednesday afternoon the Hard- 
ware dealers and Chamber of Com- 
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merce gave the members, exhibitors 
and guests an automobile ride, fol- 
lowed by a barbecue at Guilford Bat- 
tle Ground. 

Policy Holders Meet 

Thursday morning the meeting of 
the policy holders of Hardware Mu- 
tual Fire Insurance Co..of the Caro- 
linas held its meeting, and was called 
to order by the president, W. W. 
Watt, who gave a verbal report. The 
president was very much gratified to 
learn that this company was well 
known by the larger companies, and 
plans are being laid whereby they 
hope to increase materially the bus- 
iness in the near future. 

E. W. Duvall, treasurer, in his re- 
port, showed the company to be in a 
very strong financial condition. Sec- 
retary Dixon then read his executive 
report. 

President Holt took the chair, and 
R. McC. Bullington, Richmond, Va., 
made a short talk on the “Save the 
Surface” campaign. 

Mr. McD. Holliday, Dunn, N. C., 
and T. O. Flowers, Rock Hill, S. C., 
took charge of the Question Box. 
The discussion that followed was a 
very spirited one, and many prob- 
lems which confront the retail dealer 
were brought before the members. 

Thursday aitccuvon the Question 
Box was again taken up, and dis- 
cussed at length. It was moved and 
seconded that the secretary chart the 
States in zones for group meetings 
and submit same to the membership 
for organization, which motion was 
carried. It was also voted that the 
members furnish the _ secretary- 
treasurer with a list of their over- 
stocks so he might issue a Sales and 
Exchange list. Secretary Dixon then 
read his financial report. 

The nominating committee brought 
the following names before the Con- 
vention body, all of whom were 
elected unanimously :— 

President, W. M. Terrell, Harts- 
ville, S. C.; first vice-president, McD. 
Holliday, Dunn, N. C.; second vice- 
president, L. G. Eskridge, Newberry, 
S. C.; third vice-president, D. F. 
Conrad, Lexington, N. C.; secretary- 
treasurer, T. W. Dixon, Charlotte, 
N. C., and assistant secretary-treas- 
urer, A. R. Craig, Charlotte, N. C. 

Executive committee, the above of- 
ficers, together with C. L. Wheeler, 
Dillon, S. C., and B. R. Huske, 
Fayetteville, N. C. 

Delegates’ to the National Conven- 
tion—W. W. Watt, Charlotte, N. C.; 
J. M. Anderson, Columbia, S. C., and 
T. W Dixon, Charlotte, N C. 

Place of meeting for 1922 was 
placed before the Convention. On 
motion Winston-Salem was selected. 















Safety Can Opener Removes 
Entire Lid 


The Cole safety can opener is made 
by the Safety Can Opener Corp., 907 
Spalding Bldg., Portland, Ore., and dis- 
tributed by Pick, Young & Co., Inc., 29 
Second St., of the same city. 

This can opener has many advan- 
tages, among them is the safety feature 


a 


Cole Safety Can Opener 














which makes it impossible to cut the 
fingers—an important point as a cut 
from a tin can often causes blood 
poisoning. This remover takes the top 
ef the can entirely off and leaves a 
smooth inner rim so that the can is a 
useful containing utensil when emptied. 
The opener leaves about one-sixteenth 
of an inch around the top. 

Complete removal of the top is of in- 
terest to housewives, for with canned 
fruit for example, it is always distress- 
ing to have the contents come out in 
pieces. With this method the fruit 
would be removed whole. 

The Cole safety can opener is made 
of polished Roebling steel and has a 
neat and comfortable tool handle. 


Double Duty Dish Drainer 


“Sani-Sink” is the trade name of a 
new dish drainer put out by the Sani- 
Sink Mfg. Co., 415 Wheeler Lane, 
Akron, Ohio. This drainer is called a 











Sani-Sink in Two Uses 


“Double Duty Dish Drainer,” because 
of the many uses to which it may be 
put by the housekeeper. 

Sani-Sink is built to fit the bottom 
of the sink, and it is intended that this 
drainer be kept in the sink most of 
the time, for draining dishes, washing 
vegetables, and other similar uses. Its 
sanitary value lies in the fact that it 





Many New Goods Introduced 


— everything off the bottom of the 
sink. 

On the kitchen table Sani-Sink may 
be used for cooling cakes, biscuits, pud- 
dings and hot dishes from the oven, 
saving the table and providing a clean 
and convenient place for cooling. 

The manufacturer has paid especial 
attention to the durability of this 
drainer. Its total weight is 2% pounds. 
All cross-wires are properly spaced to 
permit dishes to stand erect and off 
the sink bottom. All joints are elec- 
trically welded and the entire rack is 
heavily plated. 

These drainers nest in one another 
in such a way that one dozen takes up 
little room on the dealer’s counter, 
making them an easy article to handle. 

An attractive display card, in colors, 
acting as a self-salesman on the dealer’s 
counter, is packed with every dozen. 


Two Useful Foot Power 
Grinders 


The Luther Grinder Mfg. Co., 285 
South Water St., Milwaukee, Wis., of- 


























Utility Grinder No. 66 


fer the trade two new models in the 
foot power grinder line. 

Farm special model 65 is an all-metal 
grinder bolted and trussed for long 
service and is designed for all classes 
of sharpening around the farm. It has 
helical cut gears, steel pinions, shaft 
with full allowance for adjustment. 
The equipment consists of genuine 
Dimo-Grit wheels, one 3% x 3% sickle 
cone and one medium grit tool wheel, 
also one sickle holder attachment and 
adjustable work rest. 

This model weighs only 40 pounds 
and is portable and easily moved to 
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any job around the premises. Ship- 
ping weight is 50 pounds and the 
height over all is 40 inches. 

The Utility Grinder No. 66 has the 
same general construction as the Farm 
Special No. 65 excepting the equipment 
which consists of two standard Dimo- 
Grit grinding wheels 6 x 1% x 1 inch, 
one medium and one coarse and two ad- 
justable work rests but no sickle hold- 
ing attachment. This model is suit- 
able for all classes of general tool 
sharpening and has a_ comfortable 
metal saddle seat and wide bearings. 
The Utility weighs and measures the 
same as the other new model. 


For Cleaning Paint Brushes 


The Stewart-Skinner Co. of Worces- 
ter, Mass., are placing on the mar- 
ket the Lightning Paint Brush Cleaner. 

















Lightning Paint Brush Cleaner 


This machine is efficient in the clean- 
ing of paint, varnish, and all finishing 
brushes. Since brush prices have ad- 
vanced several hundred per cent the 
brush cost to the painter has been a 
serious problem. 

With the Lightning Paint Brush 
Cleaner this work is done in less than 
a minute. The machine can be oper- 
ated by a cheap brush boy and the 
cleaning done is said to be more thor- 
ough than by any other method, and 
with no injurious results to the brush. 


Sheet Steel Rubbish Burner 
The Hart & Cooley Co., New Britain, 









































Hart & Cooley Rubbish Burner 


Conn., is manufacturing a safe and 
durable rubbish burner made of sheet 


90 


steel and perforated sufficiently to af- 


ford a good draft, but small enough . 


to prevent sparks from flying around. 
The burner is corrugated, thoroughly 
stiffened and ‘braced, and spot-welded. 
Heat will not warp it, nor ‘is it easily 
bent or dented. The cover prevents 
the burner being left uncovered. The 
perforated grate sets up several inches 
from the ground which affords a good 
draft. The burner rests securely on 
the ground, either soft or uneven, for it 
has no legs to become bent, loose or to 
sink into the ground and _ possibly 
topple the burner over. Liberal han- 
dles made of steel are securely fastened 
to the sides. With proper care it is 
said to last a lifetime. 


An Automatic Fire Alarm— 


Self-contained 


Fireklok is a new addition to the 
really dependable fire alarms. It is 














Fireklok 


entirely self-contained, requiring a 
space only five inches in diameter on 
a wall or pillar to make it fully opera- 
tive. 

Its principle is the automatic clang- 
ing of a resonant gong which begins 
when the temperature of the room rises 
to 160 deg. The control is a fusible link, 


made of a metal which must melt and. 


become liquid at 160 deg. When dwelling 
on the dependability of this fuse melt- 
ing, the Fireklok manufacturers claim 
that the U. S. government has found its 
melting point infallible. In fact, it is 
used in Washington for testing gov- 
ernment thermometers. 

Because the fuse melts at this low 
degree, the Fireklok alarm is given 
while the fire is in its incipiency and 
can be put out by hand extinguishers. 
Once the alarm starts, it rings in- 
sistently for five full minutes, demand- 
ing the attention of all ears within a 
large radius. After use the Fireklok 
is made ready for duty again by simply 
replacing the old fusible link with a 
new one. 

These alarms are usually placed in 
the most strategic points in buildings 
where fire is most liable to occur, such 
as freight rooms, warehouses, paint 
and oil rooms, etc. 

Fireklok is made by the Pyrene Mfg. 
Co., 17 East 49th Street, New York. 


HARDWARE AGE 


One Gallon Pure Water Per 
Hour 


The Cleveland Automatic Still Co., is 
marketing through A. H. Vayo & Co., 














Cleveland Automatic Water Still 


State-Lake Bldg., Chicago, an auto- 
matic water still. The capacity is a 
gallon of pure water per hour, after 
five minutes. The still is proving 
popular with all who want purified 
water and has an outlet among battery 
users as well as in homes and hospitals. 

Ease in setting up and taking apart, 
its use either with or without running 
water and its construction from solid 
copper, beautifully finished within and 
without are selling points. The feed is 
of solid copper, the cooling chamber is 
bell shaped at the bottom and semi- 
circular at the top. It holds a greater 
volume of water at the sides and bot- 
tom than at the top and for that reason 
maintains a lower temperature at the 
sides, where low temperature is needed. 
The bottom of the boiling pot is cor- 
rugated to promote more rapid heating 
of the water. 

Use of the still at summer resorts 
and camping spots where pure water 
is unavailable and the professional 
market are said to be large. The still 
is used lawfully for the distillation of 
water. Any kind of heat may be used. 


Self Fitting. Window Senininn of 
Better Grade 


Peerlees self fitting window screens 
are made by the Peerless Screen Co., 
Inc., Westbrook, Me., and are made in 
standard stock sizes. They are suitable 














Peerless Self Adjusting Window Screen 


June 9, 1921 


for use in homes, hotels, hospitals or 
schools. 


These screens are instantly installed 
and are immediately fly-tight and of 
pleasing appearance. The wood: used is 
thoroughly dried and seasoned white 
pine wired with high grade screen 
cloth. The fixtures are carefully pro- 
tected with two coats of enamel. 

A patented spring arrangement pro- 
vides the varied adjustments without 
the use of unsightly runs and grooves. 
It is possible to put up these screens 
from the inside and they may be slid up 
and down at will for cleaning the win- 
dow glass. 

The Peerless screen is made in half 
and full length and the company also 
makes complete screening for doors and 
stoops. All Peerless screens are wired 
by the lock trip method, which elimi- 
nates the use of nails or tacks, thus 
providing a fastening that will not let 
the wire cloth bulge or bag. 


Display Board for Vises 


After more than 50 years of experi- 
ence in making and selling vises, the 
Prentiss Vise Company, 107 Lafayette 
St., New York, is firmly of the opinion 
that dealers who have been considering 














New Prentiss Vise Display Stand 


the vise business a slow-moving, neces- 
sary evil, can with but little effort 
make it one of the best selling depart- 
ments in their establishment. 

In justification of this theory, the 
Prentiss Company, which manufactures 
all types of vises from the tiniest 
jeweler’s implement to the largest shop 
vise, points out that in every trade and 
industry, in the home and on the farm, 
vises are in constant need. 

That vises have been allowed in some 
cases to fall into the “slow moving” 
class is laid at the door of the dealers 
themselves. 








Editor’s Note: 


We submit the following table of values of manufactured hardware and affiliated 1 
Brothers, Inc., New York and Pittsburgh, for their clients and reproduced by us because ¢ 
and which we know will be eagerly scrutinized by our readers. 

This table of values applying to manufactured hardware will, we are sure, prove to be 
the table of values of iron, steel wire and metal materials published in our issue of Febru: 
table can be obtained from Oliver Brothers, Inc., 71-73 Murray Street, New York, N. 
HARDWARE AGE. 

Comments: The prices shown in this table of manufactured hardware and affiliated 1: 
our records compiled in following the price fluctuations in connection with our regular bu: 
for Wholesale Houses, domestic and foreign, and we believe it will be exceptionally inte 
Hardware Merchants in particular. 

In order to incorporate these prices in a table of this kind, it has been necessary to | 
to unit prices or unit quantity prices as the case may be, and in doing this we have taken / 
that the list prices on some items have been changed from time to time and the net pric 
the lists and discounts in effect on the dates given. The figures opposite the subject W 
discounts reduced to a unit percentage. The prices shown represent what would be re 
wholesale price allowed by the manufacturer to the wholesale merchant (the jobber). 















































































































































































































































Item | Oct. July Dec. Dec. 
No. Material | Unit 1904 | 1905 | 1905 | 1906 
ie Steel Railroad Spikes, °,x514.........................|100Lbs. || 1.60 | 1.70 | 2.06 | 2.40 
| Track Bolts, Square Nut, {x314.................... : 100 Lbs. | 2.05 | 2.50 | 2.60 2.75 
Bet cg ge, ee | 100 Lbs. | 1.75 1.80 | 2.00 | 2.30 
_ 4 |Heavy Hammers and Sledges, 6 Ibs. and over..........| 100 Lbs. || 3.28 | 3.28 ‘| 4.04 | 4.26 
5 [Railroad Picks, 6 to 71bS.............00000c0e0eseee.{ Dore if 2.43 | 2.63 | 2.70 | 3.04 
© |Machine Bolts, 5;x4................. | onl am | a | om | oe 
1 |Hot Pressed Nuts, Square, Blank, 16’.................,100 Lbs. || 2.90 | 2.60 | 3.40 | 3.80 
8 [Iron Turnbuckles, 1” with Stub Ends.............. “an 100 Pcs. 33.44 33.44 33.44 33.44 
9 [Spring Cotters, Steel, :x114.........0.0000eeeees .. ..| 1000 Pes. 0.62 | 043 | 0.40 | 0.62 
10 |Small Black Rivets, 14x14, in Kegs.................. 100 Lbs. || 3.34 | 3.34 | 3.34 | 3.81 
11 {american Cut Tacks, No. 4, Blued, in Bulk.............| 100 Lbs. | | 64.68 | 620 | 6.84 
hell wood Screws; Piat Hecd; Iron. ...... 0.0600 scccsse cee. ye bony 0.9038; 0.9038 0.9038 0.90: 
18 |Shovels, Plain Back, No. 2, 4th Grade................ (| Doz. 3.83 | 340 | 340 | 3.83 
14 |Screw, Hook and Strap Hinges, 22” to 36”..............| 100 Lbs. || 2.00 2.40 | 210 | 2.75 
15 Ball Tip, Loose Pin, Steel Butts, 334x314............... ‘Doz. Pr.|| .... | 0.79 | 0.60 | 0.64 
Rodi Wrought Brass Butts, 2” Narrow. on mane a nksecee eel Gross Pr. 2.95 2.95 3.38 4.22 
a Stillson Pattern Wrenches, Knife Handle, 10’........... Doz. 7.70 6.75 6.41 yom 
Fl Monkey Wrenches, Knife Handle, 10’.................| Doz. 4.45 ood - “- 4.33 
19 |Piles, 10° Flat Bastard... ssceseeeeeeess | Doz. |) 108 | 143 | 113 | 123 
20 Carbon Twist Drills, 14”, Round Straight Shank.........| Doz. 0.99 0.90 0.90 0.94 
a Chisels, Plain Handle and Bdge, 1’............... 7 ed Doz. 7 . oT po gee 
2 Soldering Coppers, 4 lbs. and Heavier.......... pees Lb. 0.1534 0.1834 0.22 0.28 
andl Post-hole Diggers, Eureka Pattern. . ceased ices Doz. 5.25 5.25 6.25 6.25 
tall oe eh re ee Doz. 24.00 | 24.00 | 24.00 | 24.00 
25 [Sash Cord, Solid, Cotton Braided, Base................| Lb. 0.21 | 0.23 | 0.24 | 0.26 
26 |Manila Rope, No. 1, Best Grade, Base ................| Lb. 0.10%) 0.11 | O11 | 0.12 
i Wire Rope, Cruc. Cast Steel, 6 Strand, 19 Wire, 2”. as “100 Ft. | 6.87 6.97 6.57 6.08 
28 Poultry aonniaw, 2” Mesh, 19 Gauge Wire, Galvanized onl tn we. | 2.25 2.25 2.43 2.43 
29 |Wire Screen Cloth, 12 Mesh, Black....................100 SqFt.) 110 | 110 | 1.00 | 1.10 
‘| Galvanized Water Rs citi wee eawens ent Gross 
incall Enameled Cast Iron Sinks, Flat Rim, 18x30.............| Each 1.70 1.70 1.70 2.00 
32 Finished Brass Compression eatg, Pantene Pattern, Doz. 3.20 3.20 4.00 4.80 
33 |Axes, Unhandled, First Quality Standard Grade, Single Bit, Base Doz. 6.00 5.75 6.75 4.00 
“84 [Plain Tin Wash Basins, 123,” Stamped............ _...| Gross 
35 |Circular Spring Balances, 30 lbs. x 0z.................. Each 
36 |Lawnmowers, 14” Ball Bearing......................45 Each 
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1910 




















906 | i907 | 1907 | i908 | i909 | 1909 | 1910 1911 | 1912.| 1912 | 1913 | 1913 | 1914 | 1915 | 1916 | 
240 | 2.26 | 185 | 185 | 165 | 1.75 | 170 | 1.60 | 140 | 135 | 180 | 180 | 160 | 135 | 1.35 
| 275 2.85 | 2.75 | 240 | 2.00. 1490 | 220 | 235 | 215 | 180 | 1.70 | 2.65 
2.30 | 240 | 220 | 2.00 | 1.95 
| 496 | 462 | 402 | 437 | 4.37 
3.04 | 3.21 | 3.04 | 2.78 | 3.04 


212 | 212 | 207 | 1.69 | 1.60 











ee. July Dec. July July Dec. i a Nov. March Nov. Feb. Dec. | Dec. | March Dec. 
| | 
| | 
a 








240 | 240 | 230 | 190 | 190 220 | 235 | 215 | 180 | 1.70 | 2.65 | 
2.30 | 230 | 205 | 1.80 | 1.80 | 1.90 | 5 
“304 | 416 | 426 | 426 | 4.26 414 pi 
3.38 = | 2.86 | 2.60 | 243° 











| 

| | 

178 | 165 | 132 | 135 | 173 | 192 | 1.61 | 1.35 | 132 | 2.23 

3.80 | 3.70 | 3.60 | 2.60 | 2.80 3.20 | 3. 10 | 2.75 | 2.25 | 230 | 3.00 | 3.20 | 260 | 2.30 | 

_| 3344 | 36.20 | 36.20 | 36.20 | 36.20 | 3344 | 33.44 | 31.68 | 28.59 | 28.59 | | 97.80 | 

0.62 | 0.52 | 0.62 | 0.52 | 0.66 | 0.56 | 0.66 | 0.66 | 0.49 | | 
3.81 | 381 | 3.62 | 330 | 267 | 2.82 | 


























28.61 | 28.61 | 27.80 | 26.34 | 26.34 | 30.80 
042 | 042 | 044 | 044 | 041 | 041 | 0.40 
| 297 | 207 | 248 | 291 | 248 | 268 | 2.56 | 2.40 | 2.88 
_| 684 | 1.87 | 6.60 | 600 | 790 | 7.90 | 7.90 | 7.90 | 468 | 492 | 492 | 618 | 5.20 | 622 | 4.96 | 7.05 
38) 0.9038} 0.8985 0.8985] 0.8985) 0.8085) 0.8985, 0.8985 0.8985 0.9182, 0.9297 0.9318| 0.926 | 0.926 | 0.94 | 0.9198, 0.9332 
383 | 425 | 4.25 | 425 | 425 | 425 | 475 | 445 | 425 | 3.83 | 425 | 3.83 | 491 | 3.90 | 4.10 
275 | 2.75 | 265 | 260 | 250 | 2.75 | 2.75 | 2.60 | 2.36 | 2.30 | 240 | 240 | 2.20 | 2.00 | 2.00 | 2.60 
0.64 | 0.60 | 0.80 | 072 | 067 | 0.72 | 060 | 0.60 | 058 | 0.65 | 0.68 | 0.64 | 064 | 0.58 | 061 | 0.74 


422 | 464 | 380 | 3.60 | 2.95 | 295 | 295 | 2.95 | 2.95 | 3.38 | 3.38 | 338 | 338 | 2.95 | 3.80 | 4.22 
| 
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6.09 | 6.09 | 609 | 6.79 | 679 | 6.79 | 6.79 | 487 | 487 | 4.87 | 487 | 487 | 4.87 | 
433 | 466 | 432 | 4.32 | 410 | 410 | 410 | 410 | 433 | 433 | 422 | 432 | 492 | 4.32 x 4.32 | 4.86 
440 | 143 113 | 113 | 113 |, 113 | 1.18 | 113 
0.85 | 0.85 | 0.86 | 0.86 | 0.86 ors | 090 
--Plices welre nearly uniform from| 104 tlo 1913 a ee ee ee EE... | 2.40 














1.13 1.40 1.40 1.40 1.13 1.13 1.08 1.08 1.13 
0.94 0.94 0.87 0.90 0.85 0.81 0.90 0.90 0.87 





























0.28 | 0.27 | 0.20 | 0.17 | 0.1814! 0.181% 0.1834) 0.1815) 0.17}4| 0.1814 0.24 | 0.221% 0.2034) 9.20 20 | 019 0.23 


5.25 | 6.00 | 6.00 | 6.00 | 6.00 | 6.00 | 6.00 6.00 | 625 | 4.75 | 6.00 | 6.00 | 6.00 | 5.00 | 5.00 | 5.00 

















24.00 24.00 24.00 24.00 24.00 24.00 24.00 24.00 24.00 24.00 24.00 25.68 24.00 ~ 26.00 wa 25.00 | 25.00 











0.25 0.25 0.20 0.19 0.21 0.25 0.25 0.24 0.21 0.2014) 0.2114; 0.2214) 0.2214) 0.18 0.174) 0.20 


0.123; 0.12 | 0.11 | 0.09%! 0.08 | 0.0734) 0.07%%| 0.07%| 0.0734; 0.0734; 0.11%| 0.13%| 0.13 | 0.10%{| 0.10% 0.12% 














6.08 | 608 | 6.08 | 6.08 | 6.24 | 630 | 630 | 613 | 5392 | 532 | 4.79 | 4.79 | 4.79 | 441 | 4.41 


| 
2.43 | 2.57 | 243 | 260 | 219 | 219 | 219 | 1.97 | 197 | 1.97 | 2.08 | 208 | 1.97 | 1.88 | 1.69 | 2.93 


110 | 120 | 116 | 120 | 110 | 115 | 116 | 110 | 110 | 110 | 1.05 | 105 | 110 | 0.90 | 0.90 1.20 


























Plrices wejre nearlly uniform from | 1904 to| 1913 aaa ee Tre “eas 16.38 7 18.1 14 a "25.16 
2.00 | 2.00 | 186 | 1.75 | 1.75 | 195 | 185 | 190 | 180 | 180 | 1.80 | 180 | 180 | 180 | 180 | 190° 
480 | 480 | 360 | 320 | 320 | 320 | 320 | 367 | 349 | 368 | 436 | 496 | 307 | 3.68 | 3.59 | 4.64 

4.00 | 4.60 | 460 | 400 | 4.00 | 4.00 | 3.75 | 3.75 | 3.60 | 4.60 | 600 | 6.00 | 6.75 | 4.60 | 350 | 3.60 







































































Pirices welre nearljy uniform from | 1904 to|1913 S aan ee has aes 6.03 | ~ 6.03 | 6.68 
Pirices welre nearliy uniform from | 1904 to|1913 . mee ke ene saad 5.40 6.00 | 
Pirices weljre nearlly uniform from | 1904 to| 1913 area —T ates Peer 2.90 2.90 








Hardware Table 
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Feb. 
1913 


Dec. 
1913 


Dec. 
1914 


1.35 


2.15 1.80 
1.80 


March 


1915 
1.35 


1.70 


1.65 


4.62 | 3.54 


9.31 
1.35 


2.43 
1.61 


27.80 | 26.34 
0.41 


2.56 2.56 


5.20 5.22 


0.926 


0.94 
4.31 4.31 
2.20 2.00 


0.64 | 0.58 


3.38 


4.87 
4.32 


1.13 


2.95 
4.87 
4.32 

1.13 

0.85 | 0.86 


1.97 | 1.97 
0.2014} 0.20 
6.00 | 5.00 
25.00 

0.18 

0.1034 

4.41 


0.2214 


6.00 
25.68 
| 0.2234 
0.1334 
4.79 
} 2.08 


24.00 
0.2214 


0.13 


1.05 


1.87 


1.32 
2.20 


26.34 


‘| 9.1234 


| 
March Dec. 
1916 1916 


2.60 3.40 
2.65 3.40 4.75 
2.25 


4.86 


Dec. 
1915 


2.10 


0.9332 
4.10 
2.50 
0.74 
4.22 
5.13 
4.86 
113 
0.90 
2.40 
0.23 
—- 
25.00 


0.20 


0.856 
4.44 


3.00 
0.97 


5.76 


5.40 
5.40 


1.20 


0.90 
2.67 | 
0.35 
5.50 
25.00 
0.20 
0.1234) 
6,82 
B29 | 
1.25 


99.05 | 28.74 


4.90 
2.93 
—— 
26.16 
1.90 
4.64 
3.60 


6.68 


5.00 


Mar< 
191! 


3.9 
4.9 
6.5 
10.81 
8.1 


Dec. 
1917 


*3.90 
*4.90 
6.50 


10.80 — 


July 
1917 


3.8 
6.51 


0.36 
11.50 
31.50 
0.44 
0.32 
“11.66 
| 4.13 
1.865 
~ 34.30 
3.70 
7.18 
13.60 
10.44 
7.50 


4.60 


7.18 
11.50 
10.44 








The lowest average prices will be found in column under “March, 191 


ies are to be found in other columns. 


The highest prices are to be found distributed between 


5, 


“July, 1917, and December, 1920,” 


although lower prices on some commod- 


and it is interesting 


» note that many of tthe highest prices were put into effect after the war had ended, during 1918, 1919 and 1920, 
id the average prices shown under date of “September, 1920”—twenty-two months after the war had ended—it 
ill be noted, are in most cases higher than reached during the war period. 


We believe a study of the prices shown in this table of manufactured hardware, in conjunction with our table of 
arket values of February 10th, of iron, steel, wire and metal materials, would be time well spent to those who 
‘e familiar with the materials entering into the manufacture of the finished product. 


We call particular attention to solid cotton braided sash cord, priced at 17%c. per lb. base in “March, 1915,” 
Other variations in prices we believe will be found to be of equal interest 
» the student of these figures, which, as stated, have been taken from our records compiled in conducting our reg- 
ar business of Buying for Wholesale Houses. 


id advanced to 84c. in “January, 1920.” 


Items marked * indicate prices agreed to by the Government. 
Item marked +} indicates base size changed from %” to %”. 
Note item number at each end for convenience in reference. 


Oliver Brothers, Inc. 
New York-Pittsburgh. 











































































































































































































a March Nov. April July Oct. Jan. April | Sept. Dec. | Jan. March April May Item 
7 | 1918 | 1918 | 1919 | i919 | 1919 | i920 | 1920 | 1920 al 192i | 1921 | 1921 | 1921 | No. 
» | 390 | 390 | 395 | 3.36 | 3.36 | 3.60 | 4.00 | 5.00 | 365 | 365 | 3.65 | 3.30 | 3.30 1 
» | 490 | 4.90 | 435 | 495 | 4.90 | 6.605| 5.60 | 7.50 6.60 6.25 | 6.26 | 4.60 | 460 { 2 
» | 650 | 7.60 | 6390 | 6.00 | 6.00 | 625 | 7.25 | 726 | 7.25 | 6.50 | 6.60 | 650 | 650 | 3 
x 10.80 | 10.80 | 9.72 | 875 | 8.75 | 9.23 | 10.80 | 10.80 | 9.72 9.72 | 9.72 ! 8.15 | 8.75 | i) 
9 | 810 | 900 | 810 | 729 | 729 | 7.69 | 855 | 8.66 | 7.69 | 7.69 | 769 | 769 | 6.75 | 6 
3 | 303 | 303 | 33 | sa7 | 371 | 405 | 447 | 5.93 | 371 | 2.84 | 284 | 2.84 | 2.84 6 
» | 660 | 650 | 5.75 | 6.75 | 5.75 | 6.50 | 6.60 | 8.50 | 6.75 | 6.50 | 6.20 | 4.75 | 475 | 7 
) | 67.20 | 57.20 | 64.34 | 54.34 | 54.34 | 61.60 | 70.40 | 70.40 | 5444 | 6444 | 64.44 | 5444 | 5444 | 8 
> | 1.02 | 1.02 | 087 | 0.78 0.78 0.78 | 102 | 1.16 0.91 | 0.91 091 | os2 | os2 | 9 | 
2 | 772 | 720 | 4.79 | 647 | 6.76 | 7.20 | 8.80 | 11.00 00 | 800 | 684 | 698 | 5.98 | 10 — 
) | 16.10 | 16.10 | 14.36 | 14.90 | 14.30 | 17.15 | 17.15 | 18.16 | 16.40 | 14.756 | 14.75 | 14.00 | 14.00 | 11 
4 | 062 | 0.764| 0.838| 0.838/ 0.838| 0.82 | 0.784| 0.784| 0.784| 0.80 | 0.8169] 0.8169] 0.8169| | 12 
dase | an | tame | cane | tame | toeo | tne | tase | tose | case | suse | suse 10.90 | 13 
» | 6.00 | 626 | 600 | 475 | 4.75 | 4.75 | 6.60 | 6.50 | 6.50 | 6.25 | 6.25 | 4.75 | 475 | 14 
; | 175 | 175 | 176 | 160 | 1.90 | 220 | 220 | 220 | 220 | 2.00 | 200 | 1.70 | 1.70 | 15 
a 717 | 781 | 465 | 693 | 6.33 | 7.02 | 7.02 | 7.02 | 7.02 | 7.02 | 6.33 | 6.33 6.33 “ 
. | 9.00 | 10.00 | 10.00 | 865 | 10.00 | 10.00 | 11.25 | 11.81 | 11.81 | 1012 | 1012 | 987 | 987 | 17 
. | 1049 | 11.66 | 11.66 | 10.49 | 10.99 | 11.88 | 13.20 | 13.20 | 13.20 | 13. 20 | 11.88 | 11.88 | 1188 | 18 
| 209 | 273 | 246 | 246 | 299 | 239 | 273 | 266 | 266 | 266 | 227 | 227 | 227 | 19 
; | 136 | 146 | 1.70 | 199 | 199 | 199 | 139 | 139 | 139 | 163 | 163 | 163 | 163 | 20 
4.70 | 4.70 | 4.70 | 4.70 | 6.36 | 6.36 6.35 | 5.35 | 627 | 627 | 549 | 549 | 649 | 21 
| 0.86% 048 | 0.26 | 0.32 0.3534) 0.29 | 0.3134 0.29%4| 0.2614 0.24 | 0.22% 0.21%) 021 | 22 
. | 44.60 | 12.60 | 12.60 | 12.60 | 12.60 | 13.00 | 15.00 | 17.00 | 17.00 | 17.00 | 17.00 | 15.00 | 15.00 | 23 
- | s1.60 | 36.00 | 33.00 | 33.00 | 34.80 | 34.80 | 48.00 | 48.00 | 48.00 | 48.00 | 48.00 | 48.00 | 48.00 | 24 
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Starts Fight Against High Hotel Rates 


National Hardware Association Issues Statement 
on Present Prices Urging Traveling Salesmen . to 
Launch Active Campaign Against Excessive Charges 


[Editor’s Note:—The following 
is a statement of information with 
respect to the hotel rate situation, 
which is being sent out by the Na- 
tional Hardware Association of the 
United States to its members. The 
adjustment of the situation should 
be a matter of intense interest to the 
entire trade, as well as to the public 
at large. 

Under existing conditions of close 
buying and keen competition the 
profit margins of manufacturers, 
wholesalers and retail merchants 
are narrowing, and still the con- 
sumer is not getting the price he ex- 
pects or deserves. 


The situation demands concerted 
action on the part of all who are in- 
terested in the manufacture or dis- 
tribution of merchandise. | 


|] HILE the high hotel rates of 

the war period were seriously 

felt by traveling men, they were ac- 

cepted and tolerantly paid in the 

same manner as were other high 
prices of the war period. 

To-day, however, almost every in- 
dustry has recognized that the war 
is over and has reduced its prices 
accordingly, but as the hotelmen 
have taken little or no action, this 
statement of facts is presented. 


Coal prices, both for bituminous 
and steam sizes of anthracite, have 
moderated considerably in the East, 
but authorities in the Central West 
do not look for much cheaper coal 
until the expiration of the present 
contract with the union miners on 
May 1, 1922. 

Rent is one of the items of hotel 
expense which is yet unchanged, and 
hotel proprietors in many sections 
of the country rent the properties 
they occupy. Of course, in the case 
of buildings not recently erected, 
owned by the hotel proprietors, and 
not paying greatly increased taxes, 
a lower charge for this item of cost 


FOOD PRICE REDUCTIONS IN ONE YEAR 


Kitchen Utensils and Equipment 


Kitchen Galvanized Ware and Buckets 


Table Linens 

Cotton Table Cloths and Napkins 
Pillow Cases 

Carpets, Rugs and Floor Coverings 
Plumbing Fixtures 

Labor 

Sugar 


Economies are being urged in 
matters affecting manufacturing, 
warehousing, store and office ex- 
penses, deliveries, etc., in order that 
the general high cost of living may 
be reduced and the present system 
of merchandise distribution justi- 
fied. 

Too little attention has been paid 
to the enormous overhead on distri- 
bution caused by the high rates 
which hotels are charging the travel- 
ing public. 

The salesman’s traveling expenses 
are a part of the merchandise cost 
borne by the consumer. When they 
are excessive they tend to make the 
merchant’s prices higher than they 
should be. 

Under present conditions, through 
no fault of the traveling salesman, 
his expenses are excessive. General 
declines do not seem to be reflected 
in hotel rates. 


Cooking Fats and Frying Compounds ........... 10% 


Fruits 
Soap 
Table China 


Table Glassware .. 


TET TCC CCLRC ERT CT 15% 


Table Silver Plated Ware 
Table Sterling Silver Ware 


Bed Springs ..... 


Bed Mattresses 


Bed Sheets ....... 


puaes aes a Ae aR arer AW age Caer aia ae 
eet eadertecaseeedsheenewsens 25% 


Meenas eehS edcdin de snccns fesse 50% 
’ 


Cotton and Woolen Blankets 


EON kc ewarcinwcee 


Paint and Varnish 
70% Stationery 


cr pak Pace tein us aoRCL ew mndiae Nn TCteCee ea: are 


The railroads and sleeping car 
companies which are charging about 
twice the pre-war rates recognize 
the necessity of adjusting their 
rates so that they may not continue 
to be prohibitive of travel, but shall 
encourage necessary travel in the in- 
terest of the business of the country. 

It is the belief of manufacturers 
and wholesalers that the present 
lower price level on which they are 
doing business is far safer than the 
war time high price level and that 
the whole country is_ benefited 
through the conduct of business on 
a satisfactory price basis which en- 
courages a good volume of business. 

Therefore, they feel that it is ri- 
diculous that hotel men are not re- 
ducing their rates and submit the 
following statement of reductions in 
prices of things which hotel men 
buy as forceful arguments for an 
immediate reduction of rates. 
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reve rrerr rr cree 40% 
cece ere cece e ee ec ce eeecces cad 1/3% 


is easily available. 

Recently a grocery concern in 
Iowa made an exhibit which we pub- 
lish herewith as follows: 

One year ago 100 lbs. granulated 
sugar cost $30, now, May, 1921, $30 
buys 100 lbs. sugar, 100 lbs. flour, 
25 lbs. oatmeal, 4 lbs. coffee, 12 cans 
tomatoes, 12 cans corn, 1 box or pkg. 
crackers, 12 lbs. rice, 16 lbs. beans, 
12 cans peaches, 12 cans hominy, 12 
cans pork and beans. 

The above exhibit was referred to 
a wholesale grocer, who replied that 
the $30 would not only buy the items 
mentioned in the above list, but 
would buy the very best quality in 
these items. 

Philadelphia retail grocery store 
prices show a decline of 27 per cent 
in meat prices in the last year, and 
a decline of 50 per cent in other 
foodstuffs and groceries in the same 
period with detail as follows: 
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April,1920 April, 1921 
: Pri 


Prices ices 
$0.45-.52 $0.32-.38 
85 .25 


R. and R. Steak 
Sirloin 

Rib Roast 
Chuck Roast 
Leg Mutton 
Loin Chop 
Shoulders 
Breasts 


Loin Chops 

Shoulders 

Breast 

Cutlets, Veal 

Breast, Veal 

Pink Salmon (can) 
Butter (pound) 
Oleomargarine (pound) 
Nut Margarine (pound) 
Cheese (pound) 


Lard (pound) 
Crisco (pound) 
Eggs (dozen) « 


April, 1920 April, 1921 
Prices Prices 
$0.12% 
ok 


Flour (12-pound bag) 
Cornmeal (pound) 


Rolled Oats .... 


Corn Flakes 


Ceoeeer sees seses 


Macaroni (package) 


Beans (pound) 
Rice (pound) 
Tomatoes (can) 
Onions (pound) 
Corn (can) . 
Tomatoes (can) 


Granulated Sugar (pound) 


Coffee (pound) 


Prunes 40-50s (pound) 


Syrup (can) 


P. & B. Naphtha Soap (bar).... 


Fels Naptha (bar) 


r 25c.) 
06% 


Babbitt’s Soap (bar) 


Star Soap (bar) 





If these figures are anything like 
correct, then it is absolutely with- 
out reason that hotels are charging 
their present rates. 

The traveling salesmen of the 
country are vitally interested in the 
reduction of hotel rates, because 
they and their houses are finding it 
difficult to conduct business at a 
profit during 1921 and do not want 
to continue paying war time rates. 

The salesman is financially inter- 
ested in the hotel rate question re- 


gardless of whether he pays his 


STONE MADE PRESIDENT 
OF COLT CO. 


Samuel M. Stone succeeds Col. Wm. 
C. Skinner as president of Colt’s 
Patent Firm Arms Mfg. Co., Hartford, 
Conn., following the recent action on 
the part of the company’s board of di- 
rectors who finally acceded to Col. Skin- 
ner’s request to be relieved of the duties 
of chief executive. Col. Skinner had 
been in the business for more than 
forty years and will welcome the re- 
laxation he may now enjoy. 

Mr. Stone joined the company six- 
teen years ago as a_ salesman, two 
years later became sales manager and 
in 1912 was elected vice-president. Be- 
fore his connection with Colt’s Patent 
Fire Arms Co., Mr. Stone was a buyer 
for Simmons Hardware Co., St. Louis, 
Mo. His first business experience was 
gained in his uncle’s hardware store in 
Urbana, Ohio. 

Col. Skinner will 
chairman of the board. 

President Stone’s first official act 
was to appoint Dwight G. Phelps sales 
manager for all of North America. Mr. 
Phelps has been a company represen- 
tative for many years. 


continue to be 


traveling expenses out of his sales 
commission or salary or whether it 
is paid separately by the house, be- 
cause in the final analysis the ex- 
penses are charged up to the terri- 
tory and the result influences the 
salary obtainable. 

In fact the entire system of sales 
by traveling salesmen is actually 
threatened by the present high ho- 
tel, sample room, transportation, 
sleeping car and excess baggage 
charges. 

It is probably “human nature” for 





Convention of Shippers 


Traffic representatives of manufac- 
turing companies which distribute their 
products through public merchandise 
warehouses will meet in convention at 
the William Penn Hotel, Pittsburgh, 
on June 16 and 17. 

The convention will be held under 
the auspices of the Shippers’ Ware- 
housing and Distributing Association, 
which was organized at Chicago a year 
ago for the general purpose of effect- 
ing standardization and simplification 
of forms, documents, practices, rules 
and regulations in the business rela- 
tionship between the manufacturers 
and the public warehouse industry. 

Uniformity, overages and shortages, 
taxation on stocks in warehouses, meth- 
ods of billing, systems of reporting of 
stocks—these will be some of the gen- 
eral subjects which ‘will be discussed 
at the Pittsburgh convention. Solu- 
tion of the various problems with which 
shippers are confronted in distributing 
products from factory through the pub- 
lic warehouse to retailer and con- 
sumer will work toward cutting down 
the costs of distributing. 

Manufacturing companies’ which 
route goods through warehouses are 
eligible to membership in the Shippers’ 
Warehousing and Distributing Associa- 


the hotel people to continue these 
high charges as long as they can, 
particularly if they hear no objec- 
tion, but they will do well to realize 
that many industries are suffering 
to-day, in part, because of the de- 
sire for an excessive profit based on 
charging all the traffic would bear 
even if it deprived some persons of 
the ability to buy. 

Therefore, the answer is plain— 
agitate lower rates—talk with hotel 
proprietors about it, registering 
your complaints. 


tion, and their representatives will be 
welcomed at the Pittsburgh convention 
regardless of whether they join the or- 
ganization. Details regarding the con- 
vention may be obtained by addressing 
the secretary, Kent B. Stiles, 239 West 
39th Street, New York. 


Coming Hardware 
Conventions 


AMERICAN IRON, STEEL AND HEAVY 
HARDWARE ASSOCIATION CONVENTION, 
Montreal, Canada, June 7, 8, 9, 1921. 


Headquarters, Windsor Hotel. A. H. 
Chamberlain, secretary-treasurer, Mar- 
bridge Building, New York City. 

MISSISSIPPI RETAIL HARDWARE AND 
IMPLEMENT ASSOCIATION CONVENTION, 
Great Southern Hotel, Gulfport, June 
14, 15, 16, 1921. E. R. Gross, secre- 
tary, Agricultural College. 

NATIONAL RETAIL HARDWARE ASSO- 
CIATION CONVENTION, Louisville, Ky., 
June 20, 21, 22, 23, 1921. Headquar- 
ters, Seelbach Hotel. Herbert P. Sheets, 
secretary, Argos, Ind. 

KENTUCKY HARDWARE AND IMPLE- 
MENT ASSOCIATION CONVENTION, Jeffer- 
son County Armory, Louisville, Jan. 24, 
25, 26, 27, 1922. J. M. Stone, secretary- 
treasurer, Sturgis. 








dit coat Comment 


THE TRANSITION PERIOD 


‘'} , YOR some time the business world has been groping its way through a fog of read- 
justment, and it is just beginning to see light ahead. How soon we will be back 
in the full daylight of prosperity depends upon what men think and what men do. 

We face a human, not a physical, problem. 


q During the last two years of the war there was a general belief that when hostilities 
stopped there would be a short transition period, after which business would enjoy several 
years of great activity and prosperity. It was confidently expected that all conditions 
economically unsound, which were produced by the war, would be eliminated, leaving every- 
thing on a substantial basis for honest work and reasonable profit. 


q For a few months after the Armistice was signed it seemed that such a transaction was 
in progress. Then came disillusionment. We found that men were still looking for higher 
wages and greater profits, and that the real adjustments were yet to come. 

q We are in a transitionary period now, but it is the usual transition, much emphasized, 
that occurs after prices have gone too high, and it is greatly complicated by the fact that 
wages went to inordinate levels. This is not a transition simply from war-time conditions. 


q Taking the broader view that the expected transition meant everything that would have 
to occur until we got back to the pre-war condition of men willing to work honestly and 
efficiently for moderate profits and reasonable wages, we are still in the transitionary period, 
and will be for some time to go. It turns out to be quite a different thing from what 
most people expected. 

q Back in 1919 there were some far-sighted business men who predicted that a period of 
hard times and extensive unemployment would be necessary to bring industrial workers 
back to their senses. These predictions are being borne out in full. 

q The resistance in some quarters is blind and obstinate, particularly when groups of 
workers turn their thinking over to so-called labor leaders, who appear to be thinking for 
themselves rather than for the men they are supposed to represent. 

qA divergence also exists with regard to merchandise prices and wage rates. Some 
commodities are even now priced below, or not much above, their pre-war levels, and some 
wages make similar comparisons. Other commodities as well as other wage rates are far 
above pre-war levels. These divergencies make it plain that the readjustment or transition 
must be seen through to a finish. The very fact that some prices and wage rates are 
down makes it all the more certain that others must eventually follow. 

q The transition talked of late in the war did not mean, and the transition now does not 
mean, that everything must go back to the pre-war condition. The average of all com- 
modity prices will not go back to the 1914 level, or if it does it will merely do so for a 
rebound. Present prices on some commodities are already lower than they should be for 
a condition of general activity and prosperity. s 

q The war produced certain influences which, in the nature of things, should be expected 
to be more or less permanent. There is an increase in the circulating medium and in the 
volume of possible credit. This is a natural influence and tends to maintain somewhat 
higher unit values for commodities in general. 

q The great decrease in the inflow of immizrant labor has a tendency to give common 
labor a higher relative value as compared to skilled labor, and just at present some diver- 
gencies are wider than ever. The member of the hod carriers’ union, for instance, who 
regards himself as an assistant bricklayer, expects to be paid about three times as much 
per hour as the man who pushes a wheelbarrow. This is not in line with fundamental 
conditions. 

qThe completion of the adjustment, whereby the work of the country will be properly 
distributed and properly remunerated, is in the future. It will come sooner or later, 
according as men help or hinder. With it will come the full measure of business activity 
and prosperity. 

q We are waiting more upon the establishment of mental than of physical conditions. 
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Big Gain in Output of American Industries 


Value of Products in 1919 More Than Two and a Half Times 
That of 1914—Metal Manufactures Score Stupendous Increases 


By W. L. CROUNSE 


Washington, June 6, 1921. 

ERILY the United States is a big 

country and is growing fast. If 

you have any doubts on this sub- 
ject you should glance at the prelim- 
inary statement of the 1920 census of 
manufactures, which has just heen com- 
piled by the Census Bureau under the 
supervision of the veteran statistician, 
William M. Steuart, the Bureau’s ac- 
complished director. 

In the short space of the five years 
from 1914 to 1919, the total value of 
the products of all our manufacturing 
industries rose from $24,246,435,000 to 
the stupendous total of $62,588,905,000, 
an increase of 160 per cent. No five- 
year period in the history of the coun- 
try has ever furnished anything like 
so amazing an exhibit, and it is doubt- 
ful if any living man will ever see a 
duplication of this almost incredible 
performance. The conditions brought 
about by the war—especially the in- 
crease in unit values—no doubt con- 
tributed largely to the results obtained 
in 1919, and nobody believes that in 
our time we ‘shall see such another 
world conflict. 


Some Interesting Details 


Some of the detailed figures which 
Mr. Steuart has compiled in this sum- 
mary are worth more than a passing 
glance. They indicate that nearly all 
the trade estimates of gains of recent 
years compiled from unofficial sources 
have been far below the mark. 

The production of automobile bodies 
and parts, for example, has risen from 
$126,601,000 in 1914 to $673,590,000 in 
1919, an increase of more than 400 per 
cent. Completed automobiles have kept 
pace with these figures, however, the 


total value having risen from $503,- 
230,000 in 1914 to $2,387,833,000 in 
1919. Including automobile repairing, 
the total output of this industry in 1919 
was valued at more than $3,284,000,000. 

Brass, bronze and copper products 
scored a 200 per cent increase during 
the five-year period, having risen from 
$162,199,000 to $487,707,000. Cutlery 
and edge-tools gained nearly 150 per 
cent, the value of these products in- 
creasing from $25,541,000 in 1914 to 
$62,526,000 in 1919. 


Engines Worth Nearly Half a Billion 


One of the largest percentage gains 
shown in this interesting compilation 
is that of engines, including steam, gas 
and water. The value of the output of 
the industry engaged in their produc- 
tion rose no less than 560 per cent, or 
from $72,121,000 to $464,909,000. 

The production of firearms in 1919 
nearly trebled the 1914 output. The 
figures for 1919 were $30,179,000 as 
against $10,544,000 for the previous 
quinquennial census. 

All the basic metal industries show 
great gains. Here the effect of the 
war is clearly discernible. The value 
of foundry and machine shop products 
rose from $866,545,000 in 1914 to 
$2,321,129,000 in 1919, a gain of nearly 
200 per cent. The blast furnace output 
rose from $317,654,000 to $794,467,000, 
or more than 160 per cent. 

The dominating item of the iron and 
steel industry was naturally the output 
of the steel works and rolling mills 
which climbed from $918,665,000 in 
1914 to the enormous total of $2,812,- 
775,000, a gain of more than 200 per 
cent. Iron and steel forgings not made 
in steel works or rolling mills showed 
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a stupendous percentage gain of no less 
than 475 per cent. The value of these 
products in 1914 was but $28,961,000, 
while in 1919 it reached the sum of 
$171,676,000. 


Hardware Shares Generously 


Hardware shared generously in the 
big five-year boom. Exclusive of saws, 
tools and other specific items, the prod- 
ucts classified as hardware were val- 
ued in 1914 at $73,320,000, while in 
1919 they were worth almost exactly 
twice as much, or a record total of 
$144,854,000. 

During the same period the produc- 
tion of files rose in value from $5,608,- 
000 to $17,617,000; saws from $12,517,- 
000 to $31,473,000, and other hand tools 
from $33,893,000 to $145,112,000. This 
300 per cent increase in the value of 
hand tools is one of the high lights of 
the 1919 census report. 

If you are inclined to the opinion 
that the production of bicycles and 
motorcycles and parts is not keeping 
pace with the industrial expansion of 
the country, then you have another 
think coming. The output of this in- 
dustry in 1914 was only $22,234,000, 
while in 1919 it climbed almost 140 per 
cent, reaching the handsome total of 
$53,160,000. 


Big Total for Machine Tools 


In 1914 the Bureau did not attempt 
to classify machine tools under a single 
general heading, hence there is no basic 
figure for comparative purposes. It 
is interesting to note, however, that in 
1919 the value of machine tools pro- 
duced was no less than $212,225,000. 

Another significantly large percent- 
age increase was scored by machine 
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For the information of readers of HARDWARE AGE I have compiled a little table showing the value in 1919 as com- 
pared with 1914 of the products of the principal industries which contribute to the stocks carried by up-to-date hardware 


dealers. This table is as follows: 





A Significant Table 


Industry 1919 
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i so are dis se oc Ch waae HER allwe Len ee Mee MCRe ERC eM RA WS (mat mane 42,269,000 
ES ee rrr rrr rer err Tt 2,240,000 
a Re orton oo ae areca acs (Gk on as Soe RO Red aac le Cea ee enna eM eneN ER ausameke' 1,369,000 
MERU Ne ata arar a ark 1a eons a Ud gs Bo sk cence a Uke ane NA Ua Ree a MURR Ge Rae ORM NaS aa 144,854,000 
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Iron and steel, nails and spikes, cut and wrought, including wire nails, not made in steel works 
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Iron and steel, case hardened, tempered, or otherwise specially treated, including welding... 11,030,000 
Drape ee NE I oat ig iw ass Ue 0's oe cum ardioln wee ec HERS HRS we Kees mekemeeNmemenes 84,011,000 
pe RO eg rr ne me errr rrr er ri errr rrr rrr rc 16,802,000 
TIN: Dice Reveals iawn ei ude vecle ou we Wae awela cade see KR Hen eRe Ua Kedeawsaman send 212,225,000 
SRE MUN I 0 ia oc <a: Bi abe. WS R1S bck ode g MOK AMAOM RARER eee ewe ENER 53,106,000 
ED SEINE CINE, og oo 0c 6'as wee Wd 0ele cee oe beg OCR CET HOC eK ede s et debeneeancns 158,668,000 
ig gk GRR eer errr Terr rr TT rrr errr Cr 43,394,000 
Plumbers’ supplies, not elsewhere specified .........ccccccc cree cecccccccccccccccesescece 55,716,000 
PM GEA Nae Koa AEG 4 AW CINE Oe wed Wa Wk oe hook veh cécnceg EMOTE RE MEA ECO A NUR EERO EEE ES 31,473,000 
EET TT er eee TTT TOC TTT TT TTT TTT rete 21,397,000 
Ce gh Ag een eer errr rrr rT tT Crrrmr rrr rire 40,013,000 
NE IN ook 5 oo ais view 014 0 0 bold awd ice wre Ha dnloka bau te EKA MOR eeeeeeereaealcseeneees * 15,462,000 
Springs, steel, car and carriage, etc., not made in steel works or rolling mills.............. 57,150,000 
Stamped and enameled ware, not elsewhere specified........+- +2 +2 eee cect eee teen ee eeeees 151,131,000 
Steam fittings, and steam and hot-water heating apparatus. .-.------ +++ esse eee seer renee 160,717,000 
oe "=e een rr rE rrr ry rr Cr eee eee eT 40,523,000 
Steel barrels, drums and casks, portable... ........... cece etree tree cece cece ee eeseeceees 24,943,000 
SROWOR BN DOCMAE TUUMMEOD ook c ccccciccccnadavescecisececat CUCKOO mee ee weeeoewoesseees 145,772,000 - 
NN, GP MIE 6b -no-v.0'& 0e:6'4 10 Vode Kb tee kddenehedsee tee MEUCOEOCOR EMER ES COSC ere HENNE 55,874,000 
Structural ironwork, not made in steel works or rolling mills------ +--+ +--+ eseeeeeeeeeeues 304,961,000 
Tin and other foils, not elsewhere specified ......... 0.0... cc teeter eee teen eee e eee eeeeenes 18,359,000 
TUE UO Ge CNN ROE 5 os os eco sc cbn esd cbvaded ércescdectCUCCKORPes CEE Cec ecrneesens 233,964,000 
Tools not elsewhere specified ........cccccccccccccccccccet *eeetsereercceseecescccenece 145,112,000 
Washing machines dnd Clothes Wring@ere «oo. occ cc ccc ccc cette teen eccesbeereseeessonees 50,381,000 
Se ee ee ee TCE er er Pe re ce eee ee 1,887,000 
LE Re ee er ee ee re err rr rr Tr ree Terre CC ee 2,886,000 
Wamneeaet; MHOC GINO WMOTO BEMCMNOE oon oiceic cbc cc caccatncaaBteseesbeweneseveriosesoecsces 9,923,000 
Window and door screens and weather strips ............c ccc ere cece cere ence ee eeeeeeees 10,752,000 
5 yt pti sett cer me orgie pic nna ee aa a te eee 162,152,000 
Wirework, including wire rope and cable, not elsewhere specified ......--+--++++sseeeee95 90,557,000 





Year of Production 





1914 
164,087,000 
19,597,000 
30,840,900 
2,814,000 
129,601,000 
500,230,000 
29,920,000 
19,180,000 
23,561,000 
4,441,000 
23,036,000 
162,199,000 
30,520,000 
1,886,000 
25,541,000 
335,170,000 
7,130,000 
72,121,000 
41,433,000 
5,608,000 
10,544,000 
866,545,000 
2,013,000 
28,740,000 
1,724,000 
684,000 
73,320,000 
4,040,000 
260,000 
1,786,000 
317,654,000 
918,655,000 
23,403,000 
26,659,000 
5,184,000 
28,961,000 


7,199,000 
37,655,000 
7,431,000 
22,234,000 
27,116,000 
18,484,000 
43,386,000 
12,517,000 
9,734,000 
7,248,000 
6,217,000 
11,595,000 
65,121,000 
63,922,000 
14,213,000 
67,941,000 
21,449,000 
159,378,000 
5,068,000 
81,931,000 
33,893,000 
7,600,000 
942,000 
3,162,000 
5,497,000 
9,167,000 
81,841,000 
41,789,000 


screws, the production of which in 1914 rather than greater quantities have duced except in the case of threshers. 


was valued at $7,248,000, but which operated to swell the 1919 totals is 


It is also an interesting fact that 


rose in 1919 to $40,013,000, a gain of graphically shown in a special report in many branches of industry a smaller 
more than 470 per cent. In the same compiled by the Bureau on the manu- number of establishments were in op- 
period the production of wood screws facture of agricultural implements. eration in 1919 than in 1914. Thus the 


rose from $6,217,000 to $15,462,000. This summary shows that while there number of concerns 


manufacturing 


The automobile industry is believed to were large increases in the value of all agricultural implements as reported by 
be largely responsible for the gain in classes of agricultural implements in the new census was only 521, against 


machine screws. 1919 over 1914 there were actual de- 601 five years ago. 


The extent to which increased values creases in the number of units pro- 





The eighty establishments which have 
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disappeared from the record are chief- 
ly small units unable to survive the 
competitive conditions of recent years. 
Another factor in this equation has 
been the speeding up during the war 
of large establishments designed to 
meet the abnormal demand for agri- 
cultural implements which resulted 
from the efforts of the Government to 
increase the output of food products 
during the war period. 

The production of plows, harrows, 
and cultivators in 1914 aggregated 
3,245,000, valued at $38,662,000. In 
1919, however, there was a decline in 
the number of these implements to 
2,634,000 but an increase in value to 
$365,329,000. Planters and_ seeders 
showed a similar tendency. The num- 
ber manufactured declined from 631,- 
000 to 495,000, while the value rose 
from $12,189,000 to $17,490,000. 


Threshers Gained Both in Number and 
Value 


The output of hayrakes and tedders 
in 1914 totaled 193,000, valued at 
$3,234,000. In 1919, however, the num- 
ber manufactured declined to 104,000 
while the value rose sharply to $4,- 
772,000. 

Mowers and reapers showed a sub- 
stantial decrease in number, from 605,- 
000 to 379,000, while the value rose 
from $30,975,000 to $40,170,000. The 
production of threshers alone showed 
both a gain in number and an increase 
in value, but even in this case there 
was a substantial increase in the value 
per unit. In 1914, 14,000 threshers 
were produced having a total value of 
$9,832,000, or $702 each, while in 1919 
20,000 were manufactured with an ag- 
gregate value of $16,593,000, or $829 
each. 

It is understood that data gathered 
by the Census Bureau indicated that 
in addition to the general increase in 
unit value based on higher cost of pro- 
duction, there was a substantial im- 
provement in quality which would have 
justified higher prices even had market 
conditions been absolutely normal. In 
other words, better machines were 
turned out in 1919 than five years 
before. 


Signs of Lower Freight Rates 


I recently had occasion to predict 
that before many moons the shippers 
of the country would be able to note 
indications of lower freight rates in 
the not far distant future. Here are 
a couple of straws which show the way 
the wind is blowing. 

Reductions in freight rates on cer- 
tain commodities approximating 20 per 
cent have been decided upon by all 
transcontinental railroads west of Chi- 
cago. This announcement has_ been 
made officially by the freight traffic 
manager of the Southern Pacific lines. 

This decision was reached at a meet- 
ing of the executive officers of all the 
roads affected. The reduction was de- 
cided upon to enable the roads to meet 
the competition of the water lines op- 
erating through the Panama Canal. 

The west-bound rates, it was de- 
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clared, have been checked to apply from 
points in eastern-defined transcontin- 
ental territories, groups “A” to “J,” 
inclusive, to Pacific Coast terminals 
only. In addition to the concurrence of 
eastern carriers, it will be necessary 
to file applications with the Interstate 
Commerce Commission for authority to 
apply the rates to terminal points only, 
which involves waiver of the long-and- 
short-haul clause of the Interstate Com- 
merce Act. 

The eastbound rates checked in will 
apply from Pacific Coast terminals to 
eastern-defined territories, groups “A” 
to “J,” inclusive, and will be made ef- 
fective as soon as concurrences are ob- 
tained. 


Commodities That Will be Affected 


The new east-bound rates will apply 
to canned salmon, canned fruits and 
vegetables, condensed milk, dried fruit 
and other commodities. The proposed 
westbound rates would affect canned 
goods, drugs, cotton piece goods, some 
rubber products, iron and steel, paper 
and other commodities. 

The members of the Senate com- 
mittee now engaged in the investiga- 
tion of the railroad situation were 
treated to a genuine sensation during 
the past week when Edward Chambers, 
vice-president of the Santa Fe Rail- 
road, declared that although no gen- 
eral reduction in freight rates can be 
made until operating costs are reduced 
sufficiently to leave a net revenue cor- 
responding with the requirements of 
the transportation act, nevertheless, 
thousands of downward rate adjust- 
ments have been made by the carriers 
since the roads were restored to private 
ownership. The committee had received 
the impression that hard-and-fast rates 
had been maintained and that the roads 
had shown no disposition to make any 
adjustments. This impression, Mr. 
Chambers said, was wholly erroneous. 


Much Accomplished by Co-operation 


“Reductions in rates to bring about 
necessary readjustments,” Mr. Cham- 
bers said, “are going on daily through- 
out the country as the result of the 
initiative of the shippers and the dis- 
position of the railroad traffic men 
to bring all changes reasonably into 
line. 

“Records of the Interstate Commerce 
Commission show that approximately 
10,000 freight tariffs are filed each 
month, many covering a number of rate 
changes. Contained in these tariffs are 
many voluntary changes made by the 
carriers. Late reports from those rail- 
road bureaus show results of co-opera- 
tion between carriers and shippers in 
restoring relationships and removing 
discriminations or inequalities and pro- 
viding rates for new industries.” 

After explaining the rate situation 
in detail and the doings of the various 
rate bodies, Mr. Chambers said that 
since August 25 last the Central 
Freight Association alone, with head- 
quarters at Chicago, had held approx- 
imately 60 conferences with shippers, 
as a result of which there have been 
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approximately 3500 changes in com- 
modity rates from origin points, and 
7500 destination point changes. Other 
rate associations, he explained, had 
been similarly engaged in making re- 
adjustments and changes in the inter. 
est of the shipper. 

“Railroads,” said Mr. Chambers, 
“should be allowed to work out traffic 
problems by dealing directly with ship- 
pers or their organizations, aided where 
it is necessary by the Interstate Com- 
merce Commission. In every case of 
disagreement, the commission has am- 
ple authority under the transporta- 
tion act to dispose of the question 
promptly.” 


Declining Foreign Trade Puzzles 
Leaders 


The Ways and Means Committee, 
which is now planning legislation to 
prevent heavy importation of foreign 
merchandise in anticipation of higher 
rates under the new tariff law now in 
the course of preparation, has been not 
a little puzzled to note that our imports 
as well as our exports are actually fall- 
ing off instead of increasing. The decline 
in exports is not so difficult to under- 
stand in view of the shrunken purchas- 
ing power of the principal European 
countries, but Chairman Fordney and 
his colleagues have anticipated that 
the prospect:of higher customs duties 
would cause a heavy influx of foreign 
merchandise on a _ speculative basis, 
even if the domestic market were not 
ready to absorb all anticipatory im- 
portations. 

In view of these expectations, the 
committee leaders have been nonplused 
to note that our total imports in April, 
1921, amounted to but $254,571,000, as 
compared with $495,738,000 for the 
corresponding month of 1920. Here 
is a falling off of almost exactly 50 per 
cent when the Committee looked for a 
substantial increase. 

Exports show a similar tendency. 
While in April, 1920, they aggregated 
$684,319,000, for the same month of 
this year the total was but $339,914,- 
000, or slightly less than one half. 


Increases in Important Lines 


The Foreign Commerce Department 
of the Chamber of Commerce of the 
United States has been following close- 
ly both import and export statistics in 
recent months and takes comfort from 
the fact that, despite the decline in our 
foreign trade for the first four months 
of 1921, there are some important com- 
modity lines the exports of which have 
gained both in value and volume. An 
analysis of these statistics is of special 
interest just at this time. 

The gain in certain lines is reflected 
by increased exports to twelve of the 
twenty-eight chief countries with which 
the United States carries on trade: 
Germany, Netherlands, Spain, Mexico, 
Argentina, Chile, Uruguay, China, Brit- 
ish India, Dutch East Indies, Phil- 
ippines and Egypt. At the same time 
imports from Belgium, Denmark, Ger- 
many and Greece showed a gain. 

Among important commodities eX- 
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ported during the first quarter, exceed- 
ing in volume and value the same per- 
jiod last year were: Wheat, coal and 
coke, lard, iron pipes and fittings, iron 
and steel sheets and plates, structural 
iron and steel, tin and terne plates and 
taggers’ tin, iron and steel wire, lubri- 
cating oil, gasoline, and fuel and gas 
oil. Illuminating oil decreased in quan- 
tity, but increased in value. 

Wheat, the second most valuable ex- 
port commodity, in the first quarter 
more than doubled in both quantity and 
value. The amount exported from Jan- 
uary to March, 1921, was 64,000,000 
bushels, valued at $110,000,000; for the 
same period last year it was only 20,- 
000,000 bushels, valued at $49,000,000. 
The price had declined from $2.41 to 
$2.02 a bushel. 

Leaf tobacco, the fifth most valuable 
export during the calendar year 1920, 
showed a slightly increasing demand on 
a rising market. From January to 
March, 1921, this country exported 
131,000,000 pounds, valued at $65,000,- 
000; for the same period last year 
133,000,000 pounds, valued at $66,000,- 
000. The export price per pound in 
January, 1921, was 45 cents; in Feb- 
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ruary, 29.5 cents; in March, 51.6 cents, 
an average of 48.7 cents for the quar- 
ter. For the corresponding quarter 
last year the average price was 49.6 
cents a pound. 


Big Shipments of Coal and Coke 


Coal and coke exports totaled 5,600,- 
000 tons, valued at $45,000,000 as 
against 5,000,000 tons- valued at 
$32,000,000 for the same period last 
year. 

With the drop in the price of lard 
from 27 cents, the average for the 
first quarter of 1920, to 16 cents, the 
average for the same period in 1921, 
the foreign demand nearly doubled, 
shipments totaling 251,000,000 pounds, 
valued at $40,000,000, as against 149,- 
000,000 pounds, valued at $39,000,000, 
for the same quarter last year. 

Similarly in import trade, certain 
commodities recorded an increase in 
both volume and value for the first 
quarter of 1921. Among these were 
printing paper, wood pulp, crude pe- 
troleum, meats and meat products, and 
wheat. Greater quantities of coffee 
and unmanufactured wool were brought 





Louisiana Dealers Praise Mutuals 
Interesting Meetings Held at the Annual Convention 
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into the United States, although the 
values were much lower. 


These Items Showed Declines 


Among the chief exports which 
showed a decrease in both quantity and 
value during the first quarter of 1921 
were automobiles, wheat flour, copper 
ingots, plates and wire, bacon, unman- 
ufactured cotton, cotton cloths, loco- 
motives, boards, planks and scantlings, 
iron and steel bars and rods, condensed, 
evaporated and powdered milk, hams 
and shoulders, leather boots and shoes, 
sugar, rice and gunpowder. Among 
the products of which value only is giv- 
en that participated in the decline are: 
Cotton, knit goods, automobile tires, 
leather, metal-working machinery, rail- 
way cars and parts, and agricultural 
implements. 

Heavy declines in volume and value 
were suffered by the following im- 
ports: Sugar, raw silk, crude rubber, 
unmanufactured tobacco, hides and 
skins, silk fabrics woven in the piece, 
burlaps, copper pigs, ingots, etc., un- 
manufactured cotton, cotton cloths, 
crude cocoa, nitrate of soda. 


of Southern State Association—Complain That Some 
Jobbers Have Been Using Unfair Business Methods 


ARIOUS matters of national 
and local interest were consid- 
ered at the annual convention 

and exhibition of the Louisiana Re- 
tail Hardware and Implement Asso- 
ciation held at Lake Charles, La., 
May 9, 10 and 11. 

The convention was opened by an 
address on the financial situation de- 
livered by Mr. Roberts, president of 
the Calcasieu National Bank who 
was followed by two representatives 
of the Louisiana Agricultural Col- 
lege who spoke on the condition of 
the country from the point of view 
of the farmer. The discussions that 
followed emphasized the importance 
of the work that is being done by the 
agricultural colleges throughout the 
country and particularly in the 
South. 

One of the interesting develop- 
ments of the convention was that 
practically every member present 
signified that he is actually saving 
money by using Mutual Hardware 
Insurance. Reports showed that all 
losses that have been sustained since 
the Mutuals have been in Louisiana 
have been both promptly and satis- 
factorily adjusted. 


Complaints wére made that some 
jobbers are not giving dealers the 
class of service they deserve, and are 














R. D. Nibert, Bunkie, La., secretary 


selling to consumers under various 
alleged pretexts. Mr. Duvic, New 
Orleans, suggested that a committee 
be appointed by the association to 


take the matter up with the jobbers 
against whom complaints were al- 
leged to have been made. The mo- 
tion was unanimously carried by the 
convention, 

It was voted also to have cards is- 
sued to each member of the associa- 
tion so that he may hang it in the 
door or window of his store. The 
report of the secretary-treasurer, R. 
D. Nibert, Bunkie, La., stated that 
the total membership of the Louisi- 
ana association is now 245. 

The place of the next convention 
will be New Orleans, during the first 
part of 1922. Rivers Peterson, edi- 
tor of the National Bullitan, spoke 
on “Excess Profits” and outlined the 
work that is being done by the na- 
tional association. 

Directors elected to replace the 
three who retired, were L. H. John- 
son, Bunkie; Samuel Kaufman, Lake 
Charles, and L. L. Bertrand, New 
Iberia. 

The board of directors selected as 
officers for the coming year: P. A. 
McQuire, Arcadia, president; L. H. 
Johnson, Bunkie, vice-president, and 
R. D. Nibert, Bunkie, secretary- 
treasurer. 
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Making Advertising Capital of Store Robbery—Strong Ad on Washers 
—Interesting New Store Paper—Making Ads Bristle With Prices 


Burglars Furnish Ad Copy 
No. 1 (3 cols. x 8 in.) 


What would you do if your store 
was robbed? Would you fume and fret 
and feel down in the mouth or would * 


at the silver lining in the dark cloud.” 

The store was entered Sunday morn- 
ing and a quantity of cutlery and flash- 
lights pilfered. Right on the heels of 
the account in the local paper came the 
ad. Provided the haul was not too 


alert for news. Here is an ad chock 
full of news which is turned to mighty 
good account for the store. As Kuem- 
pel & Lake say: “HARDWARE AGE is al- 
ways talking optimism so we thought 
we would show you how we try to look 


you set right to work to capitalize the 
event? 
The hardware firm of Kuempel & 


“Double Tub” 


Does the Weekly Washing In Just Half 
The Usual Time 


Three operations all going on at the same time. That's 
why Dexter’ Double Tubs cuts washing time in two. It 
handles batch after batch of soiled clothing as rapidly as 
you can feed them into the first tub, wring them from 
tub to tub or from tub to basket and get them on the line 

There is not a single backward move—not an unneces- 
sary step—not a lift in the whole operation. The power 
wringer swinging to any position, lifts the pieces from tub 
to tub: you only guide them through. A single lever con- 
trols it, stops, starts or reverses the rolls. A safety release 
opens them instantly in any emérgengy. 

We frankly invite you to compare the Dexter Double 
Tub point by pomt with any other washer built., Put it on 
any practical test—match it with any other for sturdiness 
of construction, simplicity of uperation and safety of its 
mechanism—then buy the machine you know will give you 
the greatest value for your money. We'll gladly leave the 
decision with you. 


SELLMAN HARDWARE STORE 


WASHING MACHINE HEADQUARTERS 
116-118 WEST THIRD STREET 
=e muses 
Washer sales points well presented 


Lake, Guttenberg, Iowa, chose the lat- 
ter course and herewith is reproduced 
their ad which turns an ill wind into 
a beneficent breeze. 

The newspaper reader is ever on the 
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Our Twentieth Anniversary 
pane 


Birthdays are always happy occasions®, and this one is especially so: for us. | Just twenty 
yeras ago we came to Brooktield, and we’ve been on the job ever since. We've gone thru 
some hard times and some good times together, and we've always tried to do our part in serv- 
ing your hardware needs as they came. 

Twenty years — we're proud of that record of service and we want you to know how 
much we appreciate your part in making it possible. 





WHY THE MESSENGER HAP- 


For a long time we've wanted to 
start a newspaper—not the regular 
kind, with murders and scarifying 
headlines and things—but just a 
breezy little sheet with some things 
about us that we'd like you to know 
—some truth, and some funny stuff, 
and possibly somé interesting infor- 
mation coming to you evety once: in 
a while when we can find time to 
get it -out. 

So. we come to you with this first 


‘issue. There may be more issues, 


but we make no promises. It is 
chiefly a message of good cheer, and 
we hope you like it. If you do, and 
it helps us to be better friends to- 


‘gether, we'll be mighty proud. 


We just looked up from the desk 
and saw a Tenk’s Clipper Ball Bear- 
ing Lawn Mower going out of the 
front door towards somebody's 
wagon, and it reminds us of a job 
we have to do when we get home 
tonight. Maybe you also have been 
looking at the long grass in your 
front yard, and are waiting for the 
spirit to move you to start cutting 
it. 

But honestly, folks, it isn’t half 
bad if you are using a Tenk’s Clip- 
per. It pushes so easily and cuts so 
smoothly that you hardly know 
you've been working at all. And 
durable—well there’s a reason why 
we've been selling so many Tenk’s 
Clippers to men who make lawn 
work their business. They use 
Tenk’s Clippers because they know 
they give the service. Come in and 
we'll tell you about it. 

We have lawn mowers at all 
prices, from $10.00 up to $23.50. 





CONCERNING APPLES. 


One little apple, hanging on a tree, © 


Eve said to Adam, ‘!Have a bite with 
me?” 

“Sure,” advised the serpent, with 
a baleful glance, 

“Don’t be a fraid-cat, better take a 


chance.” 

Adam ate the apple fresh off the 
limb, 

Fond and foolish Adam! That fin- 
ished him. 


More little apples, hanging on a 


Willie ate some green, so did the 
cow. 
Both soon discovered something 
wasn’t right. 
The vet and the doctor labored all 
that night. 
Vet hurried homeward at the peep 
of dawn. 
Willie had a narrow sqpeak, but the 
cow passed on. 
More little apples, dear old Uncle Si 
Pressed in the presser when the state 
,went dry. 
Fed ‘some to the deacon, nice old man 
but frail, 
Now the deacon’s doing twenty days 
in jai 
Ben Davis, Russet, Jonathan or Pip, 
Apples, oh my brother, have an aw- 
ful zip. 
Sappers Ink. 
Try a coat of Lowe’s Automobile 
Varnish Color on your car. It will 
make the old bus shine like new, 
dries over night, dust free, and you 
can apply it yourself. 
If you have a second hand car, 
or some farm machinery that you 
want to sell, a coat’ of paint costs 


very little, and it will add 50 per’ 


cent to the selling value. 


THE COST OF PATRIOTISM. 


The law requires candidates for 
office to file a report of all expendi- 
tures. One of our patriotic citizens 
who ran for office turned in this 
absolutely truthful account of what 
it cost him to get elected: “Lost 134 
hours sleep thinking about the elec- 
tion. Lost two front teeth, and a 
lot of hair in a personal encounter 
with an opponent. Donated one beef, 
four shoats and five sheep to coun- 
try barbecue. Gave away two pair 
of suspenders, four calico dresses, 
and $5.00 in . Kissed 126 babies. 
Put up four stoves. Kindled 14 fires. 
Walked 4,076 miles. Shook hands 
with 9,508 people. Told 10,101 lies 
and talked enough to make in print 
1000 volumes. Attended 16 revivals, 
and contributed $50.00 to foreign 
missions. Made love to nine widows, 
five grass, four sod. Hugged 49 old 
maids. Got dog bit 37 times, and 
elected by 353 majority. 


PAINT HAS CHARACTER 
The Same as Men. 

That's a fact you should consider 
when you select the paint for your 
home this spring. Just as there are 
all kinds of men, so there are all 
kinds of paint. But there is no paint 
better than Lowe. Brothers High 
Standard. It covers full 700 to 800 
square feet per gallon,‘and has a 
‘beauty and luster that lasts. Come 
in and let us tell you more about 
it. 


We carry ‘in stock electric lamps 
in all sizes,‘and of the right voltage 
for either the Brookfield service, or 





the Delco farm lighting plants. 





A new store paper and a good one 
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Why Was Our 
‘Store Robbed? 


Here Are Some of The Reasons 


1. We are known to carry only the Best Grade of Cutlery 
and other things in the Hardware Line. 


2. Our Stock of KNIVES and RAZORS is always complete. 
MeEMNT he! ERAN 


in the dark.” 




















3. You will find our Store so arranged, and the Goods so dis- 
played, that it has been proven, that “you can find what you want 


‘We aim to give our customers Service. We always get 
you what you want when you want it. 


KUEMPEL & 


The Hardware Store That Has Things 
Worth Having. 











LAKE 








“It’s an ill wind—” 


heavy, we should say the advertising 
will more than offset it. News has a 
way of making folks remember a store 
and curiosity attracts crowds. 

While we trust your store won’t be 
robbed, you might put this ad away 
as insurance against the time when 
burglars might call your way. 

To appreciate the tie-up with the 
robbery, read the ad carefully. Custom- 
ers, like robbers, are attracted by best 
quality, complete stocks, and efficient 
store display and arrangement. 


“Double Tub” Advantages 


No. 2 (2 cols. x 9 in.) 

Here’s a good washer ad because the 
copy enters into details and points out 
to the housewife the advantages of the 
Dexter double tub machine. She is 
shown just how the washer operates 
to save handling of the clothes and to 
speed up the work. 

The saving of labor and time are big 
points when it comes to washers and 
the Sellman Hardware Store of Green- 
ville, Ohio, has made use of a very 
convincing piece of copy on these par- 
ticular points. 

We wish to commend particularly 
the typographical arrangement of this 
announcement. The cut is a dandy and 


stands out boldly and there is the right 
amount of text to balance with the black 
borders, the black of the cut and the 
headlines. 

The heading arouses interest by its 
direct statement. Altogether, this is 
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a well written and carefully arranged 
ad and it also illustrates our conten- 
tion made often in these columns that 
it pays to get cuts from your manu- 
facturer. 


Another New Store Paper 


3 (7 in. x 11 in.) 

We welcome to the large and grow- 
ing list of hardware store papers “The 
Messenger,” published by E. J. Faut, 
Brookfield, Mo. F. F. Faut of the firm 
looks after the work of getting out this 
paper and says he would appreciate 
any suggestions we have to make re- 
garding this, the initial issue. 

Right off the bat, as the slang phrase 
goes, we like the paper’s type arrange- 
ment. We say it is well set up. Note 
how easily you can read the items on 
the page even as it is in reduced form. 

The store paper was started on the 
twentieth anniversary of Mr. Faut’s 
business in Brookfield—a fitting occa- 
sion. 

We like the name “Messenger.” It’s 
a bit different from “News” and “Bul- 
letin.” In this connection we suggest 
“Magnet” as a good store paper name 
for some dealer contemplating getting 
out a sheet. A subline could be, “Its 
Offerings Will Draw You to This 
Store,” or something similar. 

The editorial contents of the paper, 
after a careful reading, show up very 
well. We like the “Bargains in Used 
Goods.” That is a new one on us. It’s 
a first-rate idea. We don’t quite like 
the slugs at the top of pages 2, 3 and 
4 but this is not a major matter. We 











RARE treat that no home decorator should 


should miss, at ovr ChiNamel 
Store on dates given below. i sth hepscae aaprn 


the many easy, economical 
home with Chi Namel 


A CHI-'NAMEL DEMONSTRATOR 


everything tn the 


soft wood, metal, cemeot, plaster, otc. each guaranteed highest qualtty or 
money refunded. 

J0e Con of CHI-NAMEL Varnish t holders 
FREE! a 





THIS FREE COUPON 
This Coupon entitles bearer to one 3c can of Chi-Namel FREE at our 
accepted as 30¢ upon purchases of larger cans of Chi Namel Products, 
NAME 





Addres 





Come in and learn to grain in five minutes. 
We can furnish you with stock of paint and "$5 OF 


cient to do one room for ........--.-.-----200- 


LENANE’S 


HARDWARE DEPT. STORE 


 Sereen Por 





NE’S 


Hardware Department Store has an un- 
usual variety of items of interest toevery 
home owner and house-keeper in Law- 
rence and vicinity. Listed below are a 
number of seasonable specials for Chi- 
Namel Week, Mag 12-May 18. 
HARDWARE SPECIALS 


Screen doors, W 


3195, $2.10, ‘was 
Screen doors, Varnich finish galvanized screening, 
, & Sey bay nas 






ames 
We cut to measure B t 
Sereen Wire Ts lephoue your measure 
Extra special 3 ft Chicken Wire, t in. me h, 150 
rol, - 


Gypsum Rock Pla ter Boar per sq { RE RERs 
Wall Board, sq. ft eee taascees 
Asphalt Shingles ist quality, pers 4 ft ss 
Seed Potatoes, gr al ed. Early 
Rose, Trish, Cobbler and Gr een sl 1 bu. $1.85, 
¥, bu. MS, ok. S0c. 
Potash Fertilizer, 25 Ibs $1.25; so Ibs. $1.75; 100 Ibs. $3.00 
Floral Fence 22 inch per ft 13e, 42 inch per. ft 24e. 
Sheep Dressing, sib. pkg 4Se, too Ib. bag $2.75 
Lawn Mowers, 12 inch $6.25, 1h inch, $6.75 
Horticultural Dwarf « Pole Beans, per tb, We 
Rubber Hose in 25 and so it length guaranteed 





used "Rocio, all steel frame pe wheel - 
Lawn Seed, bes t qualit vEwes eed, qt 
Havoline Oil, 5 gals. car 

Automobile Soap, best qu cali ty, § Ib 
Lubdrico Grease, see window display, sie t can, 


5 Ib. $2.00, 10 Ibs $3.90. 
HOUSEHOLD DEPT. 


Galvanized Refrigerator Pans, each 

Garbage Cans, 3 sizes, a 9 150 3 and = 

Galvanized Pails, 10 qt cach 

Water Olasges, 3 for. ——e = Tee 

Bamboo Handle House Broom, each, ees . Se 

Chi-Namel fwrahere polish made by “the maker o 
Chi- Name! Varni = See ore 2Se, 4c and 
rex Pie Dishes, nickel pate CE conens 

Vhs Aluminum Tea Kettle, 7 quarts, each, ....-4 69 








170-174 SOUTH UNION STREET 











Putting it up to prices 
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suggest the name of the paper be car- 
ried at the top of each page. Put it 
in the center. It gives your sheet more 
of a newspaper look. 

For a first attempt, the “Messenger” 
does very well. In fact, if one did not 
know it was the first number, it would 
be termed a seasoned paper for it has 
no amateur earmarks. 


A Bunch of Them! 


No. 4 (4 cols. x 10 in.) 

Daniel J. Lenane of the Lenane Sup- 
ply Co., South Lawrence, Mass., sent 
us this ad and wants to know what 
we think about it. We think it a reg- 
ular sales-producer because it fires a 
salvo of prices which do their own talk- 
ing in a convincing manner. 

Look at the seasonable goods listea 
in connection with the enamel demon- 
stration week. Then look at the cou- 
pon offer which acts as a further incen- 
tive to draw people in the store. 

This sort of an ad doesn’t require 
much copy and in our judgment it is a 
well handled announcement and should 
have produced results for Lenane’s. 


Prices? 
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Publicity Items 


R. J. Schwab & Sons, Milwaukee, 
Wis., makers of boilers and furnaces 
sent us a copy of their house maga- 
zine, “Gilt Edge-ings,” published for 
distribution among retail merchants. 
It is a very interesting sheet with 
plenty of helps for the dealers selling 
the firm’s products. 


Futhey Hardware and Lumber Co., 
Shadyside, Ohio, sent us a combina- 
tion ad on seasonable items. Porch 
swings, bicycles, lawn mowers and a 
special sale of aluminum were fea- 
tured in an attractive 2-column set-up. 
Prices were quoted on every item and 
this fact together with the copy ana 
cuts made the ad a straight selling 
announcement which produced results. 


Sumner Co., Moncton, N. B., sent 
us an ad on garden needs after the 
seeds sprout. Wheelbarrows, watering 
pots, hose, mowers'and a variety of 
tools were featured. We consider it 
a good ad. 


E. P. Reed Co., Rockland, Mass., 





June 9, 1921 


sent us a full-page ad lacking a few 
lines devoted to “REAL BARGAINS.” 
We certainly consider this ad an un- 
usual and forceful announcement. The 
adman opens up with a lead talk and 
then he turns over the job to price 
figures. Eighty separate price quota- 
tions are made on household goods, 
tires and accessories, sport goods, im- 
plements and seeds, paints and stoves, 


Buchanan Hardware Co., Richfield 
Springs, N. Y., sent us its store cata- 
logue which is one of the most complete 
books of its kind that has come to our 
desk in a long time. It is 8 in. wide 
by 10% in. high and contains 24 pages, 
a cover of different colored stock be- 
ing used. About everything one would 
find in a city and country hardware 
store is listed in this book. If a 
catalogue house ever gets a copy of this 
booklet, it will expire with the shock 
of finding out that the retail dealer 
knows something of cataloguing him- 
self. John A. Losee, president of the 
company, is a believer in advertising 
and in connection with his strong news- 
paper work, this catalogue completes a 
selling circuit that should put more 
power behind the Buchanan business. 


Advertising Urged at Panhandle Meeting 


Northern Texas 


Hears Many Speakers 


of Note at the 


Annual Convention Held at Amarillo, Texas — Question 
Box Arouses: Much Interest—Thompson Is New President 


RGING greater individual co- 

operation in association work, 

Fred L. Brown, Plainview, 
Texas, president of the Panhandle 
Hardware and Implement Associa- 
tion, opened the twelfth annual con- 
vention of that association held at 
Amarillo, Texas, May 9 and 10, and 
closed his opening address by insist- 
ing that the Panhandle Association 
should be second to none in the bene- 
fits to be derived by its members. 
The convention was welcomed to the 
city of Amarillo by W. B. Estes, sec- 
retary of the Amarillo Board of City 
Development, and O. P. Rutledge, 
Floydada, responded on behalf of 
the association. 

Among the visitors introduced at 
the opening session of the conven- 
tion were: Herbert P. Sheets, secre- 
tary of the National Retail Hardware 
Association; L. M. Yesner, Dallas; 
Sam, Crewther, vice-president of the 
Texas Hardware and Implement As- 
sociation, San Angelo; George W. 
Pierce, Dallas, manager of the J. I. 
Case Plow Works; Bates Thatcher, 
St. Louis, representing the Simmons 
Hardware Co., and a number of 
others. 














C. L. Thompson, Canyon, Tex., 
re-elected secretary 


The morning session Tuesday was 
opened by an address on “Making 
Business by Advertising,” delivered 
by F. R. Jamison, secretary of the 
Panhandle Plains Chamber of Com- 
merce, in which he urged dealers to 
keep their goods continually dis- 
played before their customers. He 


also advised the dealer to make use 
of his local newspapers because of 
their directness in reaching custom- 
ers. Mr, Jamison declared that each 
copy of the average newspaper is 
scanned by at least five pairs of eyes 
and numerous newspapers, he said, 
are read by many more. 


Secretary Sheet’s Speech 


“Buck Passing” was the subject of 
a talk made by Herbert P. Sheets, 
secretary of the National Retail 
Hardware Association, in which he 
urged co-operation between the re- 
tailer and the consumer and the 
manufacturer. There is too much of 
a tendency, Mr. Sheets declared, on 
the part of the dealer, the consumer 
and the manufacturer to “pass the 
buck,” especially in the matter of 
prices. The national secretary dis- 
cussed what he termed the propa- 
ganda that is being spread to place 
the blame for present high prices on 
the back of the dealer. Explaining 
this, he said, that the consumer only 
knows the retailer and consequently 
blames him for high prices. Mr. 
Sheets declared that this is unfair, 

(Continued on page 114) 
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Office of HARDWARE AGE, 
239 West 39th Street, 
New York, June 6, 1921. 


EDUCTION of 12 per cent in 
R railway wages announced last 

week by the United States Rail- 
road Labor Board provoked consider- 
able speculation among New York busi- 
ness men regarding the anticipated re- 
duction in freight rates. Opinion 
among local hardware jobbers is almost 
unanimous that a substantial decline 
in freight rates is necessary before the 
inauguration of better business condi- 
tions. 

Gratification was expressed by a 
number of jobbers and manufac- 
turers during the past week over 
the passage of the Emergency 
Tariff Act, which was approved by 
the President May 27. The act im- 
poses temporary duties on the importa- 
tion of agricultural products and in 
addition contains “anti-dumping pro- 
visions imposing special duties on mer- 
chandise sold in this country or else- 
where at less than its ‘fair value’ when, 
in the opinion of the Secretary of the 
Treasury, the importation of such mer- 
chandise would injure an industry or 
prevent its establishment in the United 
States. Ad valorem duties on im- 
ported merchandise, under the terms 
of the act, are in no case to be as- 
sessed on a value less than the export 
value of such merchandise.” 

It is believed that this act will have a 
beneficial effect on the domestic mar- 
ket, especially in connection with many 
articles of hardware and cutlery, as it 
is expected that it will prevent dumping 
on the American market of cheap for- 
eign merchandise, which during the 
past year started coming into this coun- 
try in astonishing quantities and at 
devastating prices. 

Business during May in the local 
hardware market was in most major 
respects on a par with April. Toward 
the latter part of last month, however, 
there was a slowing down in buying 
apparently caused by bad weather con- 
ditions that militated against exten- 
sive purchases by retailers of season- 
able articles. Out of town business 
was, on the whole, somewhat better 
than city trade, for both the jobber and 
the retailer. 

There is a general anticipation in 
local hardware circles that further 


NEW YORK 


price declines are to be expected for 
some time to come. This state of mind, 
it is believed, has a great deal to do 
with the hand-to-mouth buying that 
still continues to be one of the most 
outstanding characteristics of the local 
market. 

Shipyards are reported to be doing 
very little buying, but as a counterac- 
tion to this report it was learned, dur- 
ing the past week, that the railroads 
are beginning to place orders more fre- 
quently, with both jobbers and manu- 
facturers in this vicinity. 

Building operations are still slug- 
gish and little substantial business is 
being transacted in builders’ hardware. 
Sporting goods are moving more than 
satisfactorily, retailers report, which is 
also true of automobile accessories. 

Tools show scattered signs of activ- 
ity, and summer hardware, although 
affected by the recent poor weather, is 
consistently though mildly active. 

Automobile Accessories.—This line 
has shown consistent improvement for 
the past few weeks. Jobbers report 
better sales and dealers, especially 
those out of town, say that accessories 
are moving remarkably well. Prices 
are more or less steady. 

Axes.—New prices are published 
herewith representing approximately a 
15 per cent decline. Jobbers report 
axes are beginning to move, and say 
moreover that they anticipate a sub- 
stantial business in these articles by 
fall. 


Jobbers’ quotations f.o.b. New Y 
—— axes, ebony finish, 2% Ib. ep S12 per 


a rall City” axes, 234 Ib., $13.50 per doz. 

Long Island handled axes, 24 to 2% Ib., 
$19.60 per doz. 

Second quality, 36 in. handle, 4 to 5 Ib., 
$19 per doz. 

Flint edge, Rockaway pattern, 4 to 5 Ib., 
$20.75 per doz. 

Connecticut pattern, handled axes, 3 to 
3% Ib., $19.60 per doz. 

Bolts and Nuts—No changes oc- 
curred in the local market as far ays 
these articles are concerned. Prices are 
apparently firm, although jobbers an- 
ticipate declines. The demand is small. 

Jobbers’ quotations f.o.b. New York: 

Common carriage bolts, % x 6 and smaller, 
40 and 5 per cent; longer and thicker, 40 
and 5 per cent; machine boits, all sizes, 
take a discount of 40 and 5 per cent. Stove 
bolts, 75 and 10 per cent; common tire bolts, 
60 and 10 per cent; sink bolts, 70 per cent. 

Hexagon machine screws, nuts, iron, 20 
per cent; brass, 4/32 to 8/32 in., 50 and 10 
per cent; 10/32 to 12/32 in., 40 per cent; 
14/32 in., 30 per cent; lock washers, 40 per 


cent. 
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Semi-finished hexagon nuts, * and 
smaller, 50 and 10 per cent; % and larger, 
50 and 10 per cent. Lag screws, 45 per cent. 

a bolts, steel, bright finish, 50 per 
cent 

Iron rivets, 35 and 5 per cent; copper 
rivets, 50 and 5 per cent; black tinner’s riv- 
ets, 35 and 5 on new list; tin tinners’ rivets, 
use black list plus $7.25 per 100 Ib. 


Cutlery.—Sales of cutlery in the local 
market are very sluggish. One jobber 
summed up the situation by remarking 
that “cutlery manufacturers are now 
genuinely interested in getting orders 
for probably the first time since the 
beginning of the war.” Although there 
is at present no very active demand for 
cutlery it should also be noted that 
there is little evidence of any large sur- 
plus stock in this vicinity. There is 
quite a bit of imported cutlery in New 
York but interest in it is, for the most 
part, passive. 

Farming Tool Handles.—Moderate 
interest is being shown this line at firm 


prices. 

Jobbers’ quotations f.o.b. New York 

May fork handles, bent, 5 ft., 85 hee 5 
per cent; 6 ft., $7.70 plus 5 per cent; hay 
fork handles, straight, 5 ft., $4.20 per doz. 
plus 5 per cent; 6 ft., $6.70 per doz. less 5 
per cent. 

Long handle manure fork handle, $4.49 per 
doz. plus 5 per cent; wooden D manure fork 
handle, $6.90 per doz. plus5 percent. Six-ft. 
rake handle, $6.20 per doz. less 5 per cent. 

Shank rake hoe handles, $3.40 per doz. 
plus 5 percent. Spade handles, $7.10 per doz. 
plus 5 per cent. Malleable D spading fork 
handle, $5.75 plus 5 per cent. Wooden D 
spading fork handle, $6.90 plus 5 per cent. 

Farming tool handles generally are quoted 
in this section at discount of per cent. 
Pick, sledge, hammer and hatchet handles 
are quoted discount of 5 per cent. 


Galvanized Ware.—There is plenty 
of galvanized ware in New York, but 
little demand. Out of town business 
is comparatively better than city trade. 


Prices remain unchanged. 

Prices to retailers f.o.b. New York: 

Galvanized sheets. No. 28 gage, $6 to $6.25 
per 100 Ib. 

Jobbers’ quotations f.o.b. New Yor 

Galvanized pails, 8 qt., $2.85; 10 qt., 
12 qt., $3.50; 14 qt., $4; 16 qt., $4.80. 
are for 1 doz. 

Galvanized wash tubs, No. 1, $13.70; No. 
2, $15.20; No. 3, $18; all per doz. 


Garden Hose and Hose Reels.—Cool 
weather has affected this line. Garden 
hose is not moving as fast as the local 
trade would like to see it. Prices are 


unchanged. 

Jobbers’ quotations f.o.b. New York: 

Common brand, % in., 4 ply, 13c. per ft. 
Same, wire bound, 13%c. per ft. Good 
Luck brand, 6 ply, l4c. per ft. 3ull Dog 
brand, 7 ply, 18c. per ft. 

Hose Reels.—For fastening to side of 
house, steel reel, iron spindle, 12 in. drum, 
$3.75 per doz. Metal hose reel, with chan- 
nel steel frame, cast iron wheels, 9 in., 
corrugated steel drum, enameled green and 


"53.20: 
Prices 
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biack, capacity 100 ft. of % in. hose, $25.60 
per doz. Metal hose reel, with tubular frame 
and tubular steel wheels, corrugated gal- 
vanized steel drum, enameled green, 100 
ft. capacity, $51 per doz. 


Garden Tools.—Interest has percep- 
tibly weakened in this line, which is at- 
tributed partly to cool weather and 
partly to the vigorous buying which 
manifested itself early in the season. 
Considerable business, however, is still 
expected by local jobbers. 


Jobbers’ quotations f.o.b. New York: 

Spalding forks, 11 in. angular tines, forged 
from crucible steel, steel cap ferrules — 
4-tine malleable D handle, bronzed with 
strap ferrule, $12 per doz. Same, with wood 
handle, $15.50 per doz. Same, with wood 
handle and five tines, $24.20 per doz. 

Weeding hook, malleable iron, tin, enam- 
eled wood handle, $1.20 per doz., net. Same, 
three steel tines, tin, black enameled han- 
dle, $1.35 per doz., net. Same, three hand- 
forged steel prongs, grip handle, $1.40 per 
doz. net. 

Post hole digger, blade 9 in. long, length 
5 ft., weight 10 Ibs., $24 per doz., net. 

Turf edger, cast steel blades, bronze 
finish shank, 4% ft. handle, socket style, 
$12.03 per doz. net. Same, shank style, 
$10.85 per doz., net. 

Standard tree pruners, forged steel blade, 
with 2 in. curved cutting edge, steel draw- 
ing rod, lever hardle with steel lever and 
hardwood grip, all sizes, are being quoted 
at 20 per cent discount by local jobbers. 

Lopping shears, blades made from tool 
steel, 26 in. handles, $16 per doz., net. 
Ladies’ flower trowel, heavy one-piece steel 
blade, 5 in., half polished and enameled 
maroon, stained handle, $1.25 per doz., net. 

Garden trowels, 6 in., tinned steel blade, 
black enameled handle, $1 per doz., net. 
Florists’ trowel, heavy solid steel, 6 in. 
blade, half-polished, riveted shank, hard- 
wood handle, $1.75 per doz., net. Heavy 
one-piece steel, 6 in. blade, half-polished, 
painted red, ebony-finished handle, $4.35 per 
doz., net; 6 in. solid socket forged steel, full- 
polished, grip handle, $7.51 per doz., net. 

Shank hoe, riveted steel blade, assorted 
6%, 7 and 7% in., 4% ft. handle, blue finish, 
sell for $4.87 per doz. 

Same, with solid or assorted steel blades, 
6, 6%, 7, 7% and 8 in., 4% ft. handle, gold 
bronze finish, $8.43 per doz. 

Socket hoe, sclid or assorted sizes, steel] 
blades, 6, 64%, 7, 7% and 8 in., 4% ft. handle, 
gold bronze finish, $9.37 per doz. 


Grass Hooks.—This line has been af- 
fected much the same way as garden 
tools has. Interest is good, but during 
the past week buying was not active. 

Jobbers’ quotations f.o.b. New York: 

Grass hooks, tempered steel blade, black 
and bronze finish, $3.25 per doz. English 
grass hooks, high grade steel blade, riveted 
back and tang, $6.50 per doz., net. Same 
size, larger, $7.20 per.doz., net. Tempered 
steel blade, ribbed back, green enamel 
finish, black enamel handle, $4.50 per doz. 
Long handle grass hooks, crucible steel 
blade, tempered, 13 in. long, 2% in. wide, 
steel socket, ash handle, 334 ft., $8.42 per 
doz., net. 


Hose Couplings.—Little interest is 
being shown these articles at the pres- 
ent time. Prices are firm, and local 
jobbers well supplied. 

Jobbers’ quotations f.o.b. New York: 

Brass hose couplings, cast metal for % in. 
hose, $2 per doz., net. Same for % in. hose, 
$2 per doz., net. Clinching hose coupling, 
solid brass, clamps and tubes, one-piece, % 
in. hose, $2.75 per doz., net. Improved 
brass hose connections for faucets, % x % 
in., $2 per doz., net. 


Ice Cream Freezers.—Jobbers report 
freezers are beginning to move. Cool 
weather has affected sales, but out of 
town dealers report indications of fair 
business already under way. 

Jobbers’ quotations f.o.b. New York: 

Arctic freezers, 1 qt., with double scrap- 
ers, $3 apiece. Same, 4 qt., $5.10 apiece. 

White Mountain freezers, duplex dasher 
and double self-adjusting scraper, outside 
galvanized, 1 qt., $3.65 apiece. Same, 4 qt., 
$13.70 apiece. 

Auto vacuum freezers are quoted at $3.35 
apieve in the 1-qt. size and the 4-qt. size 
about $6.70 apiece. 
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Prices to retailer f.o.b. New York: 

Acime freezer, 2-qt. size, $11.50 per doz.; 
4-qt. size, $20 per doz. 

Lanterns.—This line is dull. Jobbers 
report *stocks in good condition. Prices 
are firm. 

Jobbers’ quotations f.o.b. New York: 

Hy-Lo tin lanterns, $9.50 per doz. Victor 
tin lanterns, $9.50 per doz. Monarch tin 
lanterns, $9.50 per doz. Junior brass lan- 
terns, $18 per doz. Blizzard tin lanterns, 
$14.50 per doz. Buckeye dash lanterns, 
$14.75 per doz. Roadster wagon lanterns, 
$18.50 per doz. De Lite lanterns, $14.50 per 
doz. Little Wizard lanterns, $11.75 per doz. 
Eureka driving lanterns, plain lens, $19 per 
doz. atchmen’s mill lanterns, enamel 
finish, $25 per doz. Imperial platform lan- 
terns, $9.75 each. 

Lawn Mowers.—Cheaper grade lawn 
mowers are said to be “a drug on the 
market.” The demand is practically 
limited to the higher priced mowers, 
which nobody seems to be able to ex- 
plain. Prices continue steady. 

Jobbers’ quotations f.o.b. New York: 

Common lawn mower, with 8 in. open 
drive wheel and 4-blace cutter, 12-in. size, 
$7.60 apiece. Same, 14 in., $7.80 apiece. 
Same, pipe ball-bearing lawn mower, with 
higher grade knife steel blades, 14 in., $10.30 
apiece; 16 in., $10.70 apiece. Higher grades 
ball-bearing lawn mowers, 14-in. size, $12 
apiece. 

Grass catchers to fit mowers, from 12 to 
16 in., are sold at $14 per doz. 

Linseed Oil—Prices continue to be 
firmly held in the linseed oil market, 
although no marked improvement has 
been shown in local buying. Most of 
the transactions during the past week 
were limited to small orders. 

Prices to retailers, f.o.b. New York: 

In carload lots, the market price is nom- 
inally 77c. per gal., although it is under- 
stood that transactions can be made’ at 
a 75c. level. Lots of 5 bbl. or more, range 
from 78c. to 80c. per gal. In 5-bbl. lots and 
less, the price that is being generally 


quoted is 83c., although it was rumored 
_ some buying was done last week at 
0e. 


Nails.—Some of the local jobbing 
firms have reduced prices on wire nails 
during the past week 25c. It should 
be noted, however, that this has not 
yet become general throughout the 
trade. We take the liberty of observ- 
ing that a peculiar situation apparently 
exists in the local nail market which, 
many believe, is tinctyred by a good 
deal of speculation. 

Jobbers’ quotations f.o.b. New York: 


Wire nails, $3.75 to $4 base, per keg. 
Cartage 10c. to 25c. extra. Cut nails, $4.75 
to $5 base, per keg. 

Copper wire nails, 5 lb. to a box. 1 in., 42c. 
per Ilb.; 1% in., 41c. per lb.; 1% in., 2 in., 
2% in., 3 in., 40c. per Ib. Copper cut nails, 
5-lb. boxes, 1% in., 50c. per Ib.; 2 in., 2% 
in. and 2 in., 49c, per Ib. 


Naval Stores.—Price trends are 
downward in this market. The average 
consumer, however, seems to be con- 
tent to hold off. 

Prices to the retailer f.o.b. New York: 


Turpentine is quoted at 62c. per gal. 
Rosin, on a basis of 280 Ib. to a bbli., yard 
basis, B grade, $5; D grade, $5.20; |, $5.65; 
K, $6.25; WW, neminal. 

Pruning and Grass Shears.—Little 
business was done during the past 
week in this line. Prices are firm and 
jobbers report stocks to be in good con- 
dition. 

Jobbers’ quotations f.o.b. New York: 

Pruning shears, cast iron, steel blades, 
coppered wire coil spring, $3.25 per doz., 
net. California pattern, tool steel blade, 
volute tempered spring, nickel plated finish, 
6 in., $16. Same, black finish, $11.58 per 


doz., net. Same, 9 in., full polished, $17 per 
doz., net. California pattern, with ratchet 
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butt, tempered steel blade, volute 
full nickel plated, $19 per doz. 

Grass Shears, 5% in., steel blades, jet 
finish, polished edge, $3.40 per doz., net 
Same, trowel shank handle, tempered 5% 
in. blade, green enamel finish, $4.25 per 
doz., net. 


Roller Skates.—Interest is reported 
to be materially improving, although 
no very active buying is being done, 


Jobbers’ quotations f.o.b. New York: 

Ixtension roller skates, steel foot plate 
and back, extend 7% to 9% in., cast iron 
rolls, web heel and toe straps, $1.10 per 
pair. Same, better grade, $1.20 per pair, 
Extension skates, with tops, trucks, 
clamp made of cold rolled steel, rubber 
cushioned, extension 7% fo 10 in., half 
strap heel, clamp toe, plain steel roll, $2.10 
per pair. Extension ball-bearing roller 
skates for men, nickel plated, $2.65 per pair, 
Same, for women, $2.75 per pair. 


Rope and Twine.—The local rope 
market is very sluggish. No price 
changes have occurred, and jobbers say 
they do not anticipate any in the im- 
mediate future. 


Jobbers’ quotations f.o.b. New York: 

Manila rope, 20c. per lb.; sisal, No. 1 
grade, 15c. per lb.; sisal, No. 2 grade, 13c. 
per lb.; hardware grade, manila rope, 17ec. 
per lb.; bolt rope, 24c. per lb.; lath yarn, 
138c. to 15¢c. per Ilb.; jute wrapping twine, 
18c. to 23c. per Ib.; India hemp twine, No. 
9, 15c. to 17¢e. per Ib. 

Screws.—Demand is weak, 
steady and stocks good. 

Jobbers’ quotation f.o.b. New York: 

Wood Screws.—Iron, bright, flat head, 
72% and 10 per cent; iron, bright round 
and oval head, 70 and 10 per cent; iron, 
blued, flat head, 72% and 10 per cent; iron 
blued, round head, 70 and 10 per cent; 
brass, flat head, 65 and 10 per cent; brass, 
round and oval head, 62% and 10 per cent; 
machine screws, iron, flat and round, 60, 10 
and 10 per cent; brass, flat and round, 60 
and 10 per cent. 


Screen Door Hardware.—Interest is 
good in this line. Some dealers report 
that special sales have stimulated buy- 
ing. Prices are firm. 


Jobbers’ quotations f.o.b. New York: 

Screen-door latches, steel trim, iron front 
latch, dull brass, $7.90 to $15 per doz. sets. 
Window screen, corner brackets, iron, dark 
bronze, four brackets to a set, $2.10 per 
doz. sets. Same, better quality, $2.90 per 
doz, sets. Screen-door catch, cast iron, 
Diamond bolt, with knob and lever handle, 
reversed bevel, bent strike outside plate, 
1% x 3% in. for doors % to 1% in., dark 
bronze with screws, $2.75 per doz. Same, 
in wrought steel, dull brass finish, $8.40 per 
doz. Bommer pattern, japanned_ screen- 
door hinge, steel 3 in., $2.50 per doz. pair. 
Cast iron screen-door spring hinges, 3 in., 
japa:ned, $2 per doz. pair. Same, 1 to 1% 
in., dcuble acting, $3.75 per doz. pair. Wire 
gate hook and eye are being quoted 85 and 
10 per cent off list. 

Sprayers and Sprinklers.—This line 
was exceedingly quiet during the past 
week, because of poor weather and 
the holiday Monday. Prices are un- 
changed. 

Jobbers’ quotations f.o.b. New York 

Sprayers for spraying paris green and 
liquid on shrubs, potatoes, rose bushes, 
flowers, etc., tin sprayer, 1-pt. capacity, $4 
per doz., net. Same, 1-qt. capacity, $5.79 
per doz., net. , 

Brass, 1-qt. capacity, $12.50 per doz., net, 
tin with brass tank, 1-qt. capacity, $11.5” 
per doz.; continuous sprayer, sheet tn, 
alleged to give uniform continuous spray 
on both strekes of the plunger, capacity 
1 qt., $10.50 per doz. ; 

Lawn sprinkler, charcoal tin top, galvan- 
ized bottom, diameter 4% in., gold lacquer, 
$1.40 per doz., net; lawn sprinkler. 


Spring, 


prices 


5 in. 
high, brass head, three brass arms, mallea- 
ble iron sleds, japanned, $17.50 per doz., net; 
sprinkler, 10 in. high combination of vertl- 
cal spray, coming from the perforated head 
with streams thrown by the three arms, 
head, arms and upper stem brass, nickel 
plated, malleable iron sleds, japanned, $2! 
per doz. 

Lawn sprinkler, 24 in. high, brass head 
and arms, malleable iron sleds, japanned, 
$27 per doz., net. 

Watering Pots. — Galvanized iron, 
roses, 6 qt., $9 per doz., net. Same 


zine 
8 at. 





iron 
per 
air, 
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$10.7 per doz., net. Same, 10 qt., $12.35 per 
doz.. net. Same, 12 qt., $14 per doz., net. 


Toys.—Vehicle toys are reported to 
se in good demand, especially among 
out-of-town dealers. Special toys are 
also active. Local trade, however, is 
quiet. Prices are steady. 

Wheelbarrows.—No immediate price 
changes are foreseen by local jobbers. 
Retail demand is fair. Most of the 
buying during the past week in this 
line was of a pick-up nature. 


Prices to retailers f.o.b. New York. 

Bolted canal or railroad barrows, handles 
and legs made of 1% in. hard maple, wheels 
16 in. diameter, 1% in. face, length of hubs 
6 in., legs bolted to the handles and back of 
tray. oss bars between legs are bolted to 
bottom of legs, making 6 bolts in the bar- 
rel, steel or wooden wheel, $4.40 each, net. 

Same type barrows, having 10 bolts with 
the legs bolted to handles and tray, tray 
strapped with iron straps, cross bar bolted 
to bottom of legs, and wood braces bolted 
to legs anil hardles, steel or wooden wheel, 
$4.70 each, net. 

Garden barrows, length of handle 4 ft. 4 
in., diameter of wheel 16 in., face of wheel 
1 in., length cf hub 12 in., height of body 
8 in., length of tody 23 in., width of body, 
handle end, 17 in.; width of body, wheel 
end, 12% in.; weight 27 Ib., $5.35 each, net. 

Garden barrows, handle length 5 ft. diam- 
eter of wheel 20 in., height of body 10 in., 


Office of HARDWARE AGE, 
1505-07 Otis Bldg., 
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UNE comes with little change in 

the hardware situation. Merchan- 
dise is selling with some rapidity, but 
with lessened volume than a year ago. 
All sorts of summer hardware is in 
demand, but buying is on a restricted 
basis all around the circle, jobber, re- 
teiler and ultimate user curtailing their 
orders to actual requirements. 

Just what the footings of the sea- 
son will show remains to be seen, but 
it is a fact that orders are more nu- 
merous than ever before, but, of course, 
they are much smaller in size. 

Hose continues to be a sought-after 
item, and if present demands persist, 
will really be short. Lawn mowers are 
moving well and the volume of business 
in sporting goods is among the best. 

Fishing tackle is selling well and 
lawn and field fencing are both in a 
healthy condition. Some increased de- 
mand for wire cloth and poultry net- 
ting is sensed and the screen-door busi- 
ness has begun to open up. 

Builders’ hardware sales are largely 
for repair work. There has been no 
adjustment of the lock-out in Chicago 
and only a small number of mechanics 
are working. Some of the building 
trades unions have shown a willingness 
to sign a settlement, and early resump- 
tion of big building enterprises in Chi- 
cago seems closer than a few days ago. 

A decline of 10 per cent in stove 
boards was announced to-day. This 
fellows the refusal of the retail trade 
to place future business at the old 
price. What effect this concession will 
have remains to be seen. 

While no official announcement has 
been made by the leading interest that 
it has reduced its schedule on wire 
products from the basis of $3.25 on 
wire nails and $3 on plain wire to $3 
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length of body 28 in., width of body, han- 
dle end, 21% in.; width of body, wheel end, 
19 in.; weight 50 Ib., $6.65 each. 

Garden barrow, 5f. 6 in. length of handle, 
diameter of wheel 20 in., height of body 14 
in., length of body 29% in., width of body 
at handle end, 24% in., at wheel end 21% 
in., weight €5 Ib., $8 each, net. 


Wire Goods.—No falling off has yet 
been observable in wire goods. Better 
grades of poultry netting and screen 
cloth are still hard to obtain. Prices 
are for the most part firm. 


Jobbers’ quotations f.o.b. New York: 

Square mesh, wire cloth, New York stock: 
2 x 2 mesh, $5.50 per 100 sq. ft.; 2% x 24% 
mesh, $5.70 per 100 sq. ft.; 3x 3 mesh, $5.75 
per 100 sq. ft.; 4 x 4 mesh, $6 per 100 sq. 
ft.; 5 x 5 mesh, $6 per 100 sq. ft.; 6 x 6 
mesh, $6.50 per 100 sq. ft.; 8 x 8 mesh, $7 
per 100 sq. ft. 

For 50 lineal ft. rools add loc. 
sq. ft 

Add 4c. per sq, ft. for widths narrower 
than 24 in. and wider than 48 in. 

Annealed plain iron wire, 12 lb. in each 
stone, 16 gage, $1 per stone; 17 gage, $1.05 
per stone; 18 gage, $1.10 per stone; 19 gage, 
$1.20 rer stone; 20 gage, $1.30 per stone; 24 
gage, $1.60 per stone. Annealed galvanized 
iron wire, 12 lb. in each stone, 16 gage. 
$1.35 per stone; 17 gage, $1.40 per stone; 18 
gage, $1.45 per stone; 19 gage, $1.55 per 
stone; 20 gage, $1.65 per stone; 24 gage, 
$1.85 per stone. 

Barbed wire, $7.50 per 100 Ib. for both 3 
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and $2.75 respectively, which has been 
quoted by certain independent compa- 
nies for some time, there are evidences 
that competitive prices are being met. 


per 100 


Automobile Accessories.—Those in a 
position to know think it will be but a 
short time when the accessory busi- 
ness shows great improvement. Liqui- 
dation is going on and the retailer has 
been lessening his stock, which will 
soon drive him into the market to buy 
staples. which remain fairly strong in 
price. The season is here and cars are 


‘more generally used than they were, 


so it seems fair to presume that busi- 
ness is certain to show an upward turn 
within a reasonable length of time. 
Prices, as indicated. show no weakness. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Reliable Jacks, No. 46, $3 each, $34 
per doz.; De Luxe long handled standard 
jacks, $8.50 each; No. 1 standard jacks, 
$3.25 each; Twin cylinder foot pumps, $1.25 
each; Simplex jacks, No. 36, $2.10 each; 
Stewart hand horns, $4 each; Weed chains, 
30 x 3%, $5 per pair, with 25 per cent off in 
lots of one dozen pairs and 3314 per cent 
off in lots of more than one dozen pairs; 
Rid-O-Skid chains, $2 to $2.65 per pair; 
inner tubes, red, 30 x 3%, $2.50 each; gray 
tubes, 30 x 3%, $2.05 each; Lyon bumpers, 
$10.25 each; Bethlehem spark plugs, in lots 
of 100, special type, 43c. each; Mica type, 
Bethlehem spzrk plugs, 74c. each; Stand- 
ard porcelain Bethlehem plugs, 55c. each; 
Hercules Giant plugs, 55c. to 60c. each: 
Hercules Junior plugs, 27c. to 35c. each; 
Hel-Fi standard plugs, 27c. to 35c. each: 
Hel-Fi tractor plugs, 83c. each. A. C. Cico 
plugs, 48c, each; Splitdorf plugs, 70c. to 78c. 
each; United plugs, junior, 40c. each: 
Champion X plugs, 50c. each; Champion O 
plugs, 50c. each; Champion Heavy Duty 
plugs, 57c. each. 

Axes.—The new prices are in effect 
and future business is sought at the 
reduced figures, with some good orders 
being reported. 

We quote from jobbers’ stocks, f.o0.b. Chi- 
cago: Warranted quality single-bitted un- 
handled axes, 3 Ibs. to 4 Ibs., $14.50 base; 
good quality black unhandled axes, same 
weight. $13.50 base; handled axes, $3 to $6 
per doz. extra, according to grade. 

Alarm Clocks.—Some slight let up as 
against the winter time demand would 
be expected, but the volume of busi- 
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point 4 in. and 4 point 6 in. ribbon wire, 100 
lb., $9.50. Twist wire, $6.10 per 100 Ib. 

Bar wire, hog No. 3, $6 per 100 Ib.; cattle, 
No. 6, $6 per 100 lb. Copper wire, No. 12, 
38c. per Ib.; No. 14, 38c. per lb.; No. 
39c. per Ib.; No. 18, 40c. per Ib. 

Dull galvanized screen wire, 12 mesh, 
$3.30 per 100 sq. ft. from New York stock; 
13 mesh, extra heavy, $5.35 per 100 sq. ft. 

Black green cloth, 12 mesh, $2.90 per 100 
sq. ft. from New York stock. 

Pouitry netting, 35 per cent discount from 
New York stock. 


P. S.—Both Red Seal and Columbia 
batteries were reduced 5 cents, effec- 
tive June 1. Read Seal batteries, in 
bbl. lots, are now selling for 29c. each. 
Columbia Red Label, No. 6, bbl. lots, 
29c. each. Columbia Ignito, No. 6, bbl. 
lots 30c. each. 

Some of the local jobbers report 
mouse traps took a drop of 20 per cent 
during the past week and now sell 
(standard size traps) $3.25 per gross. 
Rat traps were reduced about 10 per 
cent, and standard size traps are now 
selling at approximately $13.20 per 
gross. 

List prices on O-Cedar mops have 
been reduced. No change, however, 
has been made in O-Cedar polish. 


ness is good and the shortage long ex- 
isting has not been wholly overcome. 
Prices, on better grades, show real 
strength. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: American alarm clocks, $13.08 doz.; 
Sleepmeter, $16.92 doz.; Big Ben, $28 doz.; 
3aby Ben, $28 doz. Orders for four or 
more dozen take slightly lower prices. 

Agricultural Tool Handles.—The 
season being at hand business is good 
in this line. Prices firm. 

We quote from jobbers’ stocks, f.o0.b. Chi- 
cago: Agricultural tool handles, 4% X 
straight plain, $4.70; X bent, $3.90: XN 
bent, $5.35: 4% bent hayfork handle strap 
and ferrule, $7.80: 4% manure fork strap 
and ferrule, $7.80 doz. 

Builders’ Hardware.—No new work 
of any kind is being started in Chi- 
cago in building marts, as the tie-up 
is still complete, although some of the 
unions have shgwn a willingness to talk 
settlement, and the early adjustment of 
the differences on the wage question is 
looked for by some sanguine folks. 
Outside of Chicago there is fair activ- 
ity in some cities. No big work is 
going on, but quite a little repair and 
residential work is noted in several 
smaller communities. Prices, it is said, 
cannot be any lower for some time, as 
at least three mark-downs have been 
made, save on lock sets, which may be 
lowered, it is reported. Padlocks are 
slow. 

Cotton Gloves.—Good business on 
future orders is noted and is natural, 
because the present prices are regarded 


as of a very satisfactory character. 

We auote from jobbers’ stocks, f.o.b. Chi- 
cago: 6 oz. knit wrist cotton gloves, $1.10 
doz. pairs; § oz., $1.35 doz. pairs: 10 oz., 
$1.65 doz. pairs. 


Cooking Utensils—Enamel, tin and 
aluminum cooking utensils are moving 
slowly, especially in cases where re- 
tailers have not made alluring prices. 
Consumers seem satisfied to get along 
with old dishes, unless a strong price 
appeal is made. Those stores which 
have conducted special sales have had 
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good results. No particular develop- 

ments in prices are reported. 
Chains.—Sales are on a_ necessity 

basis at prices which are not changed. 


We quote from jobbers’ stocks, f.o.b. Chi- 
cago: % in. proof coil chains, $9.50 per 100 
Ibs.; Tenso lock link and American Weld- 
less chains 50% off list; 3 ft. hammock 
chains, $2.30 doz. pairs; 6 ft. hammock 
chains, $4.25 doz. pairs; 9 ft. ditto, $6.75 
doz. pairs; porch swing chains, 5 ft.-3 ft. 
branch, $9.15 doz. sets; 5 ft.-2% ft. branch, 
$7.25 doz. pairs. 


Clipping Machines.—The season is 
waning and sales are not as brisk as 
they were. No price change is looked 
for on this year’s business. 


We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Stewart No. 1 ball-bearing horse “.% 
per, enclosed type, list, $14; top plate, $1.2 
bottom plate, $1.75; Stewart No. 9 ball- 
bearing shearing machine, list, $22; horse 
clipping attachment for shearing machine, 
list, $9. Discount on all above items, 25 
per cent. 


Cutlery.—Dealers note a lessened in- 
terest in cutlery, and while some gains 
for June may follow the present-giving 
custom of graduation and weddings, no 
great increase in the general run of 
demand is expected. Prices stay at 
unchanged levels. The early enforce- 
ment of the anti-dumping measure 
should have a stimulating effect on do- 
mestic business, for at present some of 
the cutlery investment is going into 
foreign-made goods, some of which, it 
is said, are not of the same high char- 
acter as the lines sent here before the 
war. American manufacturers sense 
no change in the slight let up which 
has affected the business for the past 
few weeks. Some increase in carving- 
set sales and fancy pieces is noted. 

Eaves Trough and Conductor Pipe.— 
Present prices are no bar to business. 
In fact they are more radically lowered 
than most hardware lines, but there 
has not been enough building activity 
to bring out real demand. 


We quote from jobbers’ stocks, f.0.b. Chi- 
cago: 29 gage lap joint eaves trough, $5 
per 100 ft.; 29 gage, 3 in. corrugated con- 
ductor pipe, $5.10 per 100 ft.; 3 in. corru- 
gated conductor elbows, $1.73 doz. 


Flint Paper and Cloth.—Goods are 
moving in a volume which is fair, and 
prices show no variation. 

Files.—Good sales are reported by 
seme interests, the industrial and gen- 
eral demand being of normal character. 
Prices show steadiness. 


We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Nicholson files, 50-10 per cent off 
list; American files, 60-5 per cent off list; 
Disston files, 50-10 per cent off list; Black 
Diamond files, 50-5 per cent off list. 


Fencing.—The season is still good 
for fencing, and some of the big makers 
are enjoying a real rush. Lawn fence 
is in good demand and, despite the agri- 
cultural slump, there has been a good 
sale on field fence. Prices are steady. 


We quote from jobbers’ stocks, f.0.b. Chi- 
cago: Lawn fencing, single space, 36 in., 
$9.12: 42 in., $10.26; double space, 36 in., 
$12.54; 42 in., $13.78. Field fencing No. 10, 
12 in. spacing, 12 filling, 26 in. height, 
$30.90; 32 in. height, $35.80, and 47 in. 
height, $45.20. 


Galvanized Ware.—Stocks are car- 
ried by all interests at low ebb and in- 
terest is not materially revived. Many 
wholesalers have about disposed of 
their overstocks and are said to be 
thinking of withdrawing special prices. 
Manufacture is on a limited basis and 
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the makers continue in the position that 
atl present figures there is no enticing 
profit in the business. Sales are being 
lost, it is said, by the retailer whose 
stocks are so low that he is almost 
constantly out of some wanted items. 
Prices are unchanged. 


Glass.—Sales continue light, as there 
is not enough building to make normal 
demand. There has been only one 
price change and that was announced 
several weeks ago. 


We quote from jobbers’ stocks, f.0.b. Chi- 
cago: Single strength A, all sizes, 81 per 
cent off; single strength B, all sizes, 81 per 
cent off; double strength A, all sizes, 83 
per cent off; double strength B, all sizes, 
83 per cent off; putty in 100-lb. kits, $4.75; 
commercial putty, $4.10; glaziers’ points, 
Nos. 1, 2 and 3, one doz., 75c. 


Hatchets.—Business is not brisk, the 
new prices showing some enlivening 
effect, but not enough to make busi- 
ness normal. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Size 2 extra quality broad hatchets, 
$13 per doz.; competitive grade, $13 per 
doz. and up; warranted shingling hatchets, 
$14.25 per doz.; competitive forged hatchets, 
$9.75 per doz. 

Hammers.—The above comment on 
hatchets is applicable to the hammer 
business. Some movement of goods, 
of course, is taking effect, but it is not 
heavy. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: No. 11% first quality nail hammers, 
$13.50 per éoz.; competitive forged nail 


hammers, $7.50 to $10 per doz.; cast steel 
hammers, $4 per doz. 

Handles.—Prices show no variation 
for manufacturers’ lists, but some job- 
bers have made slight variations—of 
a most minor character—and no large 
business has been brought out. 

We qvote from jobbers’ stocks, f.o.b. Chi- 
cago: No. hickory axe handles, $4 per 
doz.; No. 2, $3 per doz.; finest selection 
white second growth hickory axe handles, 
$6 doz.; special white second growth hick- 
ory axe handles, $5 per doz.; No. 1 hatchet 
and hammer handles, 80c. per doz.; second 
growth hickcry hatchet and hammer han- 
dles, $1.40 per doz. 

Hose.—Demand stays good with no 
oversupply of merchandise. 

We quote from jobbers’ stocks, f.o.b. Chi- 
vago: %-in. good quality molded reel hose, 
16%c. ft.; %-in. 3-ply duck hose, good 
quality, 16c.;: %-in. 4-ply duck hose, good 
quality, ge ft.; %-in. 5-ply multiple 
hose, 14c. ft. 

Lanterns.—Some future business is 
being booked, but due to no lower 
prices the retailer is slow in placing 
his orders. There is no immediate de- 
livery business. 

We quote from jobbers’ stocks, f.o.b. Chi- 
eago: Monarch tin lanterns, hot blast, 
$9.50 doz.; No. 2 Dietz cold blast lanterns, 
$14.50 doz.; same with large founts, 
doz.; best tubular lanterns, $9.50 doz. _Com- 
petition lanterns, No. 0, tubular, $7.80 doz. 

Ice Skates.—Some interest is shown 
in future orders at prices which are 
about 15 per cent under last year. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Men’s and boys’ key clamp rocker, 
best steel runners, bright finish, 91c. per 
pair; men’s and boys’ key clamp rocker, 
best steel runners, nickel-plated finish, $1.18 
pair; men’s and boys’ key clamp hockey 
polished cast steel runners, $1.24 pair; chil- 
dren’s extension bob, 55c. pair; women’s 
and girls’ half key clamp rocker, $1.15 pair: 
women’s and girls’ half key hockey, $1.51 
pair. 

Lawn Mowers.—Weather conditions 
have favored the sale of lawn mowers 
which have been shipped in quite a 
satisfactory volume in the past three 
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Manufacturers are enjoying a 
Prices seem to 


weeks. 
fairly active season. 
be steady. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: 17-in. Pennsylvania high wheel mow- 
ers, $25.50 each; 17-in. Pennsylvania Junior 
mower, $27.20 each; 16-in. four-knite ball- 
bearing 10%-in. wheel wer, $12.60; 16-in. 
four-knife ball-bearing 10%-in. whe el! $10.85 
each; 16-in. four-knife plain bearing 9-in, 
wheel mower, $9.45 each; 16-in. three-knife 
ball-bearing 9-in. wheel mower, $9.45 each; 
16-in. three-knife plain bearing 8-in. wheet 
mower, $7.60 each. 

Nuts and Bolts.—The market is quite 
well loaded and only small sales seem 
possible. There are no price develop- 
ments. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Large size carriage bolts, 50 per cent 
off list; small sizes, 50-5 per cent off; large 
size machine bolts, 50-10 per cent off list; 
small sizes, 60 per cent off list; all stove 
bolts, 70-10 per cent off list; all large 
screws, 50-10 per cent off list. 

Nails——Common nails are selling 
steadily, but no long-time coverage is 
made. Roofing and felt roofing nails 
are scarce, 

We quote from jobbers’ stocks, f.0.b. Chi- 
cago: Common wire nails, $3.75 per keg, 
base; No. 8 Black annealed wire, $3.50; 
galvanized plain wire, $4.20; cattle and hog 
wire, $4.60. 

Paints and Oils.—Raw materials 
have not broken away from the stiff- 
ness which has ruled for several weeks. 


We quote from jobbers’ stocks, f.0.b. Chi- 
cago: Raw linseed oil, barrels, 89c. gal.; five 
barrels, 84c; boiled, in barrels, 91c. gal.; 
five barrels, 86c.; turpentine, in barrels, 
82c. gal. denatured alcohol, in barrels, 52c. 
gal.; dry paste, 7c. lb.; white lead, 100-lb. 
kegs, 18c. lb.; shellac, white, $4 gal 


Roller Skates.—Small demands of a 
steady nature make the sales total 
quite good at prices that are unmoved. 

We quvte from jobbers’ stocks, f.o.b, Chi- 
cago: Ball-bearing roller skates, boys’, $2.46 
pair; ball-bearing skates, girls’, $2.60 per 
pair. 

Rope.—Steady sales are 
and prices seem unaffected. 


We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Highest quality manila rope, stand- 
ard brands, 19%c. to 20%4c.; No. 2, 18%c. to 
19%c. Highest quality sisal rope, standard 
brands, 13%c. to 15%c.; No. 2 sisal, 12%c. 
to 14%c. 

Steel Sheets.—Sales are on a re- 
stricted basis at prices which have been 
low for some weeks. 


We quote frcm jobbers’ stocks, f.o.b. Chi- 
tago: 28-gage galvanized sheets, $6.40 per 10@ 
lb.; 28-gage black sheets, $5.40 per 100 lb. 

Sporting Goods.—The spirit of play 
remains strong, and demand is still in 
force for all sorts of baseball, tennis 
and golf goods, cheaper grades are 
very lively. Prices show no big let- 
down. 

Stove Boards.—Prices have just 
tumbled 10 per cent, and future busi- 
ress is now looked for. Further de- 
clines are said to be unlikely. 

Sash Cord.—Quite a good measure of’ 
business is indicated despite the lack 
of building. No price change. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Standard grade, No. 7 sash cord, $7.58 
doz. hanks; No. 8, $8.65 doz. hanks. 

Separators Cream.—Sales drag, far- 
mers showing little willingness to buy. 

Screws.—Necessary requirements are 
being filled, but brisk business nowhere 
is found. Prices are considered too 
high by the dealer. 

We quote from jobbers’ stocks, f.o.b. Chi- 


indicated 
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cago: Flat head bright screws, 72%-20 per 
cent off list; round head blued, 70-20 per 
cent off list; flat head brass, 65-20 per cent 
off list; round head brass, 6212-20 per cent 
off list; japamned, 65-20 per cent off list. 

Solder.—Steady business at no new 
price. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Warranted 50-50 solder, in full cases, 
21c. per Ib.; less than case lots, 23c. per Ib. 
Commercial, 1c. to 3c. per lb. lower, ac- 
cording to grade. 


Tools.—Very good business in some 
small tool lines is reported, but of 
course sales are not up to the war 
peak. Prices have shown no marked 
decline. 

Wheelbarrows.—Nothing like heavy 
business can be sensed; but of course 


Office of HARDWARE AGE, 
410 Unity Building, 
Boston, June 4, 1921. 

ENERALLY speaking, the aver- 
age retail hardware dealer is not 
doing as much business per day as he 
was a month or two ago, but all things 
considered there is little basis for fault 
finding. The lesser demand is noted 
in certain kinds of merchandise, there 
being sufficient instances to pull down 
average sales, but going business still 
covers a wide range. Stocks are smaller 
than they have been before in months 
and the readjustment of prices has 
been felt less in retail circles than in 
wholesale. The retail trade, therefore, 
entered the last month of the first half 
of 1921 in a very comfortable position. 
May sales of the local wholesale shelf 
hardware houses compared favorably 
with those for the corresponding period 
last year and for the previous month, 
yet in the final days there was a no- 
ticeable let-up in the movement of 
various kinds of goods out of stock, 
which checks up with what the retail 
dealers say. In making the rounds of 
the trade increased offerings of “bar- 
gains” is noticeable, practically every 
firm making a feature of such mer- 
chandising. Another feature is notice- 
able in the day to day business and 
that is the increase in the volume of 
returned goods. A large percentage 
of those retail houses returning goods 
for one reason or another do so with- 
out stating either by word or letter 
wherein the trouble lies with the mer- 
chandise in question. In such cases 
goods usually accumulate in jobbers’ 
hands until a time when individual at- 
tention can be given by managers of 
the various departments from which 
the things were shipped. A day or 
longer is then devoted to inspecting 
the rejected goods. In the meantime 
much time has been lost and adjust- 
ments delayed. When a word of ex- 
planation accompanies returned goods 

adjustments usually quickly follow. 
Little new has developed in the mill 
supply situation. Sales representatives 
of local jobbers report many manufac- 
turing establishments operating either 
on reduced time or with smaller work- 
ing forces. On the other hand, the job- 
bers are getting considerable business 
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there is some movement of goods. 
Garden barrows have shown some life, 
but the better grades and contractors’ 
barrows have moved hesitatingly. 
Prices have already been attractively 
reduced. 


We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Common wood barrows, $3.20 each; 
contractors’ steel tray angle leg barrows, $7 
to $9 each, according to equipment; angle 
leg garden barrows, $6 each; competitive 
grade garden barrows, $4.50 each; No. 
tubular barrows, $6.50 to $7.50 each. 

Washing Machines.—With extra ef- 
fort the dealer is enjoying good busi- 
ness in the several types of machines. 
The market has not been overworked 


and prospects are many. The fact that 


BOSTON 


over the phone and by letter, conse- 
quently it averaged up better than an- 
ticipated last month. 

With no appreciable increase in the 
demand for heavy hardware, interest 
in the jobbing trade centers largely in 
gossip regarding future prices and in 
the coming convention at Montreal. 
The feeling that prices will be lower 
before they are higher appears to be 
gaining ground. Jobbing and retail 
stocks of heavy hardware are by no 
means burdensome, consequently less 
actual apprehension is felt over the 
uncertainty of future values than 
might be expected. 

In the manufacturing field the per- 
centage of operation, insofar as it re- 
lates to New England industries ap- 
pears to be holding its own. Deliveries 


.on certain things are not as prompt as 


some of the jobbers desire, but when 
one considers the many problems con- 
fronting the manufacturer to-day, he is 
doing remarkably well, not only with 
deliveries but everything else. 


Automobile Accessories. — Regular 
dry batteries have dropped about 15 
per cent in price and other kinds ap- 
proximately 7c. each, bringing the No. 
6s down to $31.35 per 100 in barrel lots 
f.o.b. Boston and the regulars down to 
$30.35. This reduction is the first one 
announced on any staple automobile 
accessory in some time. The movement 
of accessories in general is quite satis- 
factory from the jobbers’ standpoint, 
and reports by many of the retail trade 
are reassuring. Occasionally, however, 
retailers note less than a normal de- 
mand. In the meantime, automobile 
registration is progressing in the New 
England states at a rate which gives 
every indication of establishing new 
high records. Jobbers reason that the 
greater the number of automobiles in 
use the larger the consumption of ac- 
cessories. 


Barbed Wire.—Local prices on barbed 
wire have been reduced. New prices 
represent a drop of approximately 25c. 
per 100 lb. in the market, and were un- 
expected in hardware circles, because 
the movement of goods from local 
stocks so far this season has run well 
ahead of figures for 1920 and some 
other previous years. The new level of 
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machines can be sold on terms should 
be capitalized, as it is a means of get- 
ting business. Prices show no easing 
off. 


Wire Goods.—Most lines are active, 
while of course the demand for screen 
goods is very brisk. Prices show 
steadiness. 

We quote from jobbers’ stocks, f.o.b. Chi- 
cago: Barbed wire galvanized, $4.85; No. 8 
black arnealed wire, $3.75; black painted 
wire cloth, 12 mesh, $2.50 per 100 sq. ft. 
Poultry netting, f.o.b. Chicago, no dating, 
galvanized before weaving, 40-10 per cent 
off; galvanized after weaving, 40 per cent 
off. Catch weight spool galvanized cattle 
wire, $4.85 per 100 lbs.; 80-rod spool gal- 
vanized hog wire, $4.20 per spool; No. 8 
galvanized plain wire, $4.45 per 100 Ibs. 


values is made at a time when jobbers’ 
stocks here are broken. 


We quote from jobbers’ stocks: Galvan- 
ized barbed wire, 80-rod reels, $4.40 per 
reel; cable wire, 80-rod reels, $3.97 per reel; 
galvanized barbed wire, catch weight reels, 
$4.85 per cwt.; cable wire, catch weight 
reels, $4.85 per cwt. 

Staples.—Galvanized $5.10 
per cwt. 

Batteries and Bulbs.—Retail firms, 
especially those who enjoy a good vaca- 
tion business, are buying batteries and 
bulbs freely, and this department is one 
of the brightest spots in the wholesale 
hardware market. Jobbers constantly 
are obliged to make demands on the 
manufacturers and from manufacturer 
to consumer everything appears to be 
working smoothly. 


We quote from jobbers’ stocks: 

Batteries.—Leading makes, standard tu- 
bular 3-cell batteries, 50c. list; standard 
2-cell, 35c. list; baby batteries, 30c. Dis- 
counts: Less than unit packages, one-third 
off list; unit packages, 40 per cent off list; 
10 or more packages, 40 and 10 per cent off 
list. Unit cells, No. 935, 15c. each; No. 
9.50, 17c. Boxes of 50 units, 40 per cent off 

Five or more boxes, 40 and 10 per 
cent off list. 

Bulbs.—In less than unit lots, list; in 
unit lots, 30 per cent off list; 100 bulbs as- 
sorted, 40 per cent off list. 

Spotlights.—Eveready, No. 2674, nickel, 
complete, $4 list; No. 2672, fiber, complete, 
$3.75 list. Special bulbs for same, No. 1162, 
30c. Three unit cells, No. 950, 17c. each; 
No. 935, 15c, each. 


Bicycles.—The edge appears to be off 
the demand for bicycles, according to 
the jobbers. By way of explanation, 
it is said that those retail dealers who 
usually do a good business have cov- 
ered their requirements, and there has 
not been sufficient inducement, due to 
many people out of employment, for 
the other average retail dealer to make 
much of an investment. The going de- 
mand at best is no better than fair, and 
some doubt is now expressed as to the 
ability of jobbers to clean up on sup- 
plies. 

We quote from jobbers’ stocks: Bicycles, 
Westfield Mfg. Co. makes men’s, $40.50 
each; women’s, $42 each; truss bar, $42 
each; boys’, $38 each; girls’, $40 each. 

Bolts and Nuts.—Were it not for the 
fact that local stocks have been further 
cut down, and in the opinion of the 
leading jobbers, are now in a comfort- 
able position, the market on bolts and 
nuts would be without special feature. 
Going business, however, is far from 
brisk and decidedly spotty and spread 
out, usually, over a wide variety of 


fence staples, 
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goods in individual orders. Manufac- 
turers in this section of the country are 
perhaps a little more active than they 
have been on certain kinds of products, 
at least. 


We quote from jobbers’ stocks: Machine 
bolts with H. P. nuts, % x 4- in. , smaller and 
shorter cut threads, 50 and 5 pe r cent dis- 
count; larger and longer, 45 and 5 per cent 
discount; with C T D nuts, 40 per cent dis- 
count; tap bolts, list net; common carriage 
bolts, small, 40 and 5 per cent discount; 
large, 40 per cent discount; Kagle carriage 
bolts, 50 and 10 per cent discount; stove 
bolts, 70 and 10 per cent discount; bolt ends, 
45 per cent discount; tire bolts, 60 per cent 
discount. 


Nuts, H P square, blanks, $2.25 off; 
tapped, $2 off; C P C and T square, blank, 
$2 off, tapped, $1.75 off; semi-finished hexa- 
gon nuts, *-in. and smaller, 70 per cent 
discount; larger, 65 per cent discount; fin- 
ished case hardened nuts, 60 per cent dis- 
count; machine screw nuts, iron, list; 
machine screw nuts, brass, 25 per cent 
discount, 

Thermos 
. list; 


We quote from jobbers’ stocks: 
Lottle, brown steel case, pints, $2.7 
quarts, $4.75; corrugated nickel, pints, 
$4.50; quarts, $5.75; smooth nickel, pints, 
$4.50; quarts, $6.25. Discount 25 and 10 per 
cent. Ferrostat pints, black finish, $7.50; 
leather finish, $8.50; quarts, black, finish, 
$10; 2-qt., $15; quarts, leather finish, $11; 
2-qt., $16. Diseount 33% per cent. 

Jugs.—Ferrostat, 1 qt. No. 404, Verde 
copper finish, $14 each, less 30 per cent dis- 
count. 

Coaster Wagons.—Scattering orders 
for coaster wagons are beginning to 
come into the market, but the demand 
is far below what it was a year ago. 
Salesmen on the road are confident the 
retail trade will buy in larger quanti- 
ties, but just when nobody appears 
willing to predict. Local stocks are in 
good condition and prompt deliveries 
can be had. 

We quote from jobbers’ stocks: 33% per 
cent discount; from manufacturers’ stocks, 
in full crates, 40 per cent discount. 


Cooking Ware (Glass).—A slight im- 
provement in the movement of glass 
cooking ware is noted. It is generally 
agreed in wholesale circles here that 
the increased demand is based on a 
growing belief among the retail dis- 
tributors that prices will remain on 
their present level for some time. 

We 
roles, 
each; 


covered, 
2-qt., $1.5 


quote from jobbers’ stocks: Casse- 


rounds, 1-qt., $1.75 each; 1%4-qt., $2 
2-qt., $2.50 each. Baking dishes, un- 
1-qt., $1 each; 1%-qt., $1.25 each; 
0 each. Pie plates, 90c. to $1 each. 
Cake dishes, 90c. each. Bread pans, $1 to 
$1.75 each. Custard cups, 25c. to 35c. each. 
Ramekins, 20c. each. Jobbers’ terms are 30 
per cent off list. 

Cultivators.—Weather conditions of 
late have been highly favorable for 
gardens, and a better over-the-counter 
business in everything needed for work 
in connection with same has resulted 
since last reports. This fact is re- 
flected in the movement of cultivators 
out of jobbers’ hands. Individual or- 
ders, however, call for fewer items than 
was the case two months or so ago, 
which is to be expected at this period. 
from jobbers’ stocks: Midget, 
three-prong cultivators, $8.40 
$11.40 per 


We quote 
$4.20 per doz.; 
per doz.; five-prong cultivators, 
doz. 

Fencing.—The market for plain wire 
fencing is lower, approximately 25c. 
per cwt. For some time local jobbers 
have reported more or less difficulty in 
securing sufficient stock to fill all or- 
ders. In a number of instances an ac- 
tual shortage is known to have existed. 
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Naturally, the drop in prices this week 
came as a complete surprise to the 
trade. 


Freezers.—The manufacturers of the 
popular selling brands of freezers have 
reduced their line about 5 per cent, and 
local quotations have been revised ac- 
cordingly. Practically all those Bos- 
ton wholesale firms who heretofore 
quoted 25 per cent discount are now 
on a 30 per cent basis. 


stocks: 
$4.85 each; 2-qt., 


We quote from jobbers’ 

White Mountain, 1-qt., 
$5.65; 3-qt., $6.75; 4-qt., $8.25; 6-qt., $10.45; 
S-qt., $13.50; 10-qt., $18: 12-qt., $21.55; 
15-qt., $25.60; 20-qt., $33.20; 25-qt., $42.60. 
Discount 30 per cent. 


Arctic, 2-qt., $4.60 each; 3-qt., $5.55; 4-qt., 
$6.80; 6-qt., $8.60. Discount, 30 per cent. 


Acme, 2-qt., $12 per doz. from store; 
4-qt., $20 per doz. from factory. 


Galvanized Ware.—There has been 
a general revision in quotations on gal- 
vanized ware. Japanned coal hods, with 
wood handles, are several cents per 
dozen higher, but quotations on almost 
all other items, including galvanized 
coal hods, garbage cans, tubs, pails and 
ash cans are equally cheaper. The new 
prices are reported by jobbers to be 
based on lower manufacturing costs, 
made possible by cheaper raw material 
and labor. The Boston market for gal- 
vanized ware, according to statements 
by wholesale hardware interests, is rel- 
atively more active than many of the 
other important distributing centers. 
The retail trade is not ordering in quan- 
tities, but in small lots and often. 

We quote from jobbers’ stocks: 

Ash Cans.—Galvanized, with three stays, 
18 Zz 26-in., $5 each; Sexton cans, $3.50 
eacn, 

Coal Hods.—Japanned, with wood handles, 
15-in., $4 per doz.; 16-in., $4.32; 17-in., 
$4.75; galvanized, with wood handles, 15-in., 
$5.50; 16-in., $6.10; 17-in., $6.58; 18-in., $7.15. 

Pails. — Bight- -qt., $2.44 per doz.; 10-qt., 
$2.80; 12-qt., $3.08; 14-at., $3.45; heavier 
nails, 40 Ib. to the doz., $4.50; 50 lb. to the 
doz., $5.10. 

Tubs.—Galvanized, No. 
No. 300, $14.50. 

Garbage Cans.—Galvanized, No. 1, $1.75 
per doz.; No. 2, $1.40; No. 4, $1. 

Hose.—Rubber hose is not selling in 
a retail way as freely as it usually does 
later in the summer season, but the de- 
mand is satisfactory, all things consid- 
ered. Both retail and wholesale stocks 
are no more than comfortable. 

We quote from jobbers’ 
hose, 50-ft. lengths, Merritt, 
Rubber hose, 50-ft. lengths, 
56 «i ..; Leader, %-in., 

*.; Olympic (Wire wound), 
Good Luck, in., 14¢c.; Milo. » 15%c 
Bull Dog, %-in., 18c. per ft. In 25-ft. 
lengths add tee. per ft. 

Iron and Steel.—The general impres- 
sion among consumers is that prices 
have not reached bottom, but nothing 
mill representatives or jobbers have 
said since last reports indicates any 
revision in prices within the immediate 
future. The mills are operating on an 
unusually low basis, consequently there 
is little opportunity for any accumula- 
tion of excessive jobbers’ stocks. As a 
matter of fact, there is more or less 
iron and steel moving out of greater 
Boston every day, consequently stocks 
are more inclined to decrease rather 
than increase. Any unexpected expan- 
sion in the demand, it is believed here, 


200, $13 per doz., 


stocks: Cotton 
5%-in., 138c. 
Commercial, 

5¢ -in., 
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would cause a general stiffening of 
values. 


We quote from jobbers’ lists: 

lron.—Refined, $3.18 per 100 lb. base; % 
and yy-in. rcund and square, $5; best re- 
fined iron, $5; Wayne iron, $8. 50; Norway 
iron, rounds, y%-in. to 2\%-in., 8c. net; all 
other sizes, 10c. base. 

Steel.—Soft steel bars, $3.18 per 100 Ib, 
base; flats, $4.18 to $4. 28; concrete bars, 
plain, $3.18; twisted, $3. 45%: angles, chan- 
nels and $3.18 to $3.28; tire steel, 

. open-hearth spring steel, 
$5.50; crucible spring steel, $11.50: steel 


bands, $3.83 to $4.48; steel hoops, $4.38: cold 
rolled steel, 
$5.25, 


$4.65 to $5.15; toe calk steel, 


Quality differentials, lots under 1000 jb. 
of a size, 35c. per 100 Ib.; lots of 1000 Jb, 
to 1999 lb. of a size, 14c. 

Nails.—The local market on wire 
nails is 25c. per cwt. lower, bringing 
the base price down to $4.10. There 
has been a further readjustment on cut 
nails, as quoted here, the market now 
being $5 base from store, with the usual 
Tremont schedule of extras. Retail 
stocks also are small, as a general 
thing. 

We quote from jobbers’ stocks: Wire 
nails, per keg, from the store, $4.10 base, 
f.o.b. Boston; coated wire nails, $5 per keg, 
base; cut nails, $5 per keg, base, with the 


Tremont schedule of extras; galvanized cut 
nails, $9.30 per ‘keg, base. 


Sash Cord.—The market is usually 
described as barely steady, due to the 
lack of buying from wholesalers down 
to consumers. The statistical position 
of the raw cotton market, according to 
the latest figures issued by the Govern- 
ment, is substantially better than indi- 
cated earlier in the year. For that rea- 
son certain hardware interests are of 
the opinion the market is on bottom. 

We quote from jobbers’ stocks: 

Sash Cord, Acme, in doz. lots, No. 6, 37c. 
per Ilb.; No. 7, 35c.; Nos. 8, 9, 10 and 12, 
33c.; Samson, No. 7, 57c. per Ib.; No. 8 
and larger, 56c. 

Toys.—The toy demand is only fair. 
Last year at this time retail dealers 
placed orders freely. It looks very 
much as though the retail demand this 
year will not develop until fall. The 
lack of buying, according to salesmen, 
is not based on any general belief that 
prices are to be lower, but merely re- 
flects general conditions. 

We quote from jobbers’ stocks: 

Erectors.—No. 00, 35c. each; No. 0, 53c.; 
No. 1, $1.05; No. 2, $1.75; No. 3, $2.45; No. 6, 
$7; No. 7, $10; No. 8, $16.67; No, 10, $24.50. 

Wireless Sets.—No. 4004, $3.85 each. 

Soldering Outfits.—No. 7001, 83c. each; 
No. 7002, .67. 

Miscellaneous. reac — 
tic engineering, No. 65 
experimenting, No. 6510, ” $7. 50. 
phone, No. 3507, $3.63. 

Mineralogy.—No. 6550, $5.25. 

Motors.—No. P-52 (2 terminal batteries). 
$1 each; No. P-54 (reverse motors), $1.83; 
No. P-58 (4 terminal brary ries), $1.58; No. 
P-60-C (transformer), $4.5 

Tool Chests.—No. 701, 3. 07 eache 

Window Weights. — Quotations on 
window weights have been further re- 
duced by jobbers, following another cut 
announced by foundries. The lack of 
new building, coupled with the cheap- 
ness of raw materials used in the manu- 
facture of weights, together with a re- 
duction in molders’ wages are the fun- 
damental factors governing the new 
lists. 


pneuma- 
q Heat 
"evar: ite 


We quote from jobbers’ stocks: 

Window weights, from stock, 5 Ib. and 
heavier, 3%c. per Ib., under 5 Ib., 3%4¢. 
From the foundry, 5 Ib. and heavier, $60 
per ton; under 5 Ib., $64 
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Office of HARDWARE AGE, 
1002 Park Building, 
Pittsburgh, June 6. 


wwe there have been no really 
important new developments in 
the heavy iron and steel trades in the 
past week, all that has happened has 
been strongly in the direction of the 
belief that lower prices on all kinds of 
steel products will be announced in the 
near future, and the buying trade is 
still adhering to the policy of placing 
orders only for actual needs, buying in 
very small lots, but placing orders 
quite often. Perhaps the important 
development of the week was the ad- 
dress of Judge Gary, chairman of the 
Steel Corporation, made at the annual 
meeting of the American Iron & Steel 
Institute in which Judge Gary, while 
not actually stating that prices would 
be lowered by the Steel Corporation, 
strongly intimated that they would be, 
and therefore, the trade feels that the 
right course to pursue is to buy only 
what is actually needed, and is doing 
so. The announcement by the Railroad 
Labor Board that railroad wages are 
to be cut 12 per cent, effective on July 
1, is also important, and this means 
that there will be a reduction in freight 
rates, but possibly not until late this 
year. All these events make for a quiet 
summer in the steel trade, but the be- 
lief is very strong that in the early 
fall, say about September, there will 
be a decided bulge in business, but 
whether this will be only temporary. or 
will last for some time, of course can- 
not be foretold now. While it is hard 
to get up any optimism while present 
conditions in the steel business are so 
bad, yet the fact remains, and should be 
borne in mind, that this is a big coun- 
try, consumption of steel and every- 
thing else is going on steadily, and 
most important of all, stocks of goods 
in the hands of all consumers, whether 
large or small, are at a low ebb, are 
being steadily depleted, and when the 
turn comes, as it surely will, it is going 
to take a long time to catch up with 
stocks, to say nothing of the abnormal 
demand for everything that is bound 
to come, once the country gets started 
again. 

Price changes in the past week have 
been unimportant, but the tendency is 
steadily toward lower values, especially 
in wire products, sheets, tin plate and 
on other commodities. On wire prod- 
ucts, jobbers are quoting prices about 
$5 per ton lower, predicated on an ex- 
pected reduction by the mills of about 
that amount. On sheets and tin plate, 
some mills are cutting prices in an 
effort to get as much business as they 
can, but on the other hand, some mills 
are adhering closely to the schedule of 
prices as announced by the Steel Cor- 
poration on April 13, and are shutting 
down their mills if they cannot get 
business on which to run. On raw ma- 
terials, notably pig iron, prices are 
down to a point that does not permit the 
merchant furnaces to come out even, 
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let alone make a profit. Billets and 
sheet bars are also very low, and will 
not stand much of a cut in prices, but 
on the finished lines of steel, the trade 
figures that as a rule prices are too 
high, and will have to come down still 
more, before there will be any general 
buying. Operations among the blast 
furnaces and steel works, also the fin- 
ishing mills, and in fact among all 
kinds of manufacturing plants, are at 
the lowest point reached in many 
years, not being more than 25 per cent 
as a general average. This is really 
helpful to the situation, as it is safe 
to assume that all the steel and other 
products that are being made are going 
into consumption, thus preventing any 
accumulation of stocks. There are 
still many wage scales to be worked 
out, and until these are settled, there 
is going to be much unrest among 
labor. A strike in the building trade 
in the Pittsburgh district was started 
on June 1, and until it is settled, the 
building industry here will be practi- 
cally at a standstill. This affects all 
lines of trade, but hits the hardware 
trade hardest, as it shuts off demand 
for all kinds of hardware used in build- 
ing work. 

General conditions in the local hard- 
ware jobbing and retail trade are fairly 
satisfactory. Jobbers report a fair 
demand for goods, but the retail trade 
is still buying in small quantities, be- 
lieving that its best interests are 
served by not stocking up on any lines 
of goods at present. Some lines of 
hardware have come down a good deal 
in prices, but on other lines, both job- 
bers and retailers feel that prices are 
too high, and are buying very cau- 
tiously. On goods where the prices 
are guaranteed against decline, orders 
are larger than on those’ goods 
where the dealer has to take the risk 
of lower prices being made by the man- 
ufacturers. There is a decided ten- 
dency on the part of the retail hard- 
ware dealers to reduce stocks, and job- 
bers say this is cutting the volume of 
new business to some extent. Season- 
able hardware is active, but on the 
staple lines, there is only a fair vol- 
ume of business, made up of small but 
frequent orders. The cuts in prices of 
automobiles have unsettled the market 
on accessories to some extent, dealers 
looking for the large makers to lower 
prices in sympathy with the reductions 
made in cars. Collections are uni- 
formly satisfactory. 


Aluminum Goods.—Prices on _ all 
kinds of aluminum goods are more or 
less unsettled, due to the action of at 
least one large maker making reduc- 
tions in prices averaging 15 to 20 per 
cent. It is believed that other makers 
will make similar reductions in prices, 
and announcements to this effect are 
looked for at any time. The trade in 
aluminum goods for some time has 
been quiet, the trade anticipating lower 
prices in sympathy with general price 
movements. 


Automobile Accessories. — Trade in 
these goods has been disturbed to some 
extent by the heavy reductions in prices 
of high grade cars announced by lead- 
ing makers in the past week. Dealers 
and consumers as well feel that these 
lower prices on cars will be naturally 
followed by lower prices on the higher 
grades of accessories, and as a result, 
new orders are only for small lots to 
meet actual needs. As yet prices are 
holding quite firm, but new buying is 
lighter than for some time. Jobbers 
quote the leading articles as follows: 

Reliable jacks, No. 1, $2.33; No. 2, $3.33 
in lots of 12; A. C. Titan spark plugs, 65c 
in lots up to 10, and 58ec. in lots of from 10 
to 100; Derf spark plugs, 96c. each for all 
sizes, in lots less than 50; Champion X, 50« 
each for less than 100 and 48c. each for 
over 100; Champion regular, 58c. each for 
less than 100, all sizes, and Ste. each for 
over 100. 

Axes.—As a result of the recent cut 
in prices of axes of 15 to 20 per cent, 
there has been quite an improvement 
in the new demand, for stocks of both 
jobbers and retailers were very low, 
buying having been light for some 
time in anticipation of the expected re- 
ductions in prices. It is said the new 
prices are holding quite firm. 

Jobbers quote from store as follows 
First quality, single bit, $14.50 per doz. 
base; first quality, double bit, $19.50 per 
doz. base; first quality, handled, single bit, 
extra handled, $19.50 per doz.:; first quality, 
handled, single bit extra handled, $19.50 per 
doz.; first quality handled, double bit, ex- 
tra handled, $24.50 per doz An advance 
mm 3%-lb. to 4%-Ib. of 50c per doz. is 
charged, and on 4-lb. to 5-lb. $1 per doz 

Bolts, Nuts and Rivets.—Trade con- 
ditions in these goods are the same as 
have been noted in our reports for 
some weeks past. New buying is light, 
boh by jobbers and retailers, who feel 
there is no incentive to buy ahead in 
view of the fact that prices may be 
lower in the near future in sympathy 
with other lines of steel goods. None 
of the makers of nuts and bolts is run- 
ning to more than 30 to 35 per cent of 
capacity owing to the quiet demand. It 
is expected that lower prices will be 
made by the makers in the near future. 
There is some shading heing done on 
what are regarded as regular prices 
of nuts and bolts, and also on struc- 
tural and boiler rivets. Jobbers’ prices 
from store are about as follows: 

Large machine bolts, 50, 10 and 5 to 60 
per cent off list; small machine bolts, cut 
thread, 60 to 60 and 10 per cent off list: 
rolled thread, 65 to 65 and 10 per cent off 
list; carriage bolts, small, cut thread, 50 
and 10 to 60 per cent off list; rolled thread, 
60 to 60 and 10 per cent off list; large, cut 


thread, 50 and 5 to 50, 10 and 5 per cent 
off list. 

Builders’ Hardware.—There has been 
a strike declared in the building trades 
in the Pittsburgh district, the Building 
Construction Employers’ Association 
having offered scales of wages to the 
men belonging to the builders’ union 
which the men have rejected; the men 
have gone on strike, and building oper- 
ations in the Pittsburgh district are 
practically at a standstill. It looks to 
be along drawn out fight, and the belief 
is that before it is over, building con- 
tractors in this district will be operat- 
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ing their shops on the open shop plan. 
It is a propitious time for the employ- 
ers to have their men go on strike, as 
none of them has much new work on 
hand, and there are very few jobs of 
any size uncompleted. As a matter of 
general interest to readers of Harp- 
WARE AGE, we give below the scales of 
wages offered to the men in the vari- 
ous crafts, and which the men rejected, 
as follows: 


Per Hour Per Day 
$0.90 $7.20 
1.12% 9.00 
Carpenters 1.00 8.00 
Cement finishers.......... 87% 7.00 
( composition roofers....... -85 6.80 
Elevator constructors..... 1.00 8.00 
Elevator constr. helpers. . .60 4.80 
Electricians 1.00 8.00 
Hoisting engineers........ 1.00 8.00 
BEOG COPTIOTS. 20 cccccvseeve .80 6.40 
Laborers open a 
Lathers .90 7.20 
Marble cutters and setters 1.00 8.00 
Mosaic workers........... 1.00 8.00 
Ornamental iron 1.00 8.00 
Painters and gli uwziers re 1.12% 9.00 
Plasterers ... 1.00 8.00 
Plumbers 1.00 8.00 
Plumbers’ I: rers .60 4.80 
1.00 8.00 


Asbestos workers......... 
oe yers 


Slate, tile and asbestos 

roofers 1.00 00 
Steamfitters 1.00 
Steamfitters’ helpers...... .60 
BOOMS CULICTS. 6.0 ccc vccaces 1.00 
BtONS MIASONE.... 026000808 1.00 
Structural iron workers... 1.00 
Tile setters 1.00 

i 15 

Until the strike was declared, the 
men had been paid wages as follows: 

Carpenters, $1.25 an hour; 
$1.50; cemen! finishers, $1.121%4 
roofers, $1; asbestos workers, $1; electri- 
cians, $1.25; hod carriers, $1; laborers, 80 
cents; lathers, $1.25: painters and glaziers, 
$1.1214; plasterers, $1.25; plumbers, $1.12%; 
plumbers’ laborers, 81% cents; Stone masons 
and stone cutters, $1.25; structural iron 
workers, $1.25; tile setters, $1; tile setters’ 
helpers, 75 cents; elevator constructors, 

helpers, 8114 cents; hoisting engi- 
$1.12%4; marble cutters and setters, 
mosaic workers, $1; ornamental iron 
workers, $1.25; sheet metal workers, $1.12%: 
roofers, $1.25; steamfitters, $1.25, and help- 
ers, 80 cents. 

The declaring of this strike means 
that sales of builders’ hardware and 
other goods used in building construc- 
tion will be greatly cut down, and it 
will also affect other lines of trade. 
At this time not even a guess can be 
made as to how long the strike is likely 


to last, but it will be a fight to a finish. 


Chain.—There is no betterment in 
the chain market, the demand being 
quiet and only for small lots to meet 
actual needs. Makers are not operat- 
ing to more than 385 to 40 per cent of 
capacity, and the opinion is that prices 
on all grades of chain will be lower in 
the near future. In fact there is some 
shading in prices now on the small 
amount of business that is doing. Job- 
bers’ prices are about as follows: 

BB 
$12.85 

11.85 

10.10 

8.85 

8.60 

8.35 

8.10 

8.00 

7.85 

7.60 8.10 

7.35 7.85 


Ice Cream Freezers.—The hot weath- 
er of the past week or more has in- 
creased the demand for freezers to 
some extent, but it is still far below 
normal for this season of the year. It 
is said prices are holding firm. Job- 


bricklayers, 
; composition 


Proof BBB 
$13.85 
12.85 
10.60 
23D 
9. 10 
8.85 
8.60 
8.50 
8.35 
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bers quote on the leading makes as 
follows: 


Blizzard, 3-qt., $3.90; 4-qt., 
$6; 8-qt., . Lightning, 3-qt., 
$5.25; 6-qt., $6.50; 8-qt., $8.50. 1! 
$3.90; 4-qt., $4. 80; 6- -qt., $6.50; 8-qt., $8.50. 
White Mountain, 3-qt., $4.75: 4-qt., $5.75; 
6-qt., $7.40; 8-qt., $9. 50. Auto Vacuum, 
3-at., $3.33; 2-qt., $4; 4-qt., $6.67, and Acme 
freezer, 2-qt., $1. 

Field Fence.—It is getting late in 
the season, and the new demand for 
field fence has quieted down some. 
Prices are holding firm. 


Standard Cyclone fencing, L extra, is 
quoted at $9.80 for 36-in., while 42-in. is 
quoted at $11. Prices on 36-in., style F, are 
$13.50 for 36-in. and $14.75 for 42-in. Single 
walk gates for same are quoted at $3.40 
each. 


Galvanized Ware.—There has been 
another reduction in prices of about 5 
per cent, but dealers say the repeated 
reductions have not stimulated the de- 
mand, which is quiet, and only for such 
quantities as are needed for filling or- 
ders. None of the jobbers is carrying 
larger stocks than are necessary, and 
the demand from the retail trade is 
also quiet. 

Hatchets.—The demand is somewhat 
better, due in part to the lower prices, 
which are reported as being quite firm. 
Jobbers and retailers are carrying 
larger stocks of hatchets than any 
other goods, as the prices are prac- 
tically guaranteed by the makers for 
the rest of the year. 


Standard No. 2 hatchets are quoted at $12 
per doz.and high grade No. 2 at $15.20 per 
doz, Carpenters’ adzes are also down about 
15 per cent, and are now quoted by job- 
bers at about $21 per doz. 


Iron and Steel Bars.—It is intimated 
that the mill price of 2.10c. on Besse- 
mer soft steel bars is not being held, 
but that 2c. or even lower can be done 
by buyers that have any desirable or- 
ders to place. Jobbers report the new 
demand quiet, and are carrying light 
stocks in view of possible lower prices 
being made in the near future by the 
mills. Jobbers are now quoting soft 
steel bars at 2.65c. to 2.75c. and com- 
mon iron bars at about 2.85c. to 3c. for 
small lots from store. 

Sheets.—There is sdéme shading in 
prices on sheets by some of the inde- 
pendent mills, and the jobbers are also 
inclined to shade prices from store on 
any desirable orders offered them. It 
is the opinion that lower prices on 
sheets will be named by the mills in 
the near future. The demand is quiet 
for all grades, orders being for small 
lots to meet current needs. With some 
few exceptions, the jobbers are observ- 
ing mill prices as follows: 


For No. 1 blue annealed, 3.10c. base, 
Pittsburgh; 4c. base for No. 28 black, and 
5e. base for No. 28 galvanized. In lots of 
one to ten bundles out of Pittsburgh ware- 
houses, the price is $25 per ton above the 
manufacturers’ prices or 4.35c., 5.25¢c. and 
6.25ec. respectively. Larger quantities sell 
at somewhat lower prices. 


Tin Plate—Prices are being shaded 
more or less by the mills and also by 
the jobbers, the demand being very 
quiet, and only for small lots to meet 
actual needs. It has been some years 
since the tin plate trade has been as 
quiet as at present, and the outlook is 
not encouraging. The tin plate mills 
are not working to more than 25 to 30 
per cent of capacity. 


$4.80; 6-qt., 
$4.25; 5-qt., 
Arctic, 3-qt., 
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Jobbers are naming lower prices, 
quoting standard coke tin plate 
warehouse at about $6.75 per 
terne plates at $24,50 to $25.00 
LC. and $13.75 to $14.00 for 
terne plates. 

Paints and Supplies.—The trade in 
these goods has been very active for 
some weeks, the paint department of 
the Pittsburgh Plate Glass Co. report- 
ing that its May business was the larg. 
est in any month in the history of the 
company. The demand is still quite 
active, partly from the fact that a great 
many men are out of work and are buy- 
ing ready mixed paints and painting 
their homes and other outdoor build- 
ings. Linseed oil has advanced in 
price, while turpentine is lower. Job- 
bers and small dealers now quote about 
as follows: 

St: andard grades of ready mixed paints 
are $4.25 per gal.; linseed oil is 82c. per 
gal., in barrels; turpentine is 84c. per gal. 
and white lead is $13 per 100 lb. 

Stucco 4-in. brushes are sold at about $4 
each at retail. Putty is sold at $1.25 for 
12% lb. and $2.25 for 25 lb. Sandpaper is 
sold at 30 and 10 off list. Shellac is lower 
in price. Cheaper grades are sold at $2.50 
per gal., medium grades at $2.75 and high 
grades at $3.50 per gal. 

The discount on plate glass is now 
80 per cent off; on window glass, sin- 
gle strength, A and B, 83 per cent off; 
double strength, A, 84 per cent off, and 
double strength, B, 85 per cent off. 

Wire Products.—Predicated on an 
expected reduction in prices on wire 
products by the mills in the near future 
local jobbers are now quoting wire 
nails from store at $3.35 base per keg, 
plain annealed wire at $3.10 base, gal- 
vanized wire, No. 9, $3.80; 2-point cat- 
tle wire $3.50, 4-point $3.75, all in 80- 
rod reels. The new demand for wire 
products is quiet, and jobbers and re- 
tailers are carrying as light stocks as 
possible, in view of possibly still lower 
prices in the near future, 

Tinware.— All makers have _re- 
duced prices about 10 per cent. Dis- 
counts to the trade are now 40-10 and 
5 per cent off list. The new demand is 
reported quiet. 

Woodenware.—The new demand is re- 
ported as quite active and prices are 
said to be holding firm. Jobbers and 
retailers are carrying light stocks in 
the belief that prices may be lower 
before long, 

Tubular Goods.—The demand for 
both iron and steel pipe and also for 
boiler tubes is quiet. None of the mills 
is operating to more than 30 to 40 per 
cent of normal capacity. Discounts on 
full weight steel pipe in less than car- 
load lots are as follows: 


Butt Weld 
Bk. Galv. Bk. 


1H 


now 
out of 
base box; 

for 40-lb, 
plain 8-b, 


Lap Weld 
Galv. 


3515 
39% 
3216 


Discounts on full ‘weight iron pipe 
in less than carload lots are as follows: 
Butt Weld Lap Weld 
Bk. Galv. k Galv. 
-+10% +384 
9% +% 

81% 
10% 


49% 


# and %. 


27% eae 
is 2214 
25% 


6% 
10% 

19 4% 
Tne 1... 1 price applies to all shipments 
from stock, regardless of quantity. 
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Cincinnati, June 4, 1921. 
ager the month of May showed a 
slight falling off in jobbers’ busi- 
ness from the month of April, the 
volume on the whole was very satis- 
factory. A comparison with the same 
month of last year shows that the sales 
this year were only slightly less than 
those of May, 1920. The volume was 
perhaps as great, but the lower prices 
prevailing this year are, in a great 

measure, responsible for the decline. 

Dealers report a very fair month’s 
business. Seasonable merchandise 
moved very nicely and even the higher 
priced articles were still very much in 
demand. It seems as though high 
priced merchandise was the first to 
move, clearly indicating the higher 
standard of living reached by the 
American people. 

Very few price changes were re- 
ported during the past two weeks. 
While, of course, there are rumors of 
changes in the steel trade, these do not 
seem to have any foundation in fact. 
Nails, however, are the exception, and 
these are now generally quoted at $3 
base, Pittsburgh. There is much in- 
terest in the hardware trade in regard 
to the future trend of steel prices, for 
the time is now drawing near when 
the manufacturers of steel goods will 
be in the market for the necessary ma- 
terials to make up their stock for next 
year’s trade. 

A very gratifying feature of the 
trade is the continued improvement in 
the automobile accessory line and also 
in building construction. Jobbers han- 
dling automobile accessories report 
May as the biggest month in their his- 
tory and the demand still continues. In 
the building line considerable improve- 
ment is also shown, especially in the 
number of homes erected. A _ report 
of the building commissioner shows 
that 188 new homes were erected dur- 
ing the month of May, with an esti- 
mated value of $842,000. Of this 
number fifty were brick residences and 
eighty-eight frame structures; 190 
garages, with a total valuation of $90,- 
000, were also constructed during the 
month. The approximate value of 1553 
permits, issued for all classes of work, 
was $2,100,000, an increase of $800,000 
over the same month last year. 


Aluminum Ware.—There is a fairly 
good demand for aluminum ware, and 
this month is expected to be a very 
good one, as many new homes will be 
furnished. The recent decline of ap- 
proximately 15 per cent has had a stim- 
ulating effect on sales, and dealers re- 
port business as good. 


Axes.—The new prices on axes, no- 
tice of which was contained in this 
paragraph last report, have been put 
into effect by local jobbers. The de- 
mand is fair, and some interest is be- 
ing shown for fall delivery. 


a ad quote: 3% lb. single bitted un- 
handled axes, $14.00 per dozen; 3% Ib. 


double 
dozen. 


bitted unhandled axes, $19.50 per 

Automobile Accessories.—The month 
of May, according to some jobbers 
handling this line, was the largest in 
their history, and the prospects are 
good for a continuation during the 
month of June. The general line is 
moving, and while some price reduc- 
tions have been made, they are so small 
as to be apparently insignificant. There 
is a rumor around, however, that the 
price of genuine Ford parts will be re- 
duced in the near future, but no con- 
firmation can be received. 


Berry Boxes and Pails.—Some in- 
terest has been shown in these two 
items during the past two weeks, and 
jobbers report very good sales. Prices 
are firm and unchanged. 


Bottles.—The advent of the touring 
and picnic season has greatly stimu- 
lated the demand for hot and cold 
water bottles. Sales are reported as 
very good. There have been no price 
changes since the ones announced dur- 
ing the winter. 

Builders’ Hardware.—The improve- 
ment in the building situation con- 
tinues. The labor situation has been 
greatly stabilized through the opera- 
tions of an industrial wage board and 
building is going ahead rapidly. Some 
of the painters, however, are still on 
strike, but very little interference with 
construction work is being met. Con- 
struction of residences is expected to 
show a steady improvement during the 
next few months. There has been no 
further change in prices of builders’ 
hardware and none are anticipated for 
the time being. 


Bolts and Nuts.—There is very lit- 
tle to report other than that the de- 
mand is only fair. While there are 
rumors that manufacturers are inclined 
to accept lower prices, these are hard- 
ly borne out by the facts. A number 
of local jobbers placed orders during 
the last ten days, but were not able to 
secure any concessions from the prices 
in effect for the past month or two. 
Local jobbers’ prices are unchanged as 
follows: 

Machine Bolts, small sizes, 60 and 10 off; 
larger sizes, 50 and 7% off. Garage Bolts, 
small sizes 60 off; larger sizes, 50 and 5 
off. Stove Bolts, 75 and 10 off. Semi- 
finished nuts, small sizes, 70 off; larger 
sizes, 60 and 10 off. 

Eaves Trough and Conductor Pipe.— 
New building and a large amount of 
repair work have greatly stimulated the 
sales of pipe and trough. There are ru- 
mors that prices will be advanced 
slightly, and, in fact, one jobber is re- 
ported to have already marked up this 
line. However, the prices in effect for 
some time past are still being made. 

Jobbers’ quote: 28 gauge, 5 in. single 
bead eaves trough, $4.85 per 100 feet; 28 
gauge, 3 in. corrugated conductor pipe, 
$4.70 per 100 feet; 3 in. conductor elbows, 
$1.65 per dozen. 

Files.—There is nothing new to re- 
port other than that the line is rather 
quiet. No price changes have been 
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made recently, and jobbers are still 
quoting all makes of files at 50 and 10 
off. 


Garden Hose.—Dealers report sales 
as very good. The season is practical- 
ly over, however, as far as jobbers are 
concerned. No price changes are re- 
ported and jobbers still quote: 

Leader Brand, %”, 5-ply, 10%c. per foot; 
%” same, 12%c. per foot. Red Hose, %”, 
7-ply, 15c. per foot; %” same, 17c. per 
foot. 

Galvanized Ware.—The demand holds 

fairly steady and prices are inclined to 
be a little firmer. No actual price 
changes have been made, however, 
though it is anticipated a slight ad- 
vance will be put into effect before 
very long. Jobbers quote: 
10 qt., $2.50 per dozen; 
14 qt., $3.20; 16 qt., $4.00 
$6.00 per dozen; No. 1, 
No. 3, $9.60. 


12 qt., 
Gal. Tubs, 
$7.20; No. 2, 


Gal. pails, 
$2.80; 
No. 0, 
$8.40; 

Glass.—Jobbers report the demand 
for window glass as showing a slight 
improvement, each week being better 
than the preceding one. The glaziers’ 
strike has practically fizzled out, the 
men returning to work at the wage rate 
offered by the employers. The employ- 
ers will have no further dealings with 
the union, an open shop policy having 
been adopted. Prices on glass are be- 
ing well maintained. 

Jobbers’ 
sizes 81% discount, 
sizes 83% discount. 
10% discount, 


strength A, all 
strength A, all 


glass 75 and 


Single 
double 
Plate 


quote: 


Ice Cream Freezers.—While the sea- 
son is practically over as far as the 
jobbers are concerned, dealers report 
sales as especially good since the real 
warm weather set in. No price changes 
are reported and jobbers are still quot- 
ing: 

White Mountain, 1 qt., $4.85 each; Arctic, 
1 qt., $4.00 each. Blizzard, 3 qt., $3.90 each. 
Acme, 2 qt., $12.00 per dozen. 

Lawn Swings.—There is an excep- 
tionally heavy demand for lawn swings 
and jobbers’, stocks have been com- 
pletely exhausted, necessitating the 
placing of further orders with manu- 
facturers. Shipments are on the way 
and it is expected that when they ar- 
rive the trade will be well taken care 
of. : 


and Lawn Rollers.— 
Dealers report sales as very brisk. 
The season is practically over, how- 
ever, as far as jobbers are concerned. 
It has been an exceptionally good one 
from their standpoint and very few 
mowers will be carried over until next 
season. It is expected that the price of 
lawn mowers for next year’s trade will 
show a partial reduction. 


Lawn Mowers 


Jobbers’ quote: Common lawn mowers, 
” 


12”, $6.00 each; 14 $6.25 each; 16”, $6.50 
each; medium grade ball bearing, 14”, $9.50 
each; 16”, $9.75 each; 18”, $10.00 each; high 
grade ball bearing, 16”, $14.25 each; 18”, 
$14.75 each; 20”, $15.25 each. 

Lunch Kits.—There is a very fair 
demand for lunch kits, the outdoor sea- 
son, no doubt, contributing. Prices are 


firm and unchanged. 

Nails.—A slight improvement is no- 
ticed in the demand for nails. The in- 
crease in building activity being re- 
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sponsible for this. Wire nails are prac- 
tically now altogether on a $3 Pitts- 
burgh, base, and it is reported that the 
corporation subsidiary is also making 
this price. The situation locally shows 
no change, and while there are rumors 
of lower than $3.60 per keg being 
made, these are not well founded. Lo- 
cal jobbers’ prices are unchanged. 
Jobbers’ quote: Wire nails, $3.60 per keg 
base. Cut nails, $6.00 per keg base. 
Cement coated nails, $3.20 per keg base. 
Oil Stoves.—The opening of the camp- 
ing season has created an exceptional 
demand for oil stoves, and dealers re- 
port their sales as very heavy. Some 
readjustments in prices were recently 
made and these are being firmly held. 


Paints and Oils.—The month of May, 
according to manufacturers and deal- 
ers, was about the best in the history 
of the paint trade in this locality. 
Enough orders are on hand to insure 
another big month during June. Some 
time ago it was expected that prices 
might be revised around July 1, but 
manufacturers state that the prospects 
for this at the present time are not par- 
ticularly bright. 

Linseed oil is now quoted at 92c. 
per gal, in single barrels, and turpen- 
tine in single barrels at 82c. per gal. 
White and red lead are unchanged at 
13c. per lb. 

Rope.—There is a fair demand for 
rope, with prices unchanged. 

Jobbers’ quote: Manila rope, 20c. per lb.’ 
sisal, 13%c. per Ib. 

Rivets.—There have been no further 
price changes since the one reported 
last week. The demand is holding fair- 
ly steady. 

Jobbers’ quote: 7/16 in. 
65 per cent off list. 


Refrigerators. — Retail 


and smaller at 


sales have 
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been fairly good. Jobbers, however, 
report the season about over as far as 
they are concerned. It is expected that 
lower prices will be made on next year’s 
goods. 

Sash Cord.—Sales have been fairly 
good, and the price is firm at the ad- 
vance reported last week. 

. Jobbers’ quote, No. 7 braided at 32c. per 

). 
Sash Weights.—There have been no 
developments in sash weight prices dur- 
ing the past two weeks. Sales have 
been very good. 

Jobbers quote, sash weights out of stock 
at $2.65 per 100 lbs. 

Screws.—There is nothing new to re- 
port except that possibly the demand is 
showing a slightly improved tone. No 
further price reductions have been re- 
ported and none are anticipated for the 
time being. 

Jobbers’ quote: Machine screws, all sizes, 
70 off. Cap screws, 50 and 10 off. Set 
screws, 60 off. Coach screws, 60 and 10 
off. Lag screws, 50 and 10 off. Wood 
screws, 70 and 20 off. 

Sheets.—There is a fair demand for 
steel sheets. It is reported that some 
brokers have been offering galvanized 
sheets at lower than mill prices, but 
jobbers are not showing very much in- 
terest. Prices are unchanged as fol- 
lows: 

28 gauge 5.50c. 
gauge gal, sheets, per lb. 

Wire Products.—Jobbers report a 
heavy demand for wire cloth and poul- 
try netting, and very little of this stock 
will be carried over to next year. No 
price changes are reported and jobbers 
are still quoting: 


Poultry 
after weaving 


black sheets, per lb.; 28 


6.50c. 


netting galvanized before and 
45% off; black painted wire 
cloth, 12-mesh, $2.40 per 100 square feet; 
eattle wire, 6 inch, 4-pt.. $4.05 per spool; 
No. 9 annealed wire, $3.60 per 100 Ibs. 


TWIN CITIES 


3725 Colfax Avenue So., 
Minneapolis, Minn., 
May 31, 1921. 


T HE past week has shown a slight 
decline or let up in general hard- 
ware sales, but it is believed this is 
only a temporary condition brought on 


by the Decoration Day holidays. Sales 
of sporting goods and fishing tackle 
are running well ahead of any previous 
season, and shelf hardware and paints 
are holding their own. 

Conditions in the manufacturing in- 
dustries remain exceedingly dull, and 
this has made it difficult for general 
hardware lines to approach a normal 
volume. 

This lull in hardware business is 
considered only temporary, and is ex- 
pected to improve again practically at 
once. 

Sales of auto accessories and neces- 
sities continue to improve and a very 
satisfactory volume of business will be 
done this year. 

Price changes during the past week 
have been negligible. 


Builders’ Hardware.—Considering the 
depression in all other lines of indus- 


try, building construction is of good 
volume and very satisfactory. Nat- 
urally with so much unemployment 
there is not as much srhall home build- 
ing as was at first expected. Over- 
the-counter sales are very satisfactory. 

Axes.—Sales of axes continue very 
quiet. Jobbers’ stocks are in good con- 
dition. Prices remain as last quoted. 

We quote from local jobbers’ stocks: 
Single bit, $17.25 per doz., base weights; 
double bit, $22 per doz., base weights. 

Brads.—Demand for brads is very 
good considering conditions. Stocks on 
hand are ample to meet demands. 
Price remains as last. 


We quote from local jobbers’ 
75 per cent from standard lists. 


Bolts.—The demand for bolts is not 
up to the usual volume for this season 
of the year, but is showing some im- 
provement. Jobbers’ stocks are plen- 
tiful and well assorted. Prices remain 
as last quoted. 


We quote from local jobbers’ stocks: 
Small carriage bolts, 50 per cent; large 
carriage bolts, 45 per cent; small machine 
bolts, 50-10-5 per cent; large machine bolts, 
50-5 per cent; stove bolts, 60-5 per cent; 
lag screws, 50-10-5 per cent. 


Eaves Trough, Conductor Pipe and 
Elbows.—Demand for this line is show- 


stocks: 
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ing some improvement after the recent 
reduction in prices. No further redyc- 
tion is anticipated for some time, 
Price as last. 

We quote from local jobbers’ 
Eaves trough, 28 gauge, 5 in. 
single bead, $5.25 per 100 feet; conductor 
pipe, 28 gauge, corrugated, 3 in., $5.40 per 
100 feet; elbows, 3 in., corrugated, $1.72 per 
doz. 

Files.—Demand for files continues of 
small volume, with no immediate jm- 
provement in sight. Jobbers’ stocks 
are ample to meet demands. Price re- 
mains firm. 

We quote from local jobbers’ 
Nicholson files, 50-10 per cent 
Arcade, 60-10 per cent from list. 

Galvanized Ware.—The recent reduc- 
tion in price of galvanized pails has 
stimulated some interest in the line 
on the part of dealers, but the retail 
sales continue of small volume. Sup- 
plies are sufficiently large to meet nor- 
mal demand. Price remains as last. 

We quote from local jobbers’ stocks: 
Standard No. 1 galvanized tubs, $6.84 per 
doz.; standard No. 2, $7.70 per doz.; 
standard No. $9 per doz.; heavy gal- 
vanized No. 1, $20 per doz.; No. 2, $21.50 
per doz.; No. 3, $23 per doz.; standard, 10 
quart galvanized pails, $2.40 per doz.: 
standard 12 quart, $2.64 per doz.: standard 
14 quart, $2.95 per doz.; galvanized stock 
pails, 16 quart, $4.50 per doz.; 18 quart. 
$5.13 per doz. 

Glass and Putty.—Demand is only 
fair to good, with ample stocks to meet 
demand. There has been no further 
change in price. 

We quote 


Stocks: 
lap joint, 


stocks 
from. list 


from local jobbers’ stocks: 
Single 80 per cent; double 82 per cent 
from standard lists. Putty $5.15 per cwt. 
for commercial in bladders. 


Hose.—A very nice volume of hose 
business is being done, and those deal- 
ers who did not anticipate their usual 
spring requirements have been putting 
in rush orders with the jobbers. For- 
tunately the jobbers are fairly well 
supplied. Prices remain as last quoted. 

We quote from local jobbers’ stocks: 
Competition, %-in., 3-ply, 10c. per ft.; 5-ply 
rubber, %-in., 1l4c. per ft.; ™%-in. cotton, 
13'c. per ft. 

Iee Cream Freezers.—Because of 
high prevailing prices and general re- 
trenchment on the part of the public 
there has not been a great deal of in- 
terest displayed in freezers. Prices 
remain firm as last. 


We quote from_ jobbers’ 
White Mountain, $5.78 each; 
Mountain, $9.45 each. 


Lawn Mowers.—A very satisfactory 
volume of business has been done in 
lawn mowers. Jobbers’ stocks are not 
as large as usual, as stocks have been 
slow in arriving from the factories. 
This is especially true of the better 
grades. Prices remain firm. 

We quote 


4-qt. 
White 


stocks 
8-qt. 


stocks: 
. 


from local jobbers’ 


Philadelphia lawn mowers, styles ©, F& 
and L, at 25 per cent off list. Riverside, 
ball-bearing, at $9.50 each. 

Nails.—Sales of nails are considered 
very fair, although individual orders 
are not so large as last year because 
of inability to secure same as needed. 
Prices remain firm as last quoted. 


We quote from local jobbers’ stocks: 
Bright wire nails, $4.25 base; cement coated 
nails, $3.90 per keg base. 


Paper.—Sales of building papers have 
been very satisfactory. A nice volume 
of business is developing in prepared 
shingles, and this is an item on which 
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hardware dealers should be able to de- 
velop some business to go along with 
the regular building paper. Prices re- 
main as last. 

We quote from local jobbers’ stocks: 
F.o.b. Barrett’s No. 2 tarred felt, $3.30 cwt.; 
Barrett’s threaded felt, 500-ft. rolls, $1.78 
per roll; Slater’s felt, $1.39 per roll. No. 20 
red rosin, 60c. per roll; No. 25 red rosin, 
72. per roll; No. 30 red rosin, 85c. per 
roll. 

Poultry Netting.—The demand for 
netting is slowing up as the rush sea- 
son comes to a close, but a fair volume 
of business is still being done. Prices 
remain as last. 


We quote from local 
Hexagcn poultry netting, 
from standard lists. 


Rope.—Demand for rope is showing 
some slight improvement. Sales are 
not large, however. Prices remain as 
last quoted. 


We quote from 
Pure manila rope at 
pure sisal rope at 16%c, per Ib. 


Sandpaper.—The past week has 
shown no improvement in the demand, 
although it is a great deal better than 
earlier in the year. Prices remain as 
lest. 


We quote from local jobbers’ stocks: 
sest grade No. 1 at $7.20 per ream; second 
grade No. 1 at $6.50 per ream; No. 1 
Garnet paper at $15 per ream. 


Sash Cord.—Sash cord is now mov- 
ing more freely, and prices appear to 
have reached as low a point as is likely 
for some months. Stocks are ample. 


We quote from local jobbers’ stocks: 
Silver Lake No. 8, at 65 cents per Ib.; 
ordinary braided cotton cord No. 8, at 33 
cents per Ib. 


Sash Weight.—A little more interest 
is developing in sash weights, and be- 
cause of general manufacturing condi- 
tions they are readily obtainable from 
the various foundries and_ jobbers. 
Price shows no change. 


We quote local 
$3 per cwt. 


Screen Doors and Windows.—The 
belk of the business for the season in 
this territory is undoubtedly at a close, 
but the usual volume of summer busi- 
ness is expected. Prices remain firm. 


We quote from local jobbers’ 
Common screen doors, $29.40; fancy screen 
doors, $34.80 per dozen. Window screens; 
Sherwood adjustable, 24-in., $9 per doz.: 
Wabash extension, 24-in., $7.70 per doz. 

Screws.—While the sales of screws 
are not up to the usual volume at this 
season, there is a great deal of im- 
provement over sales earlier in the 
year. Stocks are ample to meet de- 
mands. Prices show no change. 

We jobbers’ 
Flat-head bright screws, 75-10 per 
round-head blued screws, 70-10 per 
fiat-head japanned screws, 65 per 
flat-head brass screws, 65 per cent; round 
head brass screws, 62% per cent; iron 
machine screws, 60 per cent; brass machine 
screws, 50 per cent. 

Solder.—Sales of solder are only fair, 
most of the business being with ga- 
rages and radiator repair shops. Most 
of the jobbers are carrying large 
stocks. Price remains as last quoted. 

We quote local jobbers’ 
Half and half 24e. per Ib. 

Steel Sheets.—Despite reductions in 
price of sheets made some time ago, 
no demand has developed, and all or- 
ders are on a “hand-to-mouth” basis. 
The feeling prevails that they are due 


stocks: 
per cent 


jobbers’ 
40-10 


local jobbers’ stocks: 
21%c. per Ib., base; 


from jobbers’ stocks: 


1 
stocks 


stocks: 
cent; 
cent; 
cent; 


quote from local 


from stocks: 


solder at 
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for another decline at a future date. 
Prices remains as last. 

We quote from local 
28 gauge black sheets, $5.60 per cwt.; 28 
gauge galvanized sheets, $6.60 per cwt. 

Wheelbarrows.—Sales of wheelbar- 
rows seem to be on a little larger 
scale than a week or two ago, but no 
large volume of business has developed. 
Prices remain as last. 

We quote as follows: Fully bolted, $38 per 
doz.; tubular steel No. 1, $6.60 each; gar- 
l2=n wood barrows, $5.40 each. 

Wire Cloth—tThe bulk of the wire 
cloth business for the year is no doubt 
at a close. although some business will 
ne doubt be done for a month or two. 
Prices as last. 

We quote from local jobbers’ stocks: 
Black 12 x 12 mesh at $2.50 per 100 sq. ft.: 
alumina, 12 x 12 mesh at $3 per 100 sq. ft. 

Wire.—Demand for wire is fair, but 
is not developing very rapidly. Job- 
bers are now able to take care of or- 
dinary requirements. Prices show no 
change. 

We quote trom local jobbers’ stocks: 
Larbed wire, painted cattle, 80 rod spools, 
$3.62; galvanized cattle, $4.18; painted hog 
wire; $3.80; galvanized hog wire, $4.46; No 
9 smooth black annealed wire, $4.10 per 
ewt.; No. 9 galvanized annealed, $4.80 
cwt 


jobbers’ stocks: 


London Market Letter 


Most of the well-known representa- 
tives of the trade were there and a few 
new members of influence in their sev- 
eral districts. Business and the deter- 
mination to solve some of the problems 
which are hard nuts to crack were ap- 
parent. The Federation has now its 
headquarters in Birmingham, the cen- 
ter of hardware activity, instead of in 
Sheffield, and during the past year 
several new branch associations have 
teen formed. The proposal to group 
associations into county federations 
was received with approval, and if car- 
ried out is likely to rake in many out- 
siders in towns too far away from ex- 
isting branches, and those separate 
federations of branches trading under 
similar conditions is calculated to im- 
prove matters, for conditions of trad- 
ing differ, and the things which inter- 
est members in one part of England 
are of no importance to hardwaremen 
in another. 

The proportion of dead charges, 
ealled in the North of England “on- 
charges,” differs. These costs in Eng- 
land as in America are found to be 
rising rapidly in proportion to the 
gross profits. It is argued that there 
are only two ways of making ends 
meet, and that these are either by in- 
creasing sales or advancing prices. 
To increase sales taxes the ingenuity 
of sellers, the discussion of this subject 
incidentally brings into prominence 
the value of trained salesmanship, 
which, as one speaker says, comes into 
play when the customer says No! 
There is in Great Britain great scope 
for better salesmanship and more in- 
tensive selling by hardware shop as- 
sistants. This training has been given 
in many of the larger department 
stores, but rarely in hardware shops. 

The Education Committee of the 


per 
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Federation has dune good work, but it 
is very difficult to get sufficient mem- 
bers to attend classes in any one lo- 
cality. The committee is taking steps 
to recommend examinations and award 
certificates of merit; and they recom- 
mend certain text books for study, 
but these books are far from satisfac- 
tory methods of training and do not 
yield good results—so far this problem 
of the training of assistants in sales- 
manship has not been solved, and the 
consequence is that sales cannot be in- 
creased in the same ratio as when the 
training is in the hands of personal 
experts. To increase profits in face of 
competition from department stores is 
not a wise procedure and cannot be 
advocated. One rather bold member 
suggested cutting losses and creating 
a flutter in business by a real and ap- 
preciable cut in prices to restore con- 
fidence and prevent customers from 
waiting until the prophesied gradual 
fall in prices comes. 

Trade exhibitions are much favored 
as a real means of bringing new and 
better selling goods under the notice 
of trade buyers. The paper expound- 
ing this matter was regarded as the 
best on propaganda work ever read at 
the conference. 

During the past year the council of 
the Federation has had before it many 
vital questions to which careful atten- 
tion has been given, and if few of the 
propositions which have been approved 
have been put in force so far it is evi- 
dent that the chief members of the 
local associations and district federa- 
tions have in their hands well studied 
material for immediate activity. 

The short holiday season is over, but 
the number of the unemployed increase, 
for mills are closing down for lack of 
fuel. The long duration of the miners 
strike has brought about a change 
many have foreseen was bound to 
come, sooner or later. Engineers are 
today actively engaged in converting 
engines, and’ already there is a very 
large increase in the use of oil engines. 
Several of the leading railway lines 
are using oil fuel in their powerful 
long distance locomotives, and in many 
works the gwners are determined that 
they will no longer be dependent upon 
the supply of coal or the caprices of 
the miners. This change, which will 
not be temporary, will have an impor- 
tant bearing upon the consumption of 
oil, and upon the demand which will 
be made upon the world’s supply. The 
greatly increased consumption of petrol 
in Great Britain for fuel and for mo- 
tive power for machinery, added to the 
steadily increasing demand for motor 
ears for pleasure and commerce will 
increase American activity in oil and 
its by-products. 

The employment of women in retail 
shops here is creating some 
sion, and although it remains to be 
seen how far the experiment made dur 
ing the war will permanently affect the 
hardware trade of the future, it is cer- 
tain that very many of those young 
women who became ironmongers’ 


discus- 


as- 
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sistants (without apprenticeship and 
with very little training) are staying 
on, and they are working side by side 
with the men, in many instances hav- 
ing a good influence upon shop life. 
There is a great diversity of opinion 
about the qualities of women as buy- 
ers and sellers of hardware. It is 
generally acceded that in the lighter 
ironmongery women make excellent 
sellers, but commercial travellers who 
call on shops where women buy con- 
sider that they are much to cautious, 
and it is difficult to induce them to 
buy anything new. 

There is a lessening of state in- 
fluence and interference with trade dis- 
putes, and it is only on account of the 
great disturbance of national trade 
that the Government have taken a hand 
in settling the coal disputes. The gen- 
eral opinion is that given a steady flow 
of commerce for a few years the bal- 
ance of trade will be restored, and gold 
will once more be the standard of cur- 
rency. When the Great War was en- 
tered upon none had any idea of its 
length and certainly no one would have 
foretold such a collapse of trade as 
the world has experienced. As Stanley 
Baldwin, president of the British Board 
of Trade, recently put it, “the whole 
of our industry has been built up by 
allowing the people fair play.” It was 
in support of fair play and freedom 
they fought, and we all long for a re- 
turn to commerce and international 
trade without restrictions which will 
cripple it. Business is business, and 
it has its stern side, but it has also 
more pleasing friendships engendered 
by long and continued commerce be- 
tween peoples and individuals. 


(Continued from page 78) 

it is hard to know where to begin. 
For the mother it offers a sense of 
security to know that her children 
are right within sight and call, en- 
joying themselves to their little 
hearts’ content, instead of out in the 
street dodging automobiles and 
trucks and in constant danger of los- 
ing their lives or sustaining some 
injury. 

Children are always learning 
something new while engaged in this 
kind of play. There is so much 
variety in the railroad games that a 
child’s mind is steadily being devel- 
oped along new lines and the parents 
can study his natural bent. The 
olden days of letting a child mold its 
own future are gone and to-day the 
careful parent makes just as minute 
a study of her children as it is possi- 
ble of her to do and by constantly ob- 
serving their natural tendencies can 
do much toward making a success 
of the offspring. If the child shows 
marked ability in construction and 
creation in his play this can be later 
developed whereas when the child 
shows carelessness and destructive 
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tendencies these can quickly be cor- 
rected and finally eradicated. 

Children of all ages enjoy playing 
with the railroads. The little tots 
enjoy the speed of the moving trains 
and the mystery that makes them go 
while the older children usually 
create schedules, stopping places, 
give scope to their imaginations in 
making various journeys over the 
breadth of the United States and 
build up model villages after the rail- 
road is completed, much the same as 
the sturdy pioneers on the western 
trail did. 

Toys to-day have a stronger foot- 
hold in the hardware store than ever 
before. Outdoor toys are leaders to- 
day in the progressive hardware 
shops. Wheel toys, bicycles, carts, 
games and backyard railroads should 
keep your best salesman busiest dur- 
ing the next few months. 

Make these toys your 
leader” this year. 


“summer 


Southeastern Convention 

(Continued from page 86) 
that hollow ware manufacturers 
mark all vessels of their manufacture 
so that their weights and measures 
can be easily ascertained. It ex- 
pressed the appreciation of the asso- 
ciation to the traveling men and ex- 
hibitors. The place where the next 
convention will be held is Chat- 
tanooga, Tenn. 

The entertainments during the 
week consisted of trips to the Uncle 
Remus Home, the Federal Peniten- 
tiary, a luncheon at the East Lake 
Country Club, and two theater par- 
ties and a buffet supper and smoker 
for the men at the Ansley Hotel. 
Secretary Harlan estimated the reg- 
istration at 400 and the attendance 
at 800. 

The Officers Elected 


The following officers were elected 
for the ensuing year: 

Southeastern Association: Fred 
H. Young, Lake City, Fla., presi- 
dent; R. O. Noojin, Attalla, Ala., first 
vice-president; J. P. Persons, Grif- 
fin, Ga., second vice-president, and 
Walter Harlan, Atlanta, Ga., secre- 
tary and treasurer for the South- 
eastern as well as for the four state 
associations. 

Alabama Association: R. R. Wood- 
all, Springville, president; M. A. 
Smith, Ozark, first vice-president; 
J. Frank Gamble, Montgomery, sec- 
ond vice-president. Executive Com- 
mittee: C. R. Summers, Opelika, 
chairman; J. G. White, Uniontown, 
A. J. Marshall, Marion, A. E. Bar- 
row, McKenzie, Fred Bell, Ammis- 
ton, E, A. Newton, Florence. 
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Florida Association: L. C. Yaeger 
Tallahassee, president; C. E. Todd, 
Lakeland, vice-president. Executive 
Committee: W. E. Frost, West Palm 
Beach, chairman; S. A. Whitesell, 
Clearwater, E. W. MHowett, St. 
Augustine, D. J. Conroy, Jackson- 
ville, A. F. Bumby, Orlando. 

Georgia Association: T. A. Burke, 
Washington, president; W. L. Hog- 
sed, Toccoa, vice-president. Execu- 
tive Committee: J. B. Seckinger, 
Glenville, chairman; J. W. Ham- 
mond, Griffin, J. C. Newton, Jackson, 
C. W. Truitt, Commerce. 

Tennessee Association: C. M. 
P’Poole, Chattanooga, president; R. 
P, London, Johnson City, vice-presi- 
dent. Executive Committee: Ira B. 
Taylor, Trenton, chairman; Lon 
Harkey, Sharon, W. C. Dale, Fayette- 
ville, D. M. Cleveland, Sweetwater, 
O. A. Crisman, Chattanooga. 

Southeastern Executive Commit- 
tee: S. L. Rollins, Atmore, Ala., 
chairman; Sam. Henry, Gunners- 


ville, Ala.; C. E. Todd, Lakeland, 
Fla., L. C. Yaeger, Tallahassee, Fla., 
R. F. De Lamar, Jr., Hawkville, Ga.; 
E. L. Almand, Social Circle, Ga.; W. 
V. Edenton, Jackson, Tenn., C. M. 
P’Poole, Chattanooga, Tenn., J. W. 
Taylor, Winchester, Tenn. 


Panhandle Convention 
(Continued from page 102) 


as the average retailer is more anx- 
ious for lower prices than any one 
else and is doing all that he possibly 
can to secure lower levels. He 
pointed out that dealers as a whole 
are readily passing every decline re- 
ceived to the consumer and even tak- 
ing substantial losses himself in do- 
ing so. 

S. T. Harrison, Memphis, lead the 
question box and a general discus- 
sion of business conditions followed. 
The afternoon question box was de- 
voted to insurance and was lead by 
L. M. Yesner, Dallas. 

“The Relation Between Dealers 
and Traveling Salesmen” was dis- 
cussed at length by E. P. Thompson, 
Memphis, who mentioned that deal- 
ers had a right to expect certain 
courtesies from traveling salesmen 
and that the salesmen on the other 
hand had an equal right to expect 
fair and honest treatment from every 
dealer. 

Mr. Sheets then lead a discussion 
and the question box in which the 
subjects of figuring out the cost of 
doing business and pricing goods re- 
ceived the major attention. Unless a 
dealer knows actually his cost of do- 
ing business, Mr. Sheets said he 
would be apt nine cases out of ten 
to underestimate it. 
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Garage Sets 


packed complete in boxes 


Garage sets have been moved up a class. No more search- 
ing for the right length of track, no more time-killing assembly 
of bolts, hinges, and handles. McKinney Complete Garage 
Sets are packed in boxes—they sell direct from the shelves. All 
the customer has to know is the size of his garage entrance. 
You know the rest. It’s printed on the end of the box. 


Good idea! It means economy in handling, storing, and sell- 

5 ing expense. Your customer now buys an effect. He knows 

just the kind of doors the set will make possible—just how they 

will look and operate. McKinney Complete Garage Sets are 

made for swinging, sliding-folding and ‘‘around-the-corner”’ 
types of doors—for all size entrances. 





These garage sets are pictured and explained in book form. 
In this book you will see how easily they can be handled in your 
store and what a variety of entrance designs they make pos- 
sible for your customers. Let us send you this book. We want 
every hardware dealer to be familiar with this new develop- 
ment in builders’ hardware. 

McKINNEY MANUFACTURING CO., PirrspuRGH 


Western Office, Wrigley Bidg., Chicago. Export Representation. 


MCKINNEY 


Hinges and Butts 


Also manufacturers of McKinney garage and farm building door 
hardware, furniture hardware and McKinney One-Man Trucks 



































Products Being 


Portable Phonograph Plays 
All Records 


Convenient for hotel] apartments or 
in other small quarters also a great 
pleasure on auto outings or on camp- 
ing parties, the Cook Phonette is a very 
handy phonograph of the portable 
type. It is made by Ernest C. Cook 
Co., 116 South Michigan Blvd., and 
will play to satisfaction any record of 
standard make. 

The motor used is of special design, 
closed type and protected from chips, 
dust and dirt which clog or cut the 
gears. The reproducer, diaphragm, tone 
arm and tone chamber are designed to 














Showing Phonette Closed Note Record 


Compartment 


provide a continuous and ever expand- 
ing passage for the sound waves set in 
motion. Right here it may well be 
said that this machine is not to be con- 
fused with any cheap tin toy that emits 
squeaks, for the manufacturer claims 
that the Phonette is in every respect a 
first class talking machine of the better 
and more modern type. 

A compartment at the rear provides 
a chest to carry'‘ten records without 
danger of breakage in transit. A vi- 
bration cradle protects the tone arm 
and the turntable and winding crank 
are placed in the rear compartment. 
When packed for carrying the Phonette 
resembles a small size suitcase and 
weighs about 22 pounds. A comfortable 
carrying handle makes it easy to take 


Four additional pages of — 


new goods—in this issue. 
IUPAUAUSIVACAUUEEONEANUODANU LEON DOAOODAT ASANTE 


about. The complete outfit may easily 
be put in a closet or in a corner of a 
room or car, and is always ready for 
use. 

All parts are of standard size and 
represent the same high grade work- 
manship found in the more expensive 
Cook models. The case is made of 
select wood covered with high grade 
black composition leather. The leather 
may be furnished in brown, yellow, tan 
green or maroon for a small additional 
cost. 

When closed the case measures 13 
inches deep, 17% inches wide and is 
13% inches long. The Phonette may 
be played with the cover opened or 
closed. 














Cook Phonette Ready to Play 
lakes the Bother Out of Lawn 
Sprinkling 
The man who lives in the suburbs 
knows the pleasure of seeing a beauti- 
ful green lawn with lovely flower beds, 
and he also knows the discomforts of 


Placed on the Market by Hardware Manufacturers 


giving the premises a watering after 
returning from a day’s work. The 
hose must be held in the hand and 
sprayed here, and there and it’s usually 
a very tiresome job standing there with 
a dripping hose in hand with your 
shoes getting mud-spattered at every 
step. All this displeasure is unneces- 
sary, for the Missing Link Garden Hose 
Attachment, made by Schlangen Bros. 
Co., 2435 Irving Park Blvd., Chicago, 
fits any standard hose coupling and will 
relieve the strain of holding the hose 
nozzle. 

A strong rod pin supports the spray 
ing arrangement at any desired angle 
and a swivel coupling that attaches to 














Missing Link Using the Hose Nozzle 
the hose with nozzle removed may also 
be turned to any angle and kept at that 
angle because of a cog locking device. 
A twirling spray attachment is fur- 
nished with each set and may be 
screwed on to the missing link instead 
of the nozzle, as shown in the illustra- 
tion. This twirler sends a fine spray 
of water over the lawn in all direction 
for a fair sized radius. 

All working parts of the Missing 
Link Set are made of brass and will 
not rust. The rod is made of steel 14 
inches long, heavily galvanized, and 
plenty strong enough to hold the hose 
and nozzle. 


Reading matter continued on page 118 
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we"! A Recommendation for Fine Homes {+x 


TRADE 
MARK 
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There is a real place to use sliding doors in any fine home—it may be for hall-way 
doors—or double doors for connecting rooms—or Vanishing French doors. 


The aggressive hardware dealer who wants the cream of quality trade, has hangers 
in stock to meet this demand—and the quality hanger is an R-W product. 


It is easy to show any home builder the advantages of Richards-Wilcox house door 
hardware. 


It shows in the hanger itself. 


The real features are noiseless operation—the real ease with which doors may be 
opened or closed—the real sturdiness of construction in the hanger, and the ease with 
which installations may be made. 





If you are looking for the kind of suggestions that result in actual sale in profitable 


lines, send for our special Catalogue U-16 
(0. 


sighs AURORA. ILLINOIS. OF S.A. NEW YORK 
LOS papdioredecn > cur E \ INDIANAPOLIS ,NEAPOLIS 
ONDON.ONI SAN FRANCISCO 







































































Gives Added Comfort to 
Motorists 


In spite of well oiled springs, shock 
absorbers and deep springed cushion 
seats, oftentimes the motorist finds 
riding very uncomfortable. This is us- 
ually true on the hotter months, when 
one sticks to the hot, dusty seats. The 
Vento auto seat was designed to over- 














Vento Auziliary Seat 


come this phase of uncomfortable auto- 
mobiling by affording the motorist a 
ventilated seat as is suggested by the 
trade name. These seats are made by 
The Brockman Co., 1325 Belden Ave., 
Chicago. 

Vento is an auxiliary seat which is 
placed on any regular auto seat. Cane 
is stretched over the back and seat 
frame, there being liberal air spacing 
between the cane and the solid bottom. 
Vents around the back and seat frame 
provide for free circulation of air, mak- 
ing it a cool and comfortable seat on 
the hottest and dustiest of summer days. 

The Vento seat fits on any car, on 
any of the seats, the drivers, the ton- 
neau or on the jump seat, and is sure 
to bring comfort to the one who uses it. 


Cushion Wheel Cuts Down 
Truck Upkeep 


The Sewell Cushion Wheel 
signed and manufactured primarily to 
reduce motor truck upkeep costs by 
eliminating vibration caused by the 


is de- 


shocks, strains and stresses of the 
road, consequently reducing to a mini- 
mum the crystallization of parts, re- 
placements and maintenance. This 


wheel is made by the Sewell Cushion 
Wheel Co., Detroit, Mich. 

The Sewell Rubber Cushion is built 
right in the wheel and is first to receive 
and therefore absorb all road shocks 
before they reach the mechanism or 
working parts of the truck, thus giving 
to these parts longer life. 

Greater resiliency is obtained by the 
use of these wheels than by most meth- 
ods of wheel shock absorbers for the 
cushion is built right in the wheel and 
is permanent and as successful when 
the solid tire is worn to the base as 
when it was first put on. Even though 
the tire is worn down low the cushion 
is still in force giving soft, flexible, 
permanent cushioning to the truck and 
its load. 








Sewell Cushion Wheel in Place 


By lessening the vibration, main- 
tenance and depreciation are great- 
ly reduced and the comfort of the 
truck driver is also increased, and 
his control in driving is more posi- 
tive with less danger of accident. 

Sewell Cushion Wheels are very sub- 
stantial. The wood stock is all selected 
hickory thoroughly seasoned and kiln 
dried. The rubber cushion is 94 per 
cent pure para rubber. 


Sewell wheels are built in both single 
and dual types and are equipped with 
S.A.E. bands, which will take any 
standard make or style of solid tire 
of the same size. 


An Effective Spark Plug 
Tester 
The Magic Mfg. Co. of Chicago, IIl., 
538 South Dearborn St., offer the Magic 


Wand Spark Plug Tester. The in- 
ventor is a trained electrical ignition 














Magic Wand Tester 


and battery expert of twenty years’ 
experience and has a number of suc- 
cessful inventions to his credit. He con- 
siders the Magic Wand of special 
value to ignition and battery service 
stations, garages, car owners and auto- 
mobile factories. 

It is claimed the Magic Wand will 
instantly reveal a spark plug that 
misses fire from any cause. It is also 
arranged that the intensity of the 
spark in all plugs may be quickly and 
accurately measured, also set to fire 
uniformly. This is done by bringing 
out the spark at a gap which can be 
adjusted by a concealed insulated at- 
tachment. The spark is drawn out six 
inches from the plug, thus preventing 
erosion of the plug terminal by elec- 
trolysis. It can also be used to test 
ignition circuit wires. 

The instrument is recommended for 
any internal combustion engine, and the 
claim is made that it will save many 
times its cost every season in spark 
plugs and fuel, and increased motor 
efficiency. Drivers can use it to quickly 
locate trouble on the road. 

The instrument is made of the best 
material, and has no parts requiring 
replacing. Patents are applied for. 


Reading matter continued on page 120 
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Notice that exclusive flat shape! That 
means a normally shaped tire when 
carrying the load—no unequal strain on 
side walls; no abnormal friction and heat. 
Traveler is the only tire made that way! 


Both Built in 
Bethlehem, U. S. A. 
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& Bethlehem probably delivered more and better guns 
ta than any other single town during the war and became 
F famous as the Savior of the civilized world. 

- In these times of Peace guns are a far away need yet 
oi Bethlehem resumes its place in front as producing THE 
oa TIRE. 

Pr The resistance to shocks and the uninterrupted service 
4 given by TRAVELER TIRES are very reminiscent of 
ee the work done by Bethlehem Steel Guns. 

be Note the thick rugged tread which has conquered the 
E worst of roads. It will survive the shocks of your travels 
+ in a manner which will be as surprising as pleasing. 

4 It will increase your profits through satisfied customers. 
f TRAVEL ON TRAVELER TIRES is a slogan 
oa which means much to those users who take a pride in their 
4 car and who keep close record of its equipment. 

5 We have an attractive dealers proposition for territories 
Pa 

4 

F 

4 

rs 

4 

E 

4 

md 

4 

F 

“4 

ad 

a 

. 

a 

- 

4 


still open. WRITE NOW. 
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Traveler Rubber Co. of Bethlehem, U.S. A. 


Factory and Sales Headquarters: Bethlehem, Pa. 


This is one of the big Bethe 

lehem howitzers that were 

so deadly up to a range of 
12 miles. 
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Notes of the Retail Whardviawe Trade 


LA GRANGE, GA.—The Hudson Hard- 
ware Co., 109 Main Street, requests 
catalogs on golf goods. 

JAMESTOWN, IND.—Edgar Dodson has 
taken over the stock of Clark & Son, 
consisting of a line of automobile ac- 
cessories, automobile tires, builders’ 
hardware, churns, cream separators, 
cutlery, farm implements, flashlights, 
furnaces, gasoline engines, guns and 
ammunition, hammocks and tents, har- 
ness, heating stoves, incubators, me- 
chanics’ tools, paints, oils, varnishes 
and glass, poultry supplies, prepared 
roofing, pumps, sewing machines, shelf 
hardware, silverware, stoves, ranges 
and washing machines. 

FARMINGTON, MINN. — Henry A. 
Otte has bought the implement stock 
of W. R. Johnson. Mr. Johnson will 
continue to handle the hardware stock. 


GLENCOE, MINN.—A. E. _ Bublitz 
has commenced business here. His 
stock consists of the following 
on which catalogs are requested: 
Builders’ hardware, churns, crockery 
and glassware, cutlery, dairy supplies, 
dynamite, electrical household special- 
ties, electrical supplies and equipment, 
flashlights, fishing tackle, garage hard- 
ware, guns and ammunition, heating 
stoves, heavy hardware, home barbers’ 
supplies, mechanics’ tools, paints, oils, 
varnishes and glass, pumps, refriger- 
ators, shelf hardware, silverware, 
sporting goods, stoves and ranges, 
washing machines and wheel toys. 

PIPESTONE, MINN.—The Demaray 
Hardware Co. has succeeded to the 
business of the Turk Hardware Co. 

FLEISCHMANNS, N. Y.—Earl B. 
Slover has opened a store here and re- 
quests catalogs on a line of staple hard- 
ware, etc. 

FINLEY, N. D.—The Archer Supply 
Co. has disposed of its stock. R. P. 
Archer & Co. are the purchasers. 

WILLISTON, N. D.—John L. Hagen 
is successor to the Husebye Hardware 
Co. 

KILLBuUCK, OHI0.—J. S. Jackson has 
sold his stock and business to L. B. 
Strome. The new owner will carry a 
complete stock of barn equipment, 
builders’ hardware, building paper, 
churns, cream separators, dairy sup- 
plies, fishing tackle, guns and ammuni- 
tion, harness, heavy hardware, lubricat- 
ing oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing depart- 
ment, prepared roofing and shelf hard- 
ware, and expécts to add a line of shelf 
hardware. Catalogs requested on roof- 
ing and dairy supplies. 

McCONNELSVILLE, OHIO.—The Stand- 
ard Supply Co. has recently suffered 
a fire loss. 

Piqua, OH10O—Alex Ellerman, Jr., has 
opened a store here and requests cata- 
logs on bicycles and automobile acces- 
sories. 

JENKINTOWN, PA—The Jenkintown 


Hardware Co., 705 West Avenue, re- 
quests catalogs on builders’ hardware, 
building paper, churns, cream separa- 
tors, crockery and glassware, cutlery, 
dairy supplies, furnaces, garage hard- 
ware, guns and ammunition, hammocks 
and tents, heating stoves, incubators, 
insecticides, kitchen cabinets, kitchen 
housefurnishings, mechanics’ tools, 
paints, oils, varnishes and glass, poul- 
try supplies, prepared roofing, refriger- 
ators, sewing machines, shelf hardware, 
silverware, sporting goods, stoves and 
ranges, washing machines and wheel 
toys. 

ELLWwoop City, PA.—The Cartwright- 
Miller Hardware Co. is erecting a new 
brick store room, 25 x 70 ft., which it 
expects to occupy some time this month. 
A complete line of general hardware, 
paints, etc., will be carried, on which 
catalogs are requested. A branch 
store of the concern is located at 
Koppel. 

HARRISBURG, PaA.—Shenk & Tittle 
will occupy their new quarters at 313 
Market Street some time this month. 
The building has been completely re- 
modeled. 

READING, Pa.—Hoff & Bro., Inc., 403 
Penn Square, are disposing of their 
stock and retiring from business. 


SOUTH BROWNSVILLE, PA.—The stock 
of George L. Moore was recently dam- 
aged by fire. The damage was slight. 

SouTH BROWNSVILLE, PA.—Robert J. 
Stewart has recently suffered a fire 
loss. 

UNION City, TENN.—J. S. O’Sulli- 
van has sold his interest in the Nail- 
ling-Keiser Hardware Co. The com- 
pany has discontinued carrying a stock 
of bathroom fixtures and plumbing 
supplies. 

MEMPHIS, TEx.—The Locke Hard- 
ware Co., successor to J. F. Tomlinson, 
requests catalogs on the following 
lines: Barn equipment, bicycles, 
builders’ hardware, churns, cream 
separators, crockery and glassware, 
cutlery, electrical household specialties, 
electrical supplies and equipment, fish- 
ing tackle, guns and ammunition, ham- 
mocks and tents, harness, heating 
stoves, heavy hardware, kitchen cabi- 
nets, kitchen housefurnishings, _lin- 
oleum and oil cloth, lubricating oils, 
mechanics’ tools, phonographs, re- 
frigerators, sewing machines, shelf 
hardware, silverware, stoves and 
ranges, washing machines and wheel 
toys. 

Stuart, VA.—The Clanton Hard- 
ware Co. has commenced business here, 
dealing in builders’ hardware, building 
paper, churns, crockery and glassware, 
cutlery, farm implements, flashlights, 
garage hardware, guns and ammu- 
nition, harness, heating stoves, heavy 
hardware, home barbers’ supplies, in- 
cubators, kitchen cabinets, kitchen 
housefurnishings, linoleum and _. oil 
cloth, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, pre- 
pared roofing, refrigerators, shelf hard- 
ware, silverware, stoves and ranges, 
washing machines and wheel toys. 
Catalogs requested on a general line 
of hardware and furniture. 
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MULLENS, W. VA.—The Guyan Hard. 
ware & Supply Co., doing both a whole. 
sale and retail business, will erect a 
new five-story building, 75 x 64 ft, 
When completed it will be occupied by 
a stock of the following, on which cata- 
logs are requested: Automobile ac- 
cessories, automobile tires, barn equip- 
ment, bathroom fixtures, belting and 
packing, bicycles, builders’ hardware, 
building paper, churns, crockery and 
glassware, cutlery, dairy supplies, elec- 
trical household specialties, electrical] 
supplies and equipment, farm imple- 
ments, flashlights, fishing tackle, fur- 
naces, garage hardware, gasoline, guns 
and ammunition, hammocks and tents, 
harness, heating stoves, heavy hard- 
ware, home barbers’ supplies, kitchen 
cabinets, kitchen _housefurnishings, 
linoleum and oil cloth, lubricating oils, 
mechanics’ tools, paints, oils, varnishes 
and glass, phonographs, plumbing de- 
partment, prepared roofing, refriger- 
ators, sewing machines, shelf hardware, 
silverware, sporting goods, stoves and 
ranges, toys and games, washing ma- 
chines and wheel toys. 

NEW LONDON, WIis.—Oestreich Bros. 
have moved to new quarters at 416 
South Pearl Street. 

RicE LAKE, Wis.—The Rice Lake 
Hardware Co., successor to C. E. West, 
requests catalogs on the following 
lines: Barn equipment, belting and 
packing, builders’ hardware, building 
paper, churns, cutlery, dynamite, flash- 
lights, fishing tackle, furnaces, garage 
hardware, gasoline, guns and ammv- 
nition, hammocks and tents, heating 
stoves, heavy hardware, insecticides, 
lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, pre- 
pared roofing, pumps, refrigerators, 
shelf hardware, silverware, sporting 
goods, stoves, ranges and washing ma- 
chines. 

RICHMOND CENTER, Wis.—D. G. 
James has disposed of his stock. O. B. 
James is the purchaser. 


TRADE NOTES 
The North & Judd Mfg. Co., New 
Britain, Conn., automobile and sadlery 
hardware, is back on a fifty-five-hour 


per week schedule, as against fifty 
hours heretofore. At one time during 
the business depression the company 
operated but twenty-four hours per 
week. 

The Horton Mfg. Co., Bristol, Conn., 
fishing tackle, floats, etc., has awarded 
a contract for the erection of a three- 
story addition to its plant. 

The Daynite Furniture Mfg. Co. has 
recently moved its offices from Cape 
Girardeau, Mo., to 213 Chateau Trust 
Bldg., St. Louis, Mo., so as to have @ 
permanent location near the factory 
where the Ideal rolling step ladders 
and other store furniture are made. 

Emil Reich, who has for many years 
acted as a salesman in the employ of 
the former American agent of this 
Swedish firm, has taken an interest in 
the Van Praag Sales Corp. and will 
continue sales work on the line. 
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No. 905 
UNIVERSAL STANDARD IRON 


HE most curious thing in the world is a woman who isn't. 

The wise woman doesn’t buy an iron as the result of sud- 

den impulse. She satisfies her curiosity as to its origin, con- 

struction, quality and reputation. She is careful where she 
places her confidence—then watches the place. 


HEN you sell the UNIVERSAL Iron every sale proves 

a boom, not a boomerang. There is no aftermath of 
complaints, no call for alibis or sugar-coated excuses. The 
profit you make you keep. It isn’t returned to the customer 
because the iron is returned to you. National advertising has 
firmly established the merits of UNIVERSAL Irons in the 
minds of housewives. They sell on the basis of distinctive 
merit to careful and exacting buyers. 


F your sales are lagging behind in- 
| stead of leaping ahead, stock and 
feature UNIVERSAL Iron No. 905 for 
home use and UNIVERSAL Tourist’s 
Iron No. 9021—the little iron in big 
demand by travelers and vacationists. 





Newspaper Ads, Folders, Car Cards— 
all the sales helps you want are yours 
for the asking. 


Landers, Frary & Clark 


New Britain, Conn. 


No. 9021 
UNIVERSAL 
TOURIST’S IRON 
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It May Happen to Any Truck 


When it does, minutes are lost, which means money wasted. 
A quick, sure, easy-to-operate jack saves valuable minutes 
in many emergencies. 

Truck owners appreciate your assistance in selecting 
proper equipment. You can safely recommend the Rees 
Jack, and profitably, too. 


There’s Good Reason for the Rees 


Double-worm-gear-drive—the most powerful form of lift, balanced to 
eliminate side-thrust friction; a ratchet lever handle that can be swung 
as far as space permits—not restricted to a notch at a time; reverse 
action which cannot slip at the expense of axles, springs and load. These 
features make the patented Rees Jack the one jack for trucks, where 


minutes are precious. 


Send for full details of Rees Jacks for trucks 


and passenger cars. 


EXCLUSIVE MANUFACTURERS 


Rees Manufacturing Co. 


Formerly Iron City Products Co. 
Dept. 23 


7501 Thomas Blvd. 
Pittsburgh, Pa. 
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PISTON-TYPE MEASURING PUMPS 








Bowser Paint Oil 
Equipment * 
Pays Dividends a | 


Ycu are interested in eliminating waste and in- 
creasing your profits on paint oils. Paint oils 
cannot be handled economically by old-fashioned 
methods. Bowser Paint Oil Storage and Pump 
Equipment is both economical and safe. 


The all-metal, evaporation-proof Bowser Tanks 
prevent leakage and gumming. The Piston- 
Type Measuring Pump delivers the exact quan- 
tity of oil desired, eliminating spillage. This 
absolute prevention of waste means worth-while 
savings. 

Let us show you how Bowser Equipment will put 
your paint oil business on a better profit making 
basis. 
























Write for Illustrated Booklet A-11 


S. F. Bowser & Co., Inc. 





















BS 
1311 Creighton Ave. Fort Wayne, Ind. 
o Sales Offices (with Service Departments) throughout ? - 
5 the United States and in Principal Cities of the World. —— 
~~ 
Ss S. F. BOWSER & CO. OF TEXAS, — 
Dallas. 
~~ 






S. F. BOWSER CO., LTD., 
oronto. 
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in Small Quantities and Buy Often 


—but buy only goods of known quality. 


That’s our ad- 


vice to every hardware dealer. 


Unknown goods have no place on your shelves today. 
They merely occupy valuable space—and tie up your 
money. 


Close them out and put in the complete line of Ohlen- 


3ishop 


Tools. Besides “Saws for Every Purpose” we 


make a full line of Knives, Trowels and Scrapers. 


All are 
a trial order and see how easily they sell. 


Place 
For prices and 


well-known and _ well-liked everywhere. 


further details address the Department of Sales, Colum- 
bus, Ohio. 








Bishop Hand Saw Division of 


The Ohlen-Bishop Company 


PLANTS 


Columbus, Ohio—Lawrenceburg, Ind. 


New York Cleveland Portland, Ore. 
Atlanta St. Louis an Francisco 
Chicago Boston 














The Hinge 


That Adds Beauty to 
the Home 


To some people door hinges may seem rather 


small and unimportant. 


Nevertheless their mission in helping to make 


or mar the appearance of the rooms in a modern 


home is worthy of serious thought. 


The 


GRIFFIN 


“The Door Butt of America” 


is designed along lines that insure both 
beauty in the home and service whenever 
the doors are opened and closed. 

The Griffin operates freely and easily, it 
is amply strong for heavy doors and it is 
such a pleasing fixture that architects and 
home builders are glad to specify and 
use it. 


The Griffin Mfg. Co. 


45 Warren Street, New York 


Being finished in the various Griffin 
hardware finishes it is in wide demand 
for the better class of houses and office 
buildings. 


Your stock should include the steady 
selling Griffin. 


Send for illustrated catalog and prices. 


Erie, Pa. 


229 West Randolph St., Chicago, Ill. 
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